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Gilt Jewel Box and Oval Ormolu Snuff Box with Miniatures in the Collection of Napoleonic Relics 
Owned by Brown University 
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THE NEW LUXOR PATTERN 

















Wall of the Temple at Luxor near the Tomb of King Tutankhamen 


Three Thousand Four Hundred Years ago the design was created 
from which the now famous Luxor Pattern of Alvin Long Life Plate 
was taken, 

This beautiful design made in the very best quality of Silver Plate 
will live to be used for many years to come to remind those 
of the next generation of the wonders of Egyptian Art. 
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Interesting Art Work and Jewelry in the Napoleonic Relics 
Owned by Brown University 
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ProviveNcE, R, I., May 9—For more than 
a century the name Providence has been 
synonymous with the manufacturing jewelry 
industry and from humble beginnings have 
grown simultaneously in importance year by 
year, the expansion of the industry for many 
years being reflected in the increase in the 
city’s population and valuation. With the 
growth of the jewelry industry there has 
been a development in industrial art that 
has resulted, not only in the establishment 
of the extensive Jewelry and Silversmithing 
Department of the Rhode Island School of 
Design, but in the assembling of important 
and valuable collections of jewelry and 
articles of utility and personal adornment in 
precious metals and gems. Such collections 
are in the possession of the Gorham Mfg. 
Co., the School of Design and at Brown 
University and other institutions of the city, 
to which additions are constantly being 
made. One of the most interesting and 
valuable of these additions has recently been 
made to the Brown University collection 
and has just been made available for public 
study and inspection. 

Brown University is rich in legacies. A 
long line of alumni and friends has bestowed 
its largesse upon its beloved Alma Mater. 
In bronze and marble, in stately buildings 
and memorial gateways it has added to the 
beauty of the university and the city. 
Housed in the John Hay Library are rare 
treasures in the way of books, pictures and 
works of art and handicraft, the most re- 
cent acquisition in these lines being the 
collection of Napolenana brought together 
by the late William Henry Hoffman, of 
Barrington, R. I., and presented to the 
university by his widow. 

_ Mr. Hoffman spent many years in bring- 
ing together these Napoleonic treasures. It 
was a labor of love and is one of the most 
valuable individual collections in the library, 
many single articles being valued at more 
than a thousand dollars each. It is not 
Primarily intended for public exhibition, but 
can be seen upon application, and lovers of 
the beautiful in art, bibliographers, con- 
hoisseurs, designers and worshippers at the 
shrine of the “Little Corporal” will find 
€ rare and authentic souvenirs of his 
career, his triumphs and his defeats. 
small room on the top floor of the 
memorial library building has been entirely 
refitted to form a harmonious setting for 
the relics of one of the greatest figures in 
istoty. On one of the heavy mahogany 
doors hangs the presentation tablet in bronze 
executed by the Gorham Mfg. Co., with a 
Portrait in relief of the donor and a suitable 





inscription. Above this tablet hangs a large 
portrait of Napoleon in colors, framed in a 
heavy gold frame. 

The room is lined with mahogany cabi- 
nets with glass doors, behind which one gets 
a glimpse of gold and bronze porcelains and 
jewels, and below these are deep drawers 
and cupboards where the larger . tomes, 
precious manuscripts, letters and miscel- 
laneous souvenirs are safely housed. The 
walls above the cabinets are hung with 
framed portraits of Napoleon, engravings of 
famous battlefields, scenes in his life and 
rare documents. 

Whether or not one is a lover of the 
Napoleon, who trailed like a meteor across 
Europe, one is fascinated by the rare books 
and pictures, the exquisite objects of art, all 
of which are reminders of his passing. One 
is intrigued in turn by the beautiful volumes 
which set forth his conquests—military and 
sentimental; by. a jewelled snuff-box, which 
he, perhaps, used; by a little gem of a hand 
mirror, set with diamonds, perhaps a part 
of Josephine’s vanity outfit, or that of one 
of the famous beauties of the court, whose 
painted faces smile from the cabinets;. the 
jewelled cross of the Legion of Honor, a 
piece of Sevres, or the little leather book 
of essays by William Ellery Channing on 
the “Character of Napoleon,” which “bears 
the autograph of Abraham Lincoln. 

But the features which especially dis- 
tinguish the volumes in the collection are 
the jewelled miniatures of Napoleon, Em- 
press Josephine, Empress Marie Louise and 
the young King of Rome, one set in the 
doublure of each volume in the order named. 
And each of these miniatures is set in gold 
and surrounded with garnets, topazes, 
chalcedonies and other stones, the list of 
which reads like the description of the walls 
of the New Jerusalem. 

Some of the choicest souvenirs are con- 
tained in the cabinets which occupy one side 
of the room. There are jewel and snuff 
boxes and bonbonnieres, of gold and silver, 
enamel and tortoise shell, set with jewels 
and adorned with miniatures and paintings 
by noted artists of the period and various 
objects of art. A small oval ormolu snuff 
box has a miniature of Napoleon in ivory 
on the cover and mountings of rose gold. 
A jewel box of gilt metal bears an ivory 
miniature of Napoleon after David, from 
the original in the collection of Prince 
Victor Napoleon. Both these are shown on 
the front cover of this issue of THE JEwEL- 
ERS’ CIRCULAR. And there are other minia- 
tures of Napoleon, of Maria Theresa in 
court robes, of Marie Louise and the Little 


King of Rome, of Queen Hortense, Mme. 
de Stael, Mme. ide Maintenon, Charlotte 
Corday in cap and fichu and one of Napoleon 
by Isabey, insert on ormolu panel with 
wreaths of gold laurel on each corner and 
a gold frame. And there is the Legion of 
Honor, order and ribbon, with a five-pointed 
star and crown and wreath of gold, and 
profile of Napoleon on one side, rare pieces 
of Sevres, and bronze and ivory statuettes. 

There is a long list of engraved portraits 
of his family and distinguished personages 
belonging to his entourage. On the walls 
above the cabinets are a number of large 
framed pictures, notably the oval portrait 
of Napoleon in uniform done in oils on a 
panel by Horace Vernet, framed with gold, 
surmounted with his coat of arms and im- 
perial “N” underneath. This is said to 
have been Napoleon’s favorite portrait—the 
one that he always took on his journeys 
and later gave to his surgeon, O’Meara, at 
St. Helena, who in turn gave it to Thomas 
Moore, the Irish poet. 


A special catalogue which adds much to 
the enjoyment of the collection for artist, 
designer, connoisseur and amateur, has been 
prepared by H. L. Koopman, librarian of 
the John Hay Library. 





Castellani’s Etruscan Imitations 





RITING about Castellani’s Etruscan 

Imitations Thomas B, Wigley said: 
“For a more modern revival of antique 
jewelry we are indebted to Signor Castel- 
lani, who, in the year 1814, opened a studio 
in Rome for the imitation of the jewels of 
France and England, and it was not long 
before he succeeded in equaling and sur- 
passing them. Then in the year 1826, the 
field in which he was engaged appearing 
too small for him, he sought the aid of 
chemical science for: the means of improv- 
ing his art; and in the course of the year 
gave a lecture in the Academy of the Lancei 
at Rome on the ‘Chemical Processes of the 
Coloring of Gold.’ As the ancient jewelers 
were able to separate and reunite pieces of 
gold almost invisible to the naked eye, and 
had special methods of melting, soldering, 
and wire-drawing, it would seem that they 
used chemical and mechanical agents un- 
known to jewelers at the present time. 
Signor Castellani set himself the task of 
discovering a solder suitale for joining 
minute specks of gold, such as the Etruscans 
used. He made numerous experiments, 
consulted the literature of the subject as 
given by Pliny, Theophilus, and Benvenuto 
Cellini; and studied the works of the Indian, 
Maltese, Genoese, and other artificers. His 
efforts were, however, not successful until 
he happily discovered that some. of the 





(Continued on page 79) 
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Why Newspapers Knock Jewelry Trade 





Some Reasons Why Attacks on Our Industry in Jokes, Cartoons and Head- 
lines Are Used by Daily and Weekly Periodicals 


By Robert S. Merrill 
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HEN jokes that are nothing more than 

slurs upon the jewelry business and 
flippant articles that work injury appear in 
the daily newspapers many jewelers wonder 
how it happens. The jewelry trade is one 
of the victims of growing tendencies in the 
newspaper publishing field. Let us look at 
this matter of injurious material from the 
other side of the fence. 

Now not all newspaper men want to pub- 
lish things that hurt people or industries. 
For instance the Michigan Press Club re- 
cently set out to formulate a code of ethics. 
One of the things these men wanted was 
“truth and accuracy in all published state- 
ments and shall contend for fairness and for 
justice toward all individuals, interests, or 
issues dealt with in the newspaper columns.” 

But dangers and difficulties were fore- 
seen. So a draft was made of 10 of the 
things which had to be met. _ The eighth 
clause was: 

“Treating serious subjects flippantly. The 
tendency to become a newspaper cynic.” 

Just as an example of this tendency to 
become flippant take a story that appeared 
in a middle-west city: 


“Wrist Watch Joins Dodo” 


You can chastise Percy on the wrist 
again. Slap him as hard as you like, 
because he’s discarded his lil’ wrist 
watch. .They’re not part of the la-de-da 
boy’s equipment any more, and in a few 
years more, it is predicted, you won't 
see a single one of the cuff chronometers, 
even on street.” 


And yet it was not five months later that 
another paper in the same city published 
this: 


Wrist Watches Xmas Favorites 


“The tick of wrist watches will 
probably drown out the whir of Mr. 
Claus’ airplane special this Christmas 
if the wholesale and retail demand for 
timepieces is any indication.” 


And the paper quoted local jewelers of 
unquestioned standing to prove this! 

That first headline makes you think of 
what Gilbert K. Chesterton, the eminent 
English writer, said in his book. “What I 
Saw in America.” “The headlines are 
Written by somebody else—some solitary and 
Savage cynic, locked up in the office, hating 
all mankind and raging and revenging him- 
self at random.” 

Another thing that works to the dis- 
advantage of the jewelers is the large 
amount of material supplied to the news- 
Papers all over the country by the syndi- 
cates. No one outside the newspaper busi- 
ness or not having contact with it realizes 

extent to which this thing has grown. 
So-called humor by the barrel is broadcast 
in this manner. You jewelers who look at 
comic strip in the daily paper did you 
fealize that it was appearing in a great 


many other cities at the same time? Did 
you know that there were more than 200 
different comic strips being syndicated? 
That less than 10 per cent of the daily papers 
in the country—even in the smaller towns— 
are without them and that scores of. country 
weeklies have begun to use them? 

Take for instance a comic picture that ap- 
peared some time ago. It showed a man 
saying: “My wrist-watch is three seconds 
slow. I’ll stop at the jeweler’s and have 
it adjusted.” Next he was in the jewelry 
store telling the jeweler: “Watch isn’t just 
right—nothing serious—fix it up while I 
wait.” And this is the news he got: “It 
needs a thorough cleaning, must have a 
new main spring, the fly-wheel is busted, 15 
of the jewels are missing and the rear end 
has collapsed. Leave it here for 6 months. 
The charge will be $88.” 

Now this was drawn originally for a 
New York paper. But duplicate “mats” 
or casts were made and sent out to papers 
in different parts of the United States. 
In this particular instance it appeared in a 
city a thousand miles west of New York. 

Well, does the public believe these things? 

It does, according to Katherine Fuller- 
ton Gerould, a well-known writer, in 
Harper's Monthly, who said: “Now, we 
all know that if all the essayists in the 
country wrote simultaneously on one sub- 
ject, their product would be less a sign of 
the time than one carteon. A joke 
does not carry unless it refers to something 
that everyone is aware of or involves an 
absolutely general sentiment. The humorist 
has nothing to do with special minorities. 
His appeal is to the man in the street. In 
that sense, humor must always be broad.” 

But why pick out the jeweler as a butt 
for the jokes? Well, presumably the man 
who writes the joke or draws the comic, 
and all the men who let them slide into the 
paper assume that there will be no protest 
from the jewelers. 

As proof of this hear what a professional 
writer of humor, who is telling ambitious 
writers, how to get their stuff over has to 
say. P. W. Luce in the Writer's Monthly, 
Says: 

“No joke is a wise joke if it is offensive 
to a considerable proportion of the readers 
of a periodical. It is quite safe to 
get flippant over plumbers and _ their 
alleged scandalous charges but it would 
never do to make the same remarks about 
bricklayers for instance. The plumbers are 
calloused by this time, but the bricklayers 
would be touchy. Similarly, one can make 
a comic charge that the milkman is selling 
water, but an inference that the jeweler is 
mixing ccpper with his gold would probably 
result in serious trouble. Both insinuations 
are equally false, yet one is safe and the 
other is not—safe, that is so long as no in- 
dividual firm is mentioned. Generalities are 
essential in humorous exaggerations.” 

In spite of his consideration for the 
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jeweler, Mr. Luce picked the wrong ex- 
ample. It is likely that the theme of the 
jeweler always finding something wrong 
with the watch, making a high charge and 
keeping the watch for ages, is generally re- 
garded as one that is safe. 

Neither have the plumbers become 
calloused to jokes about scandalous charges, 
That is one of the fields referred to by 
Ernest Elmo Caulkins, a prominent advertis- 
ing agent, when he said in Scribners’: “The 
power of a jest to advertise adversely has 
demonstrated itself to the extreme discom- 
fort of at least two industries.” Such jests 
advertise adversely because as somebody else 
has said: “The pictures painted by the 
newspapers are most frequently the ones re- 
tained by the public at large.” 


Now it has been pointed out that a great 
many of the injurous things get into the 
papers because of an automatic process. The 
staff men on the syndicates lack orignial 
ideas and they work over the old ones. The 
material is forwarded to the local news- 
papers and because no protests have been 
made the jokes and other articles are run 
without editing. 


Half the newspapers do not know what 
they are doing, the thing has become so 
machine-like. A jeweler can teach a pub- 
lisher something that never occurred to him. 
And he will listen because the jeweler can 
show him how he (the publisher) is hurting 
his own business. 

Suppose one of these nasty, unfair jokes 
has appeared. Let the jeweler say to the 
publisher: “We jewelers like to laugh. We 
can take a joke, even when it is at our own 
expense. But when you publish something 
that helps to build up a current belief that 
jewelers are dishonest, why that’s another 
matter. 

“Now, Mister Publisher, you are dis- 
crediting our advertising by setting up in 
the minds of the readers an opposing idea. 
We advertise that we give legitimate services 
and value for the money we charge. You 
say in your other pages that jewelers always 
do just the opposite. One of us is wrong, 
Your readers can’t believe two ways. If 
our advertising is fraudulent why don’t you 
throw it out of the paper? If it is not, then 
why weaken the effect of it? Jf you teach 
your readers not to believe the jeweler’s ad- 
vertising aren’t you teaching them to dise 
credit all the advertising in the paper? 
Aren’t you hurting yourself?” 


And having known the inside of many 
newspaper offices, I venture to assert that 
the jeweler will find the publisher was not 
actually aware that his paper was publishing 
these injurious things. It’s a routine process 
and as long as nobody protests it will go on. 
Where other industries have shown that the 
jests partook of malice and unfairness, mem- 
bers of the editorial staff have been cau- 
tioned to watch out for them, both in local 
and in syndicated material. And in many 
cases the word that a certain sort of stuff 
is taboo has found its way to the manag- 
ing editor of the syndicate and artists and 
authors have been educated to the idea that 
the old stand-by must be discarded. 

Another thing some jewelers might do is 
to take advantage of this trend toward 
humor. “Humor,” says Mr. Caulkins, “the 
editors say is the most precious thing they 
buy, which means that the public, the same 
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public that reads the advertisements is fond 
of it. If so, it is wise to try and use it in 
the advertising.” 

Now he did not mean slapstick humor of 
the coarser variety was good at all times. 
Any jeweler knows crude efforts would be 
fatal. So Mr. Caulkins goes on to define it: 
“Humor in advertising should be a light, 
bubbling joyous way of saying things trip- 
pingly on the tongue, using new and unex- 
pected phrases, slang coined words like 
‘sleep-meter’ for ‘alarm clock’ that put the 
reader in a pleasant mood and insures the 
reading of future advertisements.” 

It can be done for jewelry without offense. 

Witness the airy, yet reserved, style used 
by Mandel Brothers of Chicago: 


Tempus Ticks—and the old Familiar 
Faces 


“The time has come, the time has 
come,” your old clock ticks with its 
hands before its face, “to think of a 
new clock.” And the nicest thing I 
can say about the new clocks are that 
they are charmingly reminiscent of the 
old colonial ones. Small mahogany 
clocks are reproductions of a tower 
with four slender spires and underneath 
the dial is a gay little colonial land- 
scape in colors. 


Or again when beads were featured. 


Sweet Bells All Adangle 


with glistening strings of beads. So 
long as necklines follow the trend of 
the horizontal, beads will be worn. You 
may almost say with safety that the 
success of your gown hangs on your 
beads. A string. of Swiss lapis, 
amazonite, topaz, jade, etc., can “make” 
your frock. Frost crystal, Chinese 
amber and white jade can play a subtle 
part—and very effective, inexpensive 
beads are these of French crystal in 
topaz, amethyst and aquamarine. 


Another effective plan for building up the 
right ideas in a community has been recom- 
mended by practical newspaper men. When 
he was talking about syndicated newspaper 
material as one of three dangerous trends 
in journalism, Don C. Seitz, of the New 
York Evening World, remarked: 


“During the past few years the policy of 
syndicating newspaper material has grown 
to huge proportions and to my mind it has 
had a curious effect. I am convinced that 
it is destroying talent. If I were 
editing a small newspaper I would not use 
any of the syndicated material. If I wanted 
to run a series on etiquette I would find 
some one in my town who knew how to 
behave and have her write. There 
8 too much sameness about syndicated 
material,” 


Now as an example of what might take 
the place of syndicated material here is a 
suggestion recently made to city editors of 
newspapers all over the country: 

_ “Many of the old watches that are still 
i use have an interesting story connected 
with them. Some have been handed down 
from generation to generation and are valued 

ir possessors a great deal more than 
for their intrinsic value. I was in a watch- 

$ shop when a man, calling for his 
Watch, remarked that his wife’s great uncle 
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raised and sold onions to buy it. The old 
watchmaker in your city should be able to 
tell you offhand or direct you to owners of 
old timepieces who will relate to you in- 


teresting accounts of the descent of their’ 


watches.” 

Here’s a newspaper man friendly to 
watchmakers. Do you think he would 
knowingly let anything injurious to them 
get into his paper? Wouldn’t he try to 
educate his felow-workers to the injustice 
they were doing in running slurs? 

There are several effective ways to regu- 
late the jokes and flippant articles. Among 
them is the plan of educating the newpaper 
men as much as possible, 








Castellani’s Etruscan Imitations 





(Continued from page 75) 





Etruscan methods were still in use in St. 
Angelo in Vado in the recesses of the 
Appenines. He thereupon procured a few 
workmen from this place and’ taught them 
the art of imitating Etruscan jewelry. 

“After making some very fine works of 
art, which were circulated all over Italy 
and other countries, he invented a new 
process for the production of the granulated 
gold work, by means of which he achieved 
inimitable results. The solution of this 
important problem had engaged his atten- 
tion for nearly 20 years. He then set to 
work to discover other methods and 
processes. In the year 1858 he founded a 
fabrique at Naples, and, after long and 
assiduous labor, discovered the method of 
producing the granulated work of the 
Phoenicians and of the Etruscans, some 
excellent specimens of which reproductions 
were shown by him at the Vienna Exposi- 
tion in the year 1873. Among the. most 
remarkable objects in granulated gold of 
Greek and Etruscan origin, are the magnifi- 
cent crown in the Louvre Museum, and the 
Milo necklace in the British Museum. Fine 
copies of these excellent works of art, as 
well as of many others, were made by 
Signor Castellani, which will perpetuate 
his fame as a great goldsmith. 

“And, lastly, quoting his concluding 
remarks, ‘as ardent followers of the art, 
and enemies of all privilege, we do not 
think that our labor for the cultivation of 
a purer taste in jewelry by the revival of 
ancient forms will be lost; and remember- 
ing the beautiful adaptation long since made 
of the philosopher’s words: ‘They who hold 
the lamps (of knowledge) will hand them 
on to others,’ we do not reserve everything 
for ourselves, being fully satisfied in the 
thought that others will follow us, and 
progressing in the road we have chosen, 
will help to recall the attention and 
admiration of the modern world towards 
worthy objects.’ 

“Unfortunately, Signor Castellani has not 
revealed to us the methods and processes 
he adopted, so that any further attempt to 
imitate the Etruscan style of jewelry must 
be preceded by a thorough study of the 
subject.”—C. W. C. 








The Charles L. Cohen Co. has been moved 
from Haynesville, La., to Shreveport, La. 
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Japanese Metal Work 
IN a work entitled “Japan and Its Art,” 

M..B. Huish says: 

“Japanese metal-work as known outside 
Japan may be classified as follows: (1) 
Okimono, or ornaments to be placed on a 
platform: consisting either of articles used 
for sacred purposes—such as statuettes of 


‘deities and supernatural animals (dragons, 


shishi, etc.), candlesticks, incense-burners 
(koiré), flower-vases, gongs, and bells—or 
for household adornment, such as flower- 
vases (hanaiké), bowls to hold miniature 
gardens, incense burners, and figures of 
animals (ordinarily used in the last-named 
capacity), such as deer, tortoises, toads, 
fish, crabs, etc. (2) Articles for household 
use, such as fire-holders (hibachi), mirrors 
(kagami), saké bottles (choshi), and writ- 
ing-cases (suzguwribako). (3) Armor, includ- 
ing spears, bows, arrows, swords, and 
masks, (4) Articles for personal use, pipes 
(kiseru), pouch ornaments, beads (ojimé), 
buttons to hold pouches in the sash, brush 
cases, inkstands (yataté), etc. (5) Vases 
and other objects made for export. (6) 
Cloisonné. 

“As regards 1. The sacred treasures 
(‘homotsu,’ or ‘precious things’) consist of 
the adornments of the altar, or gifts be- 
stowed in olden times by nobles in return 
for the guardianship of their family tombs, 
or objects acquired by the priests for the 
ornamentation of their shrines. Although 
considerable dispersals' of temple treasures 
surreptitiously took place in the early days 
of the Méiji era, so much so that the 
government not only prohibited their sale, 
but catalogued them, not many of those made 
of metal have been exported, probably owing 
to their considerable bulk and weight; those 
that have, consist for the most part of in- 
cense-burners, candlesticks, and flowér- 
holders, 

“Household ornaments are always few in 
number, The temples in Japan number 
70,000, but the houses of persons sufficiently 
well-to-do to possess ornaments of artistic 
merit or value have always been much 
less numerous. It must be remembered 
that the dwelling even of the keenest collec- 
tor would not be cumbered like ours with 
works of Art here, there, and everywhere, 
but, on the contrary, would be noticeable 
for their simplicity and fewness of the ob- 
jects displayed. There might be a store in 
the godown or safe, but these would never 
be shown simultaneously. An incense-burner 
and a flower-holder would probably repre- 
sent the whole of the metal ornaments seen 
in the living room of a gentleman’s house. 

“Metal okimono, properly so called, of 
any age, are not, to my mind, calculated to 
arouse much interest outside their own 
country, for these reasons—they are by no 


-means always of elegant shape; when they 


represent animal forms they seldom are 
notable for fine modeling; the work of a 
few men, such as Seimin or Toun, excepted, 
their principal merit lies in the excellence 
of the patina which they assume; but even 
this bears no comparison either in quality 
or variety with that which we find on the 
smaller articles. . . .” 








J. S. Kirstein has succeeded L. E; Leck, 
Joplin, Mo. 
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For profits, now is the time to fea- | 
ture sapphire-set jewelry. Sap- ‘ 
phires, in every conceivable sort 
of mounting, are the jewelry} 
vogue the world over. GThe sup-} 
ply of natural sapphires is limited; | 
so is the demand, because of the 
high price. @ Heller Hope Sap.- 
phires are identical with the nat- 
ural stones in every respect. 
Furthermore, Hope Sapphires 
are much lower in price. You 
should feature in rings, 
in bracelets, in pins, in 
all jewelry, now. J Heller 6 Sone 
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A Word on Japanese Culture Pearls 





Assistant Trade Commissioner at Tokyo Sends Department of Commerce 
Some Interesting Facts as to Industry but Declares Process Not 
a Commercial Success 














| eee 


Wasuincton, D. C., May 9.—A very in- 
teresting report on the subject of Japanese 
culture pearls was recently submitted to the 
Department of Commerce by Paul S. Stein- 
terf, Assistant Trade Commissioner at To- 
kyo, who has been investigating the indus- 
try in Japan. Mr. Steinterf, while evidently 
impressed with the results achieved from a 
scientific standpoint, comes to the conclusion 
that the making of culture pearls cannot be 
considered altogether successful as a com- 
mercial proposition at least at the present 
time. First, because the process is very 
slow and expensive; and, secondly, because 
it is extremely uncertain, and the producers 
secure only from two to four perfect pearls 
per 1,000 oysters treated, and even these vary 
in size, color and shape. He points out that 
the cost of production today is nearly two- 
thirds the value of natural Oriental pearls 
of the same size and color, due to the vari- 
ous conditions that the producers have to 
contend with. He concludes by admitting 
the process may be perfected in the future, 
but thinks there is little probability of the 
production of these pearls becoming suf- 
ficient to seriously compete with the real 
pearl of the Orient. 

He credits the foundation of the industry 
to K. Mikimoto, who, he says, began to in- 
vestigate the possibilities of artificial pearl 
culture about 1890. After numerous failures 
he discovered a method of introducing a for- 
eign body into the shell of the pearl oyster, 
which resulted in the production of partially 
coated specimens similar to the “blister” 
pearls produced naturally. The first trial 
crop was put out in 1898, and production on 
a commercial scale commenced about five 
years later. Experiments to produce fully 
coated pearls continued, and in 1912 a few 
perfect specimens were produced. 

In describing the method of culture, Mr. 
Steinterf says: 

“Pearl oysters are found in considerable 
quantities in the bays of Ago Hasama and 
Gokasho, near Nagasaki, and it is there that 
we pearl industry has been devel- 
oped, 

“The pearl oysters cultivated on these 
grounds belong to the species margaritifera 
martensi, or true pearl oyster, abundant in 
these waters and found more or less in all 
parts of Japan. They closely resemble the 
Indian species found near the Gulf of Ma- 
maor. This species is rather small in size, 
usually from 214 to 4 inches in diameter, 
and the shell is very thin. The inner sur- 
face of the shell is lined with nacre of an 
iridescent silvery white. They are usually 
found at a depth not exceeding 10 fathoms 
and are anchored to rocks, stones and stems 
of alge, etc., by a thread or byssus which 

he animal secretes. Their Kfe seems to be 
limited to 12 or 13 years, with 15 years as 
@ maximum age. 

“The house of Mikimoto has a practical 
Monopoly of the culture pearl industry, al- 
though there are several other small com- 
Panies who produce in commercially insig- 





nificant quantities. The company has in- 
vested more than 2,000,000 yen in the indus- 
try. Their annual production is valued at 
approximately 1,000,000 yen. 

“The process of production has been pat- 
ented by Mikimoto. It consists, essentially, 
of the insertation of a particle of foreign 
matter in the shell of the growing pearl 
oyster which gradually covers it with a num- 
ber of layers of nacre. 

“Every year during the months of July 
and August small stones aré placed in the 
shallow waters where the oyster larve are 
most abundant. The small oysters are care- 
fully collected and placed in wire crates, 
known locally as ‘ambulances.’ These crates 
are then anchored in deeper water and al- 
lowed to remain there until the oysters are 
three years old. At this time they are col- 
lected and small pearls or pieces of nacre 
are inserted within the shells. These serve 
as the nuclei for the pearls, which are formed 
by the deposition of concentric layers of 
nacre. The oysters are then returned to the 
water and deposited on the bottom at a depth 
of about 10 fathoms, where they are allowed 
to remain for four years. They are then 
collected by female divers; the shells are 
opened and the pearls removed, 

“The process seems very simple, but is 
actually quite difficult. It is necessary to 
protect the pearl oyster from its numerous 
natural enemies, the most important of 
which is the so-called akashiwo, or red cur- 
rent. This is due to an immense accumula- 
tion of microscopic organisms causing a dis- 
coloration of the sea water, Whenever this 
appears it is followed by a wholesale de- 
struction of marine organisms. Ancther un- 
welcome intruder is a _ sea-weed, called 
mirume (codium), which if allowed to flour- 
ish prevents the growth of the oyster. 
The starfish and octopus are also natural 
enemies of the pearl oyster and destroy them 
in large quantities. Another difficulty is the 
readiness with which the oyster ejects the 
inserted nucleus. Considerable progress has 
been made in this direction, but even now 
only five per cent. of the oysters actually 
produce pearls. 

“It has been previously pointed out that 
the pearls produced are of two kinds, The 
greater portion of the production consists of 
partially coated or ‘blister’ pearls, which are 
found attached to the inner surface of the 
shell and have to be cut off. * * * 
They are produced in three colors, white, 
pink and dark blue, and are used extensively 
in rings, scarfpins, brooches, etc. 

“Quite recently the firm succeeded in pro- 
ducing fully coated, round culture pearls. 
These are produced by attaching the nucleus 
to the body of the oyster, and not, as in the 
previous case, to the shell. In this case the 
nucleus remains in the shell for at least seven 
vears instead of four, permitting the forma- 
tion of numerous concentric layers of nacre 
upon the tiny artificial nucleus. * * * 
PEARL CULTURE NOT A COMMERCIAL SUCCESS 

“From a scientific viewpoint the process is 
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entirely successful. 
considered altogether successful as a com- 
mercial proposition. The process is very 
slow and expensive and extremely uncertain. 
The producers secure only from two to four 
perfect pearls from 1,000 oysters treated, 
and these vary widely in size, color and 


However, it cannot be 


shape. Under the most favorable conditions 
the cost of production equals nearly two- 
thirds of the value of natural Oriental pearls 
of the same size and color. Furthermore, 
the cultural product commands a lower price. 
“It is quite possible that eventually the 
process will be more nearly perfected, but 
there is little probability of production ever 
becoming sufficiently large to seriously af- 
fect the price of natural Oriental pearls.” 








Production of Crude Platinum in United 
States Amounted to Nearly 1,000 
Ounces in 1922 
WasuHincTon, D. C., May 9.—Nearly a 
thousand ounces of platinum, valued at more 
than $100,000, was produced in the United 
States, not including Alaska, in 1922, ac- 
cording to the Interior Department, as 
shown by information compiled by James 
M, Hill, of the Geological Survey. Placer 
deposits in California and Oregon yielded 
in 1922 a total of 929 troy ounces of crude 
platinum and osmiridium, valued at $101,000. 
This output compares favorably with that 
in 1921, which was 977 troy ounces, in view 
of the unfavorable water conditions that pre- 
vailed throughout most of 1922 in the Kla- 
math Mountains of northern California and 

southwestern Oregon. 

In California crude platinum was pro- 
duced in 1922 in Amador, Butte, Calaveras, 
Humboldt, Sacramento, Shasta, and Trinity 
counties, the county which led in production 
being Shasta County. In all 516 ounces of 
osmiridium and 360 ounces of platinum were 
recovered, of which 352 ounces of platinum 
and 24 ounces of osmiridium were the out- 
put of dredges at the base of the Sierras. 

In Oregon crude platinum was recovered 
by placer mines in Coos, Curry and Jose- 
phine counties in 1922, the total output re- 
ported to the Survey being 51 ounces of 
platinum and 2 ounces of osmiridium. 

——> 


Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended May 12, 1923. 


The U. S. Assay Office reports: 


Gold bars exchanged for gold coins. .$1,042,690.77 
Gold bars paid depositors........... 126,860.18 


yi errr rere rer oe) aes $1,169,550.95 


Of this the gold bars exchanged for gold 
coin are reported as_ follows: 





Date Exchanges 
pS ee ee er Ln oes $361,651.33 
Ee ov cgwcndte ide cdetia teunten 248,420.99 
D5 65 Wakye Oi Oke 6utbokia 108,664.61 
A, 00 Vo ec dx tilddsadessesendchve 123,343.36 
MEE yids chee dbivshios eke abrr eee 128,515.65 
pS ay Abige cpap Abate dedawe 72,094.83 

TO i ckéncicawceecekwersaeone $1,042,690.77 








The marriage of Samuel Goodweather, 
Lakewood, O., to Miss Anna Mamolen, of 
Garfield Heights Village, Cleveland, took 
place at the bride’s residence recently. Mr. 
Goodweather is one of Lakewood’s leading 
jewelers, and is engaged in business at 4818 
Detrait Ave. 














THE JEWELERS’ 





CIRCULAR May 16, 1923, 




















HE test of every business 
is its ability to retain its 
customers year after year. 


Our values and helpful co- 


operation have enabled us to 
do this. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 170 Broadway 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 6 Tulip Straat 
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The News From England 











Latest Fads in the London Jewel Shops—Report on the Ooregum Gold Min- 
ing Co. of India, Ltd.—Precious Stones in the British Isles— 
—tTraffic in Stolen Gems 














Lonpon, May 2.—The latest Parisian 
vogue in diamond and other precious stone 
ornamentation is to incorporate such medi- 
ums of decoration as monkey fur and ostrich 
feathers with the jewelry. Earrings com- 
posed of thin strands of monkey fur that are 
suspended from the ear lobe, via a tiny 
jeweled cup hanging from the ear, are used 
in conjunction with jade, jet or pearl beads 
and the Spanish style of hair-dressing. 
Upper arm bracelets of ostrich strands with 
jewel mountings match ostrich-strand ear- 
rings. 

* * * 

The return of fine gold for the past year 
shown by the Ooregum Gold Mining Co, of 
India, Ltd., constituted a record in the com- 
pany’s history, according to the Hon, Lionel 
Holland, who presided at this week’s meet- 
ing at the Cannon-street Hotel. Had the 
price of gold been maintained at its 1921 
level, he said, the revenue would have bene- 
fited by more than $300,000. The board’s 
policy, he said, will be to increase the gold 
return for the remainder of the current year 
in order to counteract the drop in gold val- 
ues and maintain the satisfactory dividend 
scale. Dividends for the year were 30 per 
cent. on preference and 20 per cent. on ordi- 
nary. Dividends now paid by the company 
since incorporation reach $15,900,000. 

* * * 


According to Bassett Digby, F.R.G.S., 
there are a number of precious stones read- 
ily accessible in the British Isles to anyone 
caring to take sufficient trouble to unearth 
them, Some patience and a little geographi- 
cal knowledge, he says, are only needed by 
the gem collector. Mr. Digby says that 
strongly colored amethysts abound in Corn- 
wall, Pershire, Fife and the Hebrides. A 
lovely fire opal can be found in many locali- 
ties of Cornwall. Sapphires, while scarce, 
are to be had on the slope of Carrock Fell 
in Cumberland and in Wicklow and Done- 
gal. Garnets can be found in numerous 
parts of the islands and can be picked up 
on the Fifeshire beach, where they are 
known locally as “Elie rubies.” 

* * * 


Jeweled tassel designs in the lightest of 
filigree work that are adaptable either as 
earrings or as a throat pendant or wristlet 
adornment constitute the latest novelty here 
now. When used singly at the neck they 
are hung on a slender platinum chain, or if 
at the wrist with a jeweled wrist bracelet 
of black moiré. The tassel vogue also ex- 
tends to headdress ornamentation. Pearl 
beaded headgear for the theater has a deep 
tassel either side. In some cases an extreme- 
ly long tassel reaches almost to the hips as 
a jeweled pendant to a low, beaded coronet. 
Cornelian and onyx, of course, are used in 
the tasseled earring effect. These mediums 
are long and designed in pointed pear shapes. 
Some are set in the daintiest of platinum and 
gold mounts. The long bar platinum brooch 
18 popular with millinery where the folds of 
@ velvet or satin capote must be held to- 


gether. The type of bar brooch now stylish 
has three diamonds on its face—or pearls as 
a substitute—but fashion decrees that the 
gems must be real, not imitation. It is fash- 
ionable now for pearl ropes to hang down 
the back of the Décolletage instead of the 
front. Diamond and platinum chains of the 
slenderest make are now coiled in loops 
around the ‘bare arm. Egyptian scarab 
rings are popular these days and are worn 
not only on the finger but in the corsage. 
* * * 


Many valuable gems that disappear from 
time to time from the trays and showcases 
of continental jewelers eventually find their 
way to the little cafes around the Central 
Station at Antwerp, according to a west-end 
London jeweler who has just returned from 
a ramble through the diamond centers. He 
says there is a boom in the stolen diamond 
trade and that at least $2,500,000 worth of 
gems passed through this illicit market the 
last month. Some of these gems, it is said, 
were, a few weeks ago, reposing in the cabi- 
nets of some of the best-known jewelers of 
Paris, many of whom have recently been the 
victims of well-planned robberies by the 
“jewel gang.” 

* * * 

Among the representative feminine dis- 
plays at the Woman’s Exhibition organized 
by the Daily Express at Olympia is Sybil 
Dunlop’s layout of art jewelry, which is at- 
tracting much attention. In this display is 
a series of chased silver hair ornaments set 
with semi-precious stones. One coronet has 
a flower-like center of bright stones, with 
smaller ornaments of similar design set on 
either side between large cornelians. An- 
other distinctive silver one is set with the 
pale blue chalcedony that decorated the 
breast-plate of Aaron. 








FIGHTING BAD AUCTIONS 





Atlanta Jeweler Urges Strict Laws Against 
Fraud to Overcome Practices of 
the Dishonest Auctioneer 


Attanta, Ga., May 10.—That the only 
way to handle the irresponsible or fake 
jewelry auctioneer is to pass city ordinances 
covering the misrepresentation of jewelry 
and other goods, and then bring charges of 
fraud against him, is the opinion of John 
Scheer, a local jeweler of this city. 

“This type of jewelry auctioneer thrives 
on misrepresentation,” says Mr. Scheer. 
“He secures a lot of cheap jewelry, moves 
into town along about Christmas-time, does 
a thriving business with people who like to 
think they are getting a bargain—and, after 
Christmas, like the Arab, he folds his tent 
and quietly steals away, to remain away un- 
til the next holiday season. 

“All kinds of frauds are perpetrated by 
this class of people. Their goods are never 
of the class represented. I know of one 
auctioneer who was selling sterling silver as 
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14-karat white gold—until the police depart- 
ment stopped him. I know of another who 
deliberately sold glass for diamonds—and no 
- even attempted to stop him that I know 
of, 

“When a customer made a row after be- 
ing swindled, he called him into a private 
office and paid the money back—and the af- 
fair was settled. 

“It is a curious thing, but nine Americans 
out of 10 will take their medicine and say 
nothing when they are ‘stung’ on a jewelry 
deal. They are ashamed of having been 
swindled, or something, and never carry the 
matter to the police court at all. And an- 
other curious thing is that the average busi- 
ness man would rather do anything in the 
world than go into court with a case against 
one of these people. He doesn’t want to be 
bothered, he doesn’t understand court pro- 
ceedings very well, and sometimes I think 
he is just a little bit afraid of the law. 

“The result is that you can’t depend upon 
the public to push cases against auctioneer 
swindles. The police have their hands full 
of other matters and won’t get in behind 
anything they don’t have to—for which you 
can’t much blame them. And so it is up to 
the legitimate jewelers of a town to protect 
the people and themselves along this line. 

“Legitimate jewelers, I think, can best 
further their interests by securing the pas- 
sage of stringent fraud laws as the first step 
in their campaign. This can be done by 
formulating the necessary legislation through 
the medium of some jewelers’ organization, 
like the 24-Karat Club, and securing the co- 
operation of the Retail Merchants’ Associa- 
tion or some other large civic body. 

“Then the jewelers can insist upon the 
laws being enforced rigidly. This will pro- 
tect the public from frauds, and relieve the 
legitimate jewelers from unfair competition, 

“Of course, auction sales of bankrupt stock 
are legitimate. So are certain reduction 
sales. There is nothing fraudulent about 
the goods to be sold, or questionable about 
the methods used in selling them. It is only 
the ‘fly-by-night’ auctioneer with his cheap 
goods that we are up in arms against. And 
the honest auctioneer is as down on him as 
we are—perhaps more so—for he undermines 
and disgraces the calling which he follows. 

“Some cities require that a jeweler be in 


‘business a certain number of years before 


he can conduct an auction sale of his goods. 
This protects the public from itinerant 
jewelers that are here today and somewhere 
else tomorrow. But it does not protect them 
against jewelry and silverware that is not as 
represented; that is, brought in and sold by 
one type of auctioneer. The best way to 
handle the situation is through strict fraud 
laws that are properly enforced.” 





— ——~- 





Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York reported 
for the past week: 


Domestic 
Silver Price Silver, 
London U.S.Gov’t Standard 
Date Official Assay Bars Price 
SS ere 32% 69% 9954 
| 2 RPrreerre ye, 32% 69% 995% 
} | Serer 32% 69% 99% 
, ree 32% 68% 99% 
|) eee 32% 69% 99% 
| | ae, er eeer ry 3244 69% 59% 
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The Oriental Demand for Silver 





Price Is Determined Largely by the 


tant Statistics Compiled by Department of Commerce 


Markets of India and China—Impor- 














WasuHiIncTon, D. C. May 14.—Two- 
thirds of the world’s production of silver 
was absorbed by India and China in the 
five-year period from 1915 to 1919, accord- 
ing to figures compiled by F. R. Eldridge, 
Chief, Far Eastern Division, Department of 
Commerce, and in 1920 these two countries 
showed net imports of 24 per cent. more 
than the world produced. In 1921, how- 
ever, they took only 37 per cent. of the 
world’s prcduction, owing to the reaction 
from depressed trade conditions during that 
and the previous year. Prior to 1915 the 
two countries absorbed an average of one- 

. third of the world’s silver production. Until 
1910 India absorbed an average of 27 per 
cent., while China’s average from 1890 to 
1899 was 5% per cent. with net exports of 
12 per cent. from 1900 to 1910. From 1910 
to 1914 India took 27 per cent. and China 
12 per cent., from 1915 to 1919 India took 
54 per cent. and China 12 per cent. This 
undoubtedly reflected India’s excess produc- 
tion for export of commodities for war 
need. For the year ending March 31, 1920, 
India absorbed 55 per cent. and for the 
calendar year 1920, China took 69 per cent., 
while in 1921 India’s share sunk to 12 per 
cent. against China’s 25 per cent. 

So far as demand is concerned, the price 
of silver is determined very largely by the 
demand from these two countries, and their 
demand for silver in turn is determined 
largely by the extent of their favorable 
balance of trade. Prosperity in the United 
States and economic recovery of Europe, 
are important underlying factors determin- 
ing the demand from these two sources for 
raw materials from India and China. The 
demonetization of silver coinage by Euro- 
pean countries has, on the other hand, 
thrown large quantities of silver bullion on 
the world’s market and the expiration of 
the Pittman Act in July, it is predicted, 
will throw the American production of 
from 5,000,000 tc 6,000,000 ounces per 


month on the world’s market. Likewise the 


improvement in the price of copper has 
stimulated the production of silver, which 
for many copper mining companies is a by- 
product of considerable importance. The 
revival of India’s and China’s foreign mar- 
kets for exported commodities will, there- 
fore, be watched carefully by all merchants 
whose interests are affected by the price of 
silver. 

The demand for silver in India seems 
insatiable. The market fluctuates tremen- 
dously and frequently for no visible reason. 
Possibly the most important single factor 
in the Indian silver market is the native 
custom of hoarding and turning all surplus 
wealth into gold and silver jewelry rather 
than trusting it to the banks in the form of 
cash cr currency. During the war, India’s 
very favorable balance of trade caused large 
imports of bullion which were generally 
hoarded. The political disturbances of the 
past two years coupled with the general 
feeling of uncertainty which prevailed at 
the introduction of government reforms, 
also accelerated the hoarding tendency and 
drove increased amounts of silver from 
circulation during 1920, 

The condition of the Chinese commodity 
market alsc influences, to a considerable 
extent, India’s activities in silver trading. 
It is very seldom, however, that the two 
markets compete for silver. Usually the 
purchase of silver by one, means the release 
of silver and the purchase of gold by the 
other, gold being invariably purchased on a 
declining silver market generally for specu- 
lative purposes, 

The silver mines of India are credited 
with an annual yield of some 250,000 ounces 
of silver, the entire yield being absorbed 
by the government for minting purposes at 
a fixed rate of purchase. 

In the following table comparing India’s 
and China’s net import of silver with the 
world’s production, the fiscal year April 1 
to March 31 has been used for Indian im- 
ports and exports, but the difference is so 





INDIA AND CHINA IMPORTS AND EXPORTS OF SILVER COIN AND BULLION AND THE 
RATIO OF NET IMPORTS TO WORLD PRODUCTION 


(In thousands of fine ounces) 








CHINA 
INDIA - A ~ 
—_— ne —, Ratio of 
Ratio Ratio net imports 
of net of net of China 
imports Imports to and India 
World Net toworld Net world pro- to world 
Years production Imports Exports imports production Imports Exports imports duction production 
1890-94 777,736 252,818 30,544 222,274 28.7 49,700 15,375 34,325 4.6 33.3 
1895-99. ... 897,999 222,004 74,567 157,436 17.5 Ser ee 61,690 6.9 24.4 
1900-04.... 874,940 362,151 133,095 129,056 14.7 20,650 53,239 *(a) "Cr. 14.7 
1905-09.... 986,268 504,255 82,610 422,644 42.8 9,130 93,530 *(a) *fa) 42.8 
1910-14... . 1,130,168 402,288 91,872 310,416 27.3 156,619 18,240 138,379 12.2 39.5 
1915-19... 902,045 551,415 59,062 492,353 54.5 101,700 90,940 10,760 11.7 66.2 
174,189 101,052 4,090 96,982 55.6 169,000 45,600 112,370 69. 124.6 
ee (1) 173,337 42,550 20,982 21,569 12.4 119,542 76,390 43,310 24.8 37.2 
1922,...... a; Se cic aaden gala Mica, ceiun. « Schme 
1923 (10 
months) 62,020 ON. SOE noe, . sovvivevs 
India: Years ending March 31. China: Calendar Years. 


)) Estimated weight. 
(a) Net export. 


China ounces converted from Haikwan taels at 585 grains 


1 Haikwan tael. 


437.5 grains 1 cunce. 
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slight in five-year periods-that the figures 
serve all practical purposes. 








BLACK FOREST CLOCKS 
Twenty-five Factories Making Timepieces 
in that Section, According to 
U. S. Consul Moorehead 


WasuincTon, D. C., May 12.—There are 
25 clock and watch factories located in the 
Black Forest, which employ 3,700 persons, 
says Consul M. K. Moorehead, Stuttgart, 
Germany, in a report to the Department of 
Commerce. Nine of these factories are very 
large, employing from 600 to 2,000 workers; 
three of them employ between 100 to 200 
workers each; and each of the remaining 13 
have less than 100 employes. 

Grandfather clocks are being made by 
old-established firms at Furtwangen and 
Lenzkirch. Two large factories at St. 
Georgen specialize in the manufacture of 
clockworks for wall, mantle, and kitchen 
clocks. Wooden cuckoo clocks are still 
commanding a large market. Watches are 
being made by two large factories in the 
Lorrach district of the Black Forest, and 
another factory of recent date is making 
precision watches. Tower clocks are built 
by a firm at Schonach, aad 400-day clocks 
by another firm at Triberg. In the dis- 
tricts of Villingen, Triberg, and Neustadt 
parts of clocks and watches are being 
manufactured on a large scale by about 60 
factories, employing 4,000 workers. 

While seven of these factories, with 700 
workers, specialize in screws and wire pins, 
27, giving employment to about 2,000 
workers, make the more bulky metallic parts 
of clocks and watches. There are six tcol 
factories with 800 workers, 10 fine mechani- 
cal factories with 300 workers, and eight 
clock-case factories with 250 workers. At 
Offenburg, and on the Swiss border in the 
Lorrach district, where a new clock industry 
is gradually building up, two enameling 
shops are in operation. 








India’s Purposive Jewelry 





the use of jewelry it is probable that 
the desire for protection by means of 
an amulet or talisman preceded that of per- 
sonal adornment. The amulet took the shape 
of fruit or flowers, sacred grasses, animals’ 
claws, and so on; and much of the rudest 
peasant jewelry is modeled in imitation of 
such things. . 

“The parts of the body chosen for pro- 
tection were those specially exposed to de- 
moniac influence—the head and_ skull 
sutures; the ears, nose, and mouth; the 
throat, where the motion of the uvula sug- 
gests the abode of a vital spirit; the wrist 
and ankles, where the beating of the pulse 
is attributed to the same origin; and the 
fingers and toes, which are specially exposed 
to defilement. Later on the holy flower and 
leaf were supplemented by the representa- 
tions of other powerful protectives—the sun, 
moon, cobra, tortoise. Each precious stone 
was, again, invested with special attributes. 
Though the form is modified with changes 
of fashion, the conservatism of the East 
has preserved many traces of the original 
conception,”—Things Indian. 
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FOR THE GRADUATE OR BRIDE 





A string of “Orientas’’ is one 
of those intimate personal 
gifts, cherished for its own 
loveliness as well as its asso- 
ciation with one of the great 
events of her life. 


It stands for the best artificial 
pearl that science has been 
able to produce. 


Fally guaranteed. 












Cristed (3. 65 Nassau St. 


. New York 
Memo on request. SANUFACTURERS 
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The Voluntary Adoption of Standards of Quality 
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Address Delivered Before the Fabricated Production Department Meeting of 
the United States Chamber of Commerce Convention, Tuesday, 
May 8, by G. H. Niemeyer, President of the National 
Jewelers Board of Trade 














THE earliest recorded standards of qual- 

ity were applied to gold and silver used 
as mediums of exchange. The development 
of the use of the precious metals in the arts 
may be traced to the ancients. Then, as to- 
day, ornaments and utensils were fashioned 
of the precious metals, and their intrinsic 
worth coupled with that of beauty and util- 
ity give them a lasting value. 

From the days of Tubal Cain, the first 
worker in precious metals, through the As- 
syrian, Egyptian, Phoenecian and Roman pe- 
riods to the Renaissance and the Goldsmith 
Guilds of England, the artcraft of the jewel- 
er and silversmith has been an honored one. 

The early craftsmen were designers and 
sculptors as well as jewelers, and many of 
the creations of the past have never been 
excelled in beauty of conception or artistry 
of production. 

How far the art of working in gold and 
silver had been cultivated among the an- 
cients, and how well they understood the 
mixing of precious metals with alloys, is 
best seen in Livy’s Roman History, where 
it is mentioned that “Quaesturs showed the 
silver paid by the Carthagenians as tribute 
to be impure and on application of the fire 
assay it was found to be deficient in value 
by one-fourth.” Even in the time of the 
prophet Malachai, we read, “for He is like 
a refiners’ fire—He shall sit as a refiner and 
purifier of silver, and shall purify and purge 
them as gold and silver.” 

Summing up the question of standards in 
the Roman law, Herr Charles Rosher, in 
his work on the “Legal Regulation of the 
Manufactures of Gold and Silver,” calls at- 
tention to the following: “Whoever bought 
brass for gold, lead or any other silvery- 
looking substance for silver; whoever bought 
a table plated with silver for solid silver, 
might, according to the Pandect, regard the 
purchase as void, because he had not re- 
ceived that for which he stipulated. Who- 
ever, on the contrary, bought alloyed gold, 
which he erroneously considered to be of 
higher standard than it was, was compelled, 
if he bought the object merely as ‘gold,’ 
without any condition of definite standard, 
- consider the bargain valid against him- 
self.” 

The patron saint of jewelers is Eligius, 
under whose protection the French jewelers 
and goldsmiths founded a guild in the 
XIlIth century. He was born in the VIth 
century and lived until about the middle of 
the VIIth century. He was a native of 
Chatelet, near Limoges, and was apprenticed 
to Abbon, a modelist of Limoges. It is with 
common consent, however, that the place of 
foremost jeweler is conceded to Benvenuto 
Cellini, a pupil of Michael Angelo. Cellini 
was not only skilled technically, but was 
also an excellent writer, and his treatise 
Dell Creficeria is full of interesting informa- 
tion. It remains today one of the most thor- 
ough expositions of the technique of jewelry. 
The development of the industry in ancient 


times is a subject far too extensive to be 
made a part of this address. In passing, 
however, it is of interest to call attention to 
some of the articles of the goldsmiths’ craft 
found in the tomb of King Tut-Ankh-Amen, 
which are interesting from the standpoint 
of the student of archzology as showing the 
fine workmanship of that period. Many 
museum specimens of the Egyptian, Phoeni- 
cian, Roman and Renaissance periods give 
the student opportunity to study ‘the subject 
from a broader angle. 

It was not until 1238 in England that any 
record of regulations as to the working of 
precious metals is found. Since that time, 
and up to the present day, the legal regula- 
tion of the standard of precious metal wares 
has been in many countries subject to fre- 
quent changes. In 1238, in the reign of 
Henry III, it was thought necessary to di- 
rect the gold and silversmiths that no one 
should manufacture gold of less value than 
one hundred shillings per mark, or silver of 
a lower standard than that of silver coinage. 

In the XIIth century there was a band of 
famous. merchants called the Hanseatic 
League, They sailed ships and traded in the 
then known civilized world. These mer- 
chants used silver coins of their own mint- 
ing in their traffic with England, and were 
called Easterlings by the English, and as 
the silver money which they brought was 
of such a fine quality it was called “Ster- 
ling” (from Easterling). From that day to 
this the word “Sterling” has meant solid sil- 
ver of a known quality, and is the standard 
of quality today. 

The transfer to the London Goldsmiths 
Co. of the privilege (which it possesses to 
the present day) of assaying wares made 
of the precious metals, took place in the 
year 1300 in the reign of Edward I. This 
act forbade the manufacture of any gold 
ware of lower standard than that of Paris; 
and by it the silverware was required to be 
at the lowest of the standard of the silver 
coinage; and to be stamped with a leopard’s 
head. 

In the year 1327, the first of Edward III’s 
reign, the Goldsmith Co. was charged to 
punish “those who so clearly overlaid tin 
with silver that their goods were taken for 
and sold as fine silver,” and so we might go 
on tracing the development of the standard- 
ization of gold and silverware, but time and 
your patience prohibits it. 

The subject is a broad one and many 
countries have standards, but we are par- 
ticularly interested in our own United 
States. The first record of an attempt to 
regulate the industry in the American col- 
onies is found in the minutes of the Provin- 
cial Council of Pennsylvania, which state 
“that on March 9, 1756, a bill entitled ‘An 
Act for Ascertaining the Fineness of 
Wrought Gold and Silver and Preventing 
Frauds and Abuses in Manufactures Made 
Thereof’ was read and referred to a com- 
mittee of the Council.” 
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In 1814 thetegislature of Maryland 
an act to regulate the-quality of plate im the 
city of Baltimore fixing the standard as 11 
ounces of fine silver to the pound Troy 
(917). This was the old Scotch standard 
established during the reign of King James 
II in 1457. 

In 1830 a petition from certain silver- 
smiths praying for a modification of the law 
was presented to the legislature and a bill 
introduced and passed authorizing the sale 
of silverware by manufacturers without 
having it assayed provided the name of the 
maker and quality of the silver was stamped 
thereon. 

State laws regulating the stamping of the 
words “Sterling,” “Sterling Silver,” “Coin,” 
or “Coin Silver” were first passed in Mas- 
sachusetts in 1894, Later other States fol- 
lowed and gold laws were also enacted 
by some States. Finally a national stamp- 
ing act was passed in June, 1906, and went 
into effect the following year. Many States 
then passed laws covering both gold and 
silver drawn in conformity with the national 
law. New York State and Illinois enacted 
platinum stamping laws about three years 
ago. 

The present national stamping law and 
the various State laws have not been found 
to be adequate for present-day needs and 
a new national stamping act is being pre- 
pared. We will ask Congress to give us a 
new law and will raise the standard of qual- 
ity in our trade higher than ever before. 

Almost 600 years ago we find that certain 
individuals attempted to overlay tin with sil- 
ver and sell their goods as fine silver. The 
element responsible for such a dishonorable 
act has been in evidence ever since that and 
is as much a problem as it ever was. The 
jewelry and silversmith trades have ever 
been envious and proud of the position they 
occupy in the business world and may be 
relied upon to deal with those who would 
through misrepresentation and dishonest 
practices reflect in any way upon the high 
position occupied by our trade. 

The high standard of honesty and integ- 
rity is an heirloom from the past which 
has established the character of the industry 
on an enviable plane which it is the earnest 
desire of all reputable present-day members 
of the craft to maintain. 


LE 
Association Notes. 





The Kansas State Retail Jewelrs’ Asso- 
ciation will hold its next annual meeting 
June 12-13 at Emporia, Kans. Sessions will 
be held in the Chamber of Commerce rooms 
and the hotel headquarters will be at the 
Mid-Way Hotel. 

** * 

A meeting of the Montana State Retail 
Jewelers’ Association was held on the eve- 
ning of May 4 at Gamer’s, at which time it 
was decided that the State association will 
affiliate with the American National Retail 
Jewelers’ Association. Joseph Mazer, Omaha, 
Nebr., second vice-president of the American 
National Retail Jewelers’ Association ad- 
dressed the meeting and explained its aims 
and objects. Dan Meagher, Helena, is 
president of the State association, and L. F. 
Verberokmoes, Anaconda, is chairman of 
the board of directors. Many visiting 
jewelers were in attendance at the meeting. 


























THE JEWELERS’ 











Michigan Jewelers Hold Big Convention 











Members of State Retailers’ Association Meet at Grand Rapids—Excellent 
Entertainment Features, Instructive Addresses and Interesting 
Discussions High Lights of the Convention—Officers 
Elected and Resolutions Adopted 











Granp Rapips, Mich., May 10.—The 18th 
annual convention of the Michigan Retail 
Jewelers’ Association closed here last night 
with a banquet followed by a grand ball at 
the Pantlind Hotel. Michigan maintained 
it’s reputation for successful conventions, 
successful in attendance, in business ac- 
complishments, and socially. 

The custom of former years was followed 
this year. While the regular sessions begin 
on Tuesday it is known that Monday eve- 
ning is always one of the most enjoyable 
features of the convention. This year the 
Grand Rapids Jewelers’ Club gave a recep- 
tion and dinner dance for visiting jewelers, 
their wives and wholesaler’s representatives 
at the Pantlind Hotel, headquarters for the 
convention. About 6:30 guests assembled 
and during dinner were entertained with 
music and high class vaudeville. Dancing 
followed and it was a late hour when guests 
reluctantly departed. 


The interest of the jewelers in Michigan 
is very well expressed by the registration 
which passed the 300 mark. All the jewelry 
“stores in Kalamazoo closed on Wednesday 
and the jewelers of that city attended in a 
body. Credit is due President Hiss, Secre- 
tary Bell and all the officers for the in- 
creasing interest of Michigan jewelers in as- 
sociation affairs and even greater achieve- 
ments are expected during the coming year. 


Tuesday 


The sessions of Tuesday morning were a 
little late in starting. Everyone had too 
much fun the night before at the dinner 
dance given by the Grand Rapids Jewelers’ 
Club, and time was allowed to complete the 
registering of 235, the number registered be- 
fore the first business session was called to 
order. 

Soon after 10 o'clock J. J. Thomson, 
chairman of the Grand Rapids Jewelers’ 
Club, called the session to order and an- 
nounced that the formal part of the pro- 
gram would be preceded by community 
singing. This announced to those in the 
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lobby and ball room foyer that the meeting 
was in session and the room was soon com- 
fortably filled. 

Mr. Thomson then introduced Julius Tish, 
recently elected Mayor of Grand Rapids. 

















M, D, 


ELLIS, PRESIDENT-ELECT 


Mr. Tish gave a very hearty welcome to the 
visitors and assured them that the city man- 
agenient stood ready to assist in every way 
possible to the end that their stay in the 
city would be pleasant and profitable. He 
congratulated the jewelers upon their busi- 
ness, one in which not only intrinsic value 
was sold but nearly every sale brought last- 
ing pleasure to the one who received a 
“Gift That Lasts” and joy to the one who 
gave. He stated that few merchants sold 
articles that really increased in value as time 
goes on. He closed by extending a hearty 
invitation to return to Grand Rapids next 
year. 
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For the Grand Rapids Jewelers’ Club 
President C. A. Hendricks extended a wel- 
come and told of the many benefits they 
hoped to realize through the local club re. 
cently organized. 


Mrs. L. E. Phillips, Grand Rapids, chair. 
man of the entertainment committee, ex. 
tended a welcome on behalf of the ladies, 

The response was by W. A. Tall, of Kala- 
mazoo, who in a few well chosen words ex- 
pressed the appreciation of the State jewel- 
ers and visitors and thanked the preceding 
speakers for their sincere and hearty wel- 
come. 


President Herman Hiss, Bay City, then 
took the chair and made several announce- 
ments of events for the afternoon and eve- 
ning. After the reading and approval of 
the minutes of the last convention and of 
the executive committee meeting, President 
Hiss stated that the few spare moments 
would be devoted to questions handed in by 
members. The first was: “Does a repair 
department pay even though it shows a 
financial loss?” This discussion was led by 
V. L. Chamberlain of Pontiac. After con- 
siderable discussion the composite answer 
seemed to be that the repair department 
should not show a financial loss and if it 
does, stick to it and make it pay. 

President Hiss read the second question, 
“Why are jewelers jolly?” and asked Claud 
Wheeler, of THE JEWELERS’ CIRCULAR, to 
answer. He gave many reasons, the class 
of merchandise handled, the class of cus- 
tomers visiting jewelry stores, the confidence 
of the community in jewelers, the bright 
prospects of profitable business, and most of 
all they should feel jolly because of the 
wonderful work being done by the National 
Jewelers’ Publicity Committee in creating 
business for the retailer and popularizing 
the jewelers’ slogan “Gifts That Last.” Mr. 
Wheeler also felt the jewelers should find 
satisfaction in the progress being made 
toward the elimination of the excise tax. 

After a few minutes devoted to shaking 
hands and getting acquainted, President Hiss 
called the meeting to order and announced 
the fcllowing committees : 

Auditing.—J. E. Green, Benton Harbor; 
C. Lavory, Kalamazou; C. R. Rathbun, 
Otsigo. 

Nominating —H. B. Thompson, Ithaca; 
Louis Russell, Grand Rapids; Wm. 
Sheldon, Adrian, 

Resolutions —V. L. Chamberlain, Pontai¢; 
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Wm. Taft, Grand Rapids; Miss Mary 
Pieper, Holland; I. Grabowsky, Bay City. 
President Hiss then gave the annual ad- 


dress: 
ADDRESS OF PRESIDENT HISS 


It gives me great pleasure to be here with you 
today to address you on behalf of the Michigen, 
Retail Jewelers’ Association, whose servant I have 
had the honor of being during the past year. 

It behooves every jeweler, whether large or 
small, to attend our annual state as well as national 
conventions. This being our 18th annual conven- 
tion, we are here to try to solve some of the many 
problems which are confronting us today. 

We are glad to learn through our National Retail 
Jewelers’ Bulletin that plans have been formulated 
and recommended by our national chairman of 
our Special Excise Tax Elimination Committee, 
Ralph Roesler, Marion, Ind., that a policy will be 
followed in regard to future activities in connec- 
tion with the unjust and discriminatory five per 
cent. tax as now levied on all retail jewelers. 
Every effort shall be made toward composing a 
bill to be presented to Congress for the revocation 
of such tax. All endeavor to secure the favorable 
action of Congress on such bill shall be in the 
hands and under the direction of the Special Ex- 
cise Tax Elimination Committee of the American 
National Retail Jewelers’ Association. 

I am heartily in favor of the code of ethics as 
published and distributed among its members by 
the national association, 

An important problem which has been under the 
discussion of your president and board of direc- 
tors is that of the fake auction sales carried on 
in some of the larger cities and fake advertising 
in papers and pamphlets of fraterial organizations. 

To the officers of our national and State asso- 
ciations the suggestion is that the association take 
action to have legislation prepared through which 
legal measures can be taken and legal protection 
had against the great evil of auctions of fake 
jewelry by fake methods which infest the country 
like a plague. The recommendation is also made 
to members that fake advertising or advertising for 
fake concerns in fraternal papers be referred by 
members of the association to the Better Business 
Bureau of Detroit, if there be none nearer, and 
the request be made that the Better Business 
Bureau of Detroit take this matter up with the 
Vigilance Committee of the National Association of 
Advertising Clubs of the World, as that Vigilance 
Committee has in the past been very successful in 
removing such evils. Their work being mainly ac- 
complished with the aid of the great public press. 

Right here it may nct be amiss to read an article 
on Reputation by Alvan Macauley, president, 
Packard Motor Car Co., as I think it expresses 
what we all believe. 

President Hiss then read the article and 
continued by saying: 

The slogan of “Gifts That Last” has surely 
made an impression on the public and should be 
used in all advertising matter as well as windcw 
displays, wrapping papers and boxes, to reap the 
benefit. While the outlook and conditicns seem to 


be better than they were there is still a chance for 
improvement and we must not feel too optimistic, 
but get down to hard work and map out a careful 
buying campaign so in the event of more reduc- 
tiens we will not be caught with goods on our 
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shelves at higher prices. Don’t overload with 
merchandise during times similar to those of the 
past few years. You don’t wish to be like King 
Tut, who thought he could use his belongings in 
his tomb after death. No jeweler wants a lot of 
dead stock which resembles a recently opened 
tomb. 

Your .president: and assistant secretary attended 
the national convention in Cincinnati last Septem- 
ber. It was surely a great treat to be there and 
receive such a cordial welcome, to hear the many 
addresses filled with instructive information and 
see the interest taken by our fellow jewelers in 
developing better relations with each other. I was 
very favorably impressed with the cooperation and 
spirit shown there. 

I could nct help but note the feeling existing 
against the retailing wholesaler and manufacturer. 
This problem should not be overlcoked by our 
members. 





HERMAN HISS, RETIRING PRESIDENT 


I want to congratulate the Kalamazoo Jewelers’ 
Club for their wonderful organization and the 
friendly feeling existing amcng its members. It 
surely gave me much pleasure while in their city 
to attend one of their enjoyable meetings and I 
hope to see as great a co-operation right here in 
Grand Rapids with your new jewelers’ club, and 
from what I understand you are well under way 
to outdo your sister city. 

We must not forget the Ladies’ Auxiliary, as 
they are really a great inspiration to our associa- 
tion, and their support cannot be over-estimated 
in making this convention a real success, 

I shall be ever grateful for the honor conferred 
upon me for the past year. I wish to thank you 
one and all and especially the officers of our asso- 
ciation for their support. Special mention should 
be made of our hardworking secretary, M. H. 
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Bell, to whem credit should be given for the greater 
part of the success of this convention. 


The meeting then adjourned until 2 P. mM. 


TUESDAY AFTERNOON 


The afternoon session opened with a 
service of community singing which put 
everyone in a receptive mood for the very 
entertaining and instructive address of L. O. 
Duncan, of the sales department of the 
Grand Rapids Show Case Co. 

The subject assigned to Mr. Duncan was 
“Getting Behind the Retail Business” and 
he gave many valuable suggestions along 
that line and made it very clear that there 
are no limitations on account of location or 
the size of a city. All through his talk he 
‘pointed out the fallacy of the frequently used 
term “business resistance,” as it is applied 
today. He pointed out that regardless of 
conditions created by the war and other in- 
fluences the example of a store in Temple, 
Okla., a town cf 900, demonstrated what 
could be done by service. 

This talk was followed by that of Oscar 
Hammel, Chicago, an efficiency expert, who 
devoted most of his time to the value of 
turnover. By examples from many lines of 
business he made it clear that profits de- 
pended more upcn the turnover than the per- 
centage of profit made on a sale. He pointed 
out that while it was not possible to realize 
the same turnover in the jewelry business 
that some other lines have the business of 
the jeweler should be analyzed and that part 
of the stock which promised the greatest 
possibilities cf turnover should have the 
most: attention. 

President Hiss then called attention to 
the latest issue of THE JEWELERS’ CIRCULAR, 
which contained the report of Chairman 
Rothchild, of the Jewelers Revenue Tax 
Committee and asked every jeweler to read 
this. He stated that it was now imperative 
that all State organizations give fullest co- 
operation to the Excise Tax Elimination 
Committee of the American National Retail 
Jewelers’ Association and expressed con- 
fidence in the ability of President Hufnagel 
and Chairman Roessler to carry the issue 
through to success. 

After announcement that there would be 
a breakfast conference at 8 A..M. on Wednes- 
day morning the meeting adjourned for an 
automobile ride as guests of the Grand 
Rapids Association of Commerce. 

After a short drive through the beautiful 
John Ball park a stop was made and the 
convention picture was taken. Then the 
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REGULAR 
TRADE DISCOUNT 
Cc 


ASK YOUR JOBBER 
FOR OUR NEW 
CATALOGUE 
SHOWING TWENTY 
QUALITIES OF 
OMAR PEARLS, 

OR WRITE DIRECT. 















rose tint, 24 


satin liried. 





TTRADE_MARK REG. U.S. PAT. OFF, 


INDRA PEARL COMPANY, INc. 


No. 652—Beautiful high lustre Omar Pearls in cream or 
inch length, mounted with 10K 
Solid Gold Catch, 
Guaranteed Indestructible, retails 
for $5.55 complete. 


Omar Pearls cre Nationally Advertised 













ar pearls 


“Omar the Great Lover of Beauty—Enchanted” 





The month of June, Pearls and June Brides all blend 
together and spell the magic word Omar Pearle, 
June, the month of the Bride and the Pearl, with a 
touch of Omar, the famous poet lover, brings about 
a complete and harmonious setting. 


Give her Qmur Pearlg and make her happy. 








392 FIFTH AVENUE, NEW YORK 
“AT 36TH STREET) 





No. 642—Superbly lustrous Omar Pearls of lovely sheen 
in rose or cream tint, 24 inch length, mounted 
with 10K Solid Gold Catch, in Steel Velvet 
case No. 7, white silk lined. Guaranteed In- 
destructible, retails for $6.60 complete. 







in Velvet case No. 4, white 
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None Better Made-Look for Guarantee Tag 
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entire party was taken for a drive to the in- 
teresting points of the city and all returned 
to the hotel for a short rest, preparatory to 
the evening entertainment provided by the 
Michigan Traveling Jewelers’ Association. 


TUESDAY EVENING 


Tuesday night members, guests and 
friends were entertained by the Michigan 
Traveling Jewelers Association. More than 
300 people were assembled in the ballroom 
at 6:30 o’clock. Dinner was served in this 
room after which the tables were removed 
and entertainment and dancing was enjoyed 
until after midnight. 

An orchestra furnished music during the 
entire evening and several numbers of songs 
and dances were given by professional en- 
tertainers, 

Morton Evans, representing Chas. F. 
Selber, Chicago, was master of ceremonies 
during the evening and conducted the pro- 
gram with marked success. Beautiful 
presents were donated by wholesalers repre- 
sented with displays at the conventicn. The 
Scribner & Lohr Co., Cleveland, O., also 
presented each lady present with a box of 
candy. 

The following articles with donor’s name 
were given out during the evening: White 
gold watch, Bulova Watch Co.; diamond 
bar pin, Jacob Segal Co.; string of pearls, 
Blauer-Goldstcne Co.; string of pearls, C. 
H. Knights-Thearle Co.; beaded bag, Fink- 
Harrison Co.; sterling silverware, Gorham 
Co.; string of pearls, Blue Bird Co.; white 
gold bar pin, Norris, Alister-Ball Co.; white 
gold and sapphire mounting, Graffe & 
Stanek; amethyst ring, L. Seligman Co.; 
fountain pen, Hartline Blotter Pen Co.; 
mechanical doll, Traveling Men’s Assccia- 
tion; Platinum and diamond mounting, 
Chas. F. Selber Co.; earrings, Slade, Ten- 
ney & Weadley; necklace, Wile Imp. Co.; 
diamond and onyx ring, Benj. Allen & Co. 
All the jewelry was cased in boxes donated 
by Dennison Mfg. Co. 

Officers of the association were not for- 
gctten and there was much merriment as 
each received his Woolworth store gift. 

The big feature of the evening was a 
song by Victor Martin, representing 
Dempsey-McMann, Toledo, and Harry 
Groves of Wm. McCaw Co., Toledo. 


Wednesday 


Vice-President M. D. Ellis, Kalamazoo, 
presided at the morning session on Wednes- 
day. He asked the secretary to read some 
communications received among which were 
telegrams of congratulation and regrets re- 
ceived from H. A. Bromberg, Battle Creek; 
R. M. Evans, Chicago, and E. H. Hufnagel, 
President of the A. N. R. J. A. 

Mrs. M. D. Ellis, secretary of the Ladies’ 
Auxiliary, then read a report of their pro- 
gress during the year. The growth of the 
organization during the three years of their 
existence and of the constant increase in 
interest and membership. She expressed 
their pleasure in being able to contribute to 
the success of the Michigan Retail Jewelers’ 
Association. She said that during the en- 
tire year to the many letters she had sent out 

¢ failed to receive an answer to only two. 

The chairman then compared this result 
with that cf the letters sent out by secretary 

I. In one case he sent out 500 letters and 
received less than 20 replies. 
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Vice-President Ellis then read a long let- 
ter from Samuel Swartchild, of Chicago, 
who was on the program but unable to at- 
tend. After expressing his regret he told 
of the work being done, the aims and pur- 
poses of the Horological Institute of America 
and urged the jewelers of Michigan to take 
advantage of the opportunity cffered by this 
splendid organization and co-operate in 
every way toward its success. 

Fred Tracy, Grand Rapids, then gave a 
talk on window display using several com- 
plete window settings to illustrate. 


President Hiss then discussed several 
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features of the retail jewelry business and 
offered some good suggestions. 
The session was then adjourned until 2 
P, M, 
WEDNESDAY AFTERNOON 


Immediately after the convention was 
called to order President Hiss called for the 
financial report. The treasurer reported a 
balance on hand of $1,872.19, which the 
auditing committee certified as correct. The 
auditing committee further reported that. the 
books were in excellent shape and com- 
plimented Secretary Bell and regretted that 
conditions made it impossible for him to 
further serve the association as secretary. 

President Hiss then continued his talk 
of the morning and gave those present many 
suggestions based on their methods in his 
store at Bay City. 

President Hiss called upon Fred S. Tag- 
gart, secretary of the Sterling Silverware 
Manufacturing Association, to make a few 
remarks. Mr. Taggart was not on the pro- 
gram, and an unexpected guest, but the ex- 
pressions of members after his talk and the 
congratulations he received indicated that his 
talk was most appreciated and his welcome 
hearty. 

Mr. Taggart was very frank and plain in 
his talk. He stated that as a general thing 
jewelers are so taken up with small troubles 
they failed to see anything else in the world 
and unfortunately the convention, which 
should be great constructive gatherings, too 
often became the dumping place for all the 
petty ills in the trade. He told how the 
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wealth of the nation is increasing, how the 
standards of living are mounting higher and 
higher, how the sales in nearly all other 
lines are keeping pace while those in the 
jewelry lines were lagging behind. “Organ- 
ize and fight” shculd be the motto, he said, 
in referring to the jewelers’ efforts to elimi- 
nate the 5 per cent. excise tax and asked 
what they could hope to attain unless there 
was a united effort. 

Mr. Taggart stated that the economic laws 
governing distribution could not be changed 
and if the jewelers desired a greater share 
of the increasing sales in the country today 
they must change their methods. He said 
numbers of the trade need to broaden their 
perspective and increase their knowledge. 
That they should copy the methods of suc- 
cessful business if no new methods and 
better can be originated. He urged jewelers 
to take an active interest in civic affairs, 
become an important citizen in the com- 
munity, serve the community and reap the 
rewards. 

Under the heading of “Sparks from Live 
Wires” H. B. Thompson, Ithaca, gave a 
very live, humorous talk on experiences in 
his store. It was a rambling talk full of 
good thought and real humor. 

The committee on resolutions then read 
their report which was unanimously adopted. 


Resolutions 

Reso.tvep: That we as an organization realize 
the services rendered us by our officers during the 
past year and take this opportunity to express our 
appreciation. 

* * * 

That we approve the code of ethics accepted by 
the A. N. R. J. A, and recommend its careful 
observation by the jewelers of Michigan. 

* * * 


That we heartily endorse the efforts of the 
A. N. R. J. A. toward securing the elimination 
of the discriminatory excise tax of 5 per cent. on 
the sales of jewelry, and as at a recent conference 
this entire work is now in the hands of the Tax 
Elimination Committee of the A. N. R. J. A. we 
pledge our moral and financial support to President 
Hufnagel and Chairman Roessler of the committee. 

+ * * 


That we abolish the old-established rule of free 
engraving which is still being done by a great 
many jewelers. In a great many cases the en- 
graving takes off much of the profit of the mer- 
chandise sold. As there are a great many jewel- 
ers who are now charging for this work it be- 
hooves all to do likewise. 

* * * 

We wish to admonish the jewelers’ for the bad 
practice of loaning watches and of valuing jewelry 
and diamonds sold by others; unreasonable time 
guarantees; friction between jewelers, and of buy- 
ing merchandise with fixed prices allowing the re- 
tailer an unreasonably small profit, and of buying 
of jobbers and manufacturers who sell direct to 
the consumer. 

* +. * 

That the most economical methods of distribution 
is from manufacturer, jobber or retailer, and that 
we give our whole-hearted support to jobbers and 
manufacturers who recognize and follow this course 
of distribution. 

a © 7” 

We also recommend the Jewelers’ Mutual Fire 
Insurance Co., and as a matter of reducing the 
overhead expense of jewelers we do not see how 
any wideawake business man can overlook the sav- 
ing of 40 per cent. of what he is paying today. 

* * * 

That we endorse the plans of the National Jewel- 
ers’ Publicity Committee for creating more jewelry 
sales and creating national prestige for our slogan, 
“Gifts That Last,” and urge every jeweler im 
Michigan, whether a member or ,not, to co-operate 
and support the efforts of the National Jewelers’ 
Publicity Committee. 

. * * 

That while we have a wonderful association 
now we must not stop but reach out and try and 
double our membership. Local clubs should be 
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organized co-operating with the State as well as 
national association. In this way only can we ex- 
t to get rid of many of the problems that are 
obnoxious to the jewelry interests. 
* * * 


Resotvep: We wish to thank the trade press for 
their earnest support and co-operation in our State 
as well as national association affairs, and strongly 
appeal to all jewelers to subscribe for these jour- 
nals, as we are positive if they are thoroughly 
read they will be of great benefit to all. 

* * * 


That we express our appreciation of the efforts 
of the Michigan Jewelry Travelers’ Association in 
contributing so much to the success of the conven- 
tion, and especially for the entertainment of Tues- 
day night. 


* * * 


We further wish to thank the members of the 
Jewelry Travelers’ Association for their support 
and efforts throughout the year in creating interest 
and securing members for our organization. 

* * 7 


We especially thank the jewelers and their ladies 
of Grand Rapids for their untiring efforts in mak- 
ing our stay in their city a pleasant one. We 
wish to express our delight in having so many of 
the ladies with us at this convention and heartily 
endorse our growing auxiliary. We also thank 
the management of the Pantlind Hotel for the effi- 
cient services rendered this conventicn. 


The nominating committee read its report. 
Regular order of business was suspended 
and the secretary was instructed to cast the 
unanimous vote of the association for the 
following officers to serve during the ensuing 
year: President, M. D. Ellis, Kalamazoo; 
vice-presidents, J. J. Thomson, Grand 
Rapids, W. A. Fall, Kalamazoo, James H. 
Garlick, Detroit; treasurer, J. S. Martinek, 
Traverse City; secretary, L. E. Phillips, 
Grand Rapids; traveling representative, 
Harry Groves, Toledo, O. 

The Advisory Board will be appointed by 
the president and announced in a short time. 

With the business disposed of the meeting 
adjourned until 6.30, the hour for the annual 
banquet. 

More than 300 were present at the 
banquet. There was good music, snappy 
talks, lots of jokes and fun. Then the 
tables were removed and a merry party 
danced. 

Ladies Auxiliary 


Each year since its organization at 
Lansing, three years ago, the Ladies’ Auxil- 
liary of the Michigan Retail Jewelers’ 
Association has become a more important 
factor in the annual convention. From a 
membership of 26 the organization has 
grown to one of 60 members, 48 of whom 
were present at the annual election an 
Wednesday. 

A special program was arranged for the 
week and in addition to the events in which 
all present took part the ladies had luncheon 
tach day, auto rides and on Wednesday 
visited the permanent exhibit of furniture at 
the Berkey & Gay furniture show rooms, 

The regular annual meeting was held at 
noon on Wednesday. After the usual re- 
Ports of officers the election of officers for 
the ensuing year resulted as follows: Presi- 


dent, Mrs. L, E. Phillips, Grand Rapids; 


Vice-president, Mrs. F. J. Mahrle, Jackson; 
secretary, Mrs. M. D. Ellis, Kalamazoo; 
treasurer, Mrs. J. S. Lowe, Grand Haven. 


WOLVERINE JEWELRY TRAVELERS’ CLUB 


Last year the men who travel in Michigan 
and attend the annual convention of the 
ichigan Retail Jewelers’ Association or- 
Sanized at the convention in Kalamazoo 
One was to 


with two purposes in view. 
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boost the membership of the association 
and the cther to help make a success of the 
conventions. 

During the past year they demonstrated 
their ability to boost the membership and 
no one who attended the 18th annual con- 
vention will deny their success in their 
second purpose. 

The club started as the Michigan Travel- 
ing Jewelers’ Association last year with 28 
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members. The name was changed this year 
and now they have 80 members, Every 
traveler calling on the jewelry trade of 
Michigan is invited to join this organization 
and can get full particulars by writing A. R. 
Kanberg, secretary, 1127 Shelby St., Detroit, 
or send $2.00 and be enrolled at once. 

At the annual election the following 
officers were selected: President, Harry 
Groves, Toledo, O.; vice-president, Jacob 
Segal, Detroit; secretary-treasurer, Albert 
Kanberg, Detroit; traveling representative, 
Mort Evans, Chicago. 

The Wolverine boys gave the retail 
jewelers and families a banquet, entertain- 
ment, dancing, in fact a wonderful time in 
the style of a carnival, also very valuable 
gifts from the different firms, which were 
contributed. The effect was wonderful, and 
the Welverine boys made many new 
acquaintances and friends among the retail 
jewelers of Michigan. 








Business Troubles 





A voluntary petiticn in bankruptcy has 
been filed by the Crescent Jewelry Co., El 
Dorado, Ark. 

Leon D, Kidwell, Decatur, Ill., has filed a 
voluntary petition in bankruptcy. The assets 
are listed as $4,100 and the liabilities $12,405. 

The Diamond Exchange Loan Office, 
Pueblo, Colo., is reported to be in financial 
trouble and an involuntary petition in bank- 
ruptcy has been filed. 

A voluntary petition in bankruptcy has 
been filed by A. Wisemond, Plant City, Fla. 
The value of the merchandise is estimated 
at $2,500 and the indebtedness is said to be 
$6,000. 
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Last Honors Paid to Mrs. M. C. Eppenstein 
Widow of Noted Watch Case 
Manufacturer 
Cuicaco, May 11.—The funeral of Mrs. 
M. C. Eppenstein was conducted at her late 
home in Elgin this morning, Rabbi Hirsch- 
berg, of Milwaukee, Wis., officiating. Burial 
was at Rosehill Cemetery, Chicago, this 
afternoon, in the family lot, after services 
held in the chapel attended by Chicago 

friends. 

Mrs. Eppenstein died on Wednesday 
morning at her home after a long illness. 
Last Fall after rapidly failing in health she 
was taken to a hospital, where she remained 
for five months without improvement, and 
her death has been expected for several 
weeks, 

The deceased was the widow of the late 
M. C. Eppenstein, president and one of the 
founders of the Illinois Watch Case Co. 
She was born in Milwaukee, daughter of 
Mayor H. M. Benjamin, and was married 
to M. C. Eppenstein eighteen years ago. 

Mrs. Eppenstein was a charming hostess 
and a leader in civic and charitable affairs 
of Elgin, and an active worker in the Elgin 
Woman’s Club of that city. Her greatest 
charitable efforts were in behalf of the 
Larkin Children’s Home, of which she was 
a member of the board of directors for 
many years, 

Mrs. Eppenstein is survived by her son, 
Irvin B. Eppenstein, of Elgin; a sister and 
brother, both of Milwaukee. 








J. J. Maremont Chicago Executes a Deed of 
Trust as a Result of a Recent Robbery 
Cuicaco, May 12.—J. P. Maremont, of 

the Mallers building, who reported a rob- 

bery on the road to Gary last Fall, claiming 

a loss of $10,000, with ‘$6,000 insurance, 

executed a deed of trust today to Louis 

Goldman, of Krauss, Goldman & Allshouse, 

for the benefit of creditors. 

The trustee states that in making his in- 
vestigation in behalf of the creditors, Mare- 
mont claims that his inability to pay his 
creditors is due to the fact that he has sus- 
tained many losses through the failure of 
his customers and the fact that he has not 
yet received his insurance from Lloyd on 
account of the robbery last Fall and that 
that insurance covers only about half of 
his loss, 

Mr. Goldman states that the liabilities 
approximate $17,000. All of the assets of 
Maremont, including the assigned insurance 
policy for $6,000, which is now payable to 
the trustee, are in the hands of the trustee, 
but it is impossible at this time to give the 
total value. 








Recently two Portuguese visited the 
jewelry store of Kuperman Bros., Water- 
bury, Conn., and while the clerk'went to an- 
other part of the store, one of the pair stole 
a number of diamond rings worth about 
$1,000. When these men entered the place, 
they asked to be shown some wedding rings, 
and after making a choice requested that it 
be sized. It was while the clerk was fixing 
the ring that the diamond rings were stolen. 
Both men are described as being about five 
feet five inches tall, smooth shaven, while 
one of them is said to be about 24 years old 
and the other approximately 28 years old. 
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apamemmnes me 


WASHINGTON, May 9.—The third annual 
mecting of the MHorological Institute of 
America was held in this city this morning 
with an enthusiastic attendance which, al- 
though not especially large, was well repre- 
sentative of every branch of the industry 
including watch manufacturers, watch 


schools, retail jewelers, the trade press, the 
Federal 


Board for Vocational Education, 





HONORARY PRESIDENT GEORGE W, SPIER, OF THE 
HOROLOGICAL INSTITUTE OF AMERICA 


the National Research Council, the United 
States Bureau of Standards, the Educational 
Commission of the United States, the 
Smithsonian Institution, and the U. S. 
Watch Inspectors’ Service. 

The meeting was called to order by 
Acting President Hufnagel, who has carried 
On so actively during the past year owing 
to the illness of President George W. Spier. 
After the reading of the minutes by Secre- 
tary Paul Moore, whe is also secretary of 
the Research Extension Division of the 
National Research Council, which, by the 
way, called the first conference of the Horo- 
logical Institute of America, the report of 
the treasurer, John J. Bowman, was read. 

The treasurer, in his report, showed that 

ere is now in the treasury a balance of 
about $5,000. The greater part of the funds 
are deposited at four per cent. interest and 
the balance is deposited in a check account 
% 2 revolving fund. The disbursements for 
certification were $1,809.34. The Institute 
Plans to so arrange matters that certificaticn 
will pay for itself. 

Acting President Hufnagel gave a report 
his trip south during which he enumer- 


ated the various cities visited and declared 
that all with whom he came in contact were 
in accord with the work of the Horological 
Institute cf America. “The Institute is now 
sure of support,” he said. “The retail 
jeweler has become quite aware of the 
scarcity of watchmakers and it is to the 
jewelers’ own interests to support this move- 
ment. It is a source of great satisfaction 
for any jeweler to be able to return a well 
repaired watch. As supervisors in the 
south, I have appointed only men of unques- 
tionable reputation and these men are all 
working for the advancement of horology in 
‘America. What we need, however, is a 
field secretary who can go about and build 
up the membership list.” 

Mr. Hufnagel then called upon Secretary 
Paul Moore to read a letter from Mr. Spier. 
The letter follows: 

WASHINGTON SANITARIUM, 


TAKOMA Park, D. C., 
May 7, 1923, 


Tv the Members of the Horological Institute of 
America: 

Again we are here for our annual’ conference 
under the hospitable roof of the National Research 
Council, and as your president, it becomes my 
pleasant duty to extend to you the welcome of the 
city and my personal greetings and best wishes for 
a successful session of the H. I. A. 

On account of my long-continued illness it will 
not be possible for me to greet you in person, but 
rest assured that my spirit is with you, and that 
I will fellow your proceedings with the deepest 
interest 

However,I feel that I must see you all in per- 
son, and I have asked our worthy secretary, Paul 
Moore, to arrange an automobile trip to the Sani- 
tarium on Wednesday afternoon between the hours 
of 4 and & o’clock. 

It is well-known among our members that it 
was my intention to resign from the position of 
president at our last annual meeting, but, at the 
urgent request of a great number of our members, 
I decided to fill the office for another term. How- 
ever, my physicians advised me to slow down in 
my activities and urged me to take a rest-cure at 
the Takoma Park Sanitarium. 

Edward H. Hufnagel, our first vice-president, 
was kind enough to assume the office of acting 
president, and with his great experience, has made 
a success of all the activities of the Horological 
Institute of America, during the past year. This 
has brought a number of honors to me, which 
properly belong to our first vice-president, and 
which I cordially acknowledge as due to him. No 
doubt, at our meeting, you will hear from him of 
plans for extending the good work of the Institute. 
As I am now retiring, I wish to acknowledge the 
great obligations I owe to Mr. Hufnagel, who has 
been our real president during the last ten months. 

It is a great satisfaction to know that the best 
people, horologically speaking, have come together 
to make this new departure rich in fruitful sug- 
gestions for the progress of our beautiful craft 
and for the benefit of the people of the entire 
country. 

I am grateful to you for the honors that have 
been conferred on me, for the co-operation that has 
been given to me in my work as your president, 
and for the opportunities to make friendships 
among you which I shall always prize. 

Following an illustrious example, in closing, I 
would advise my successors: Do not commercialize 
the. Horological Institute. of America. 

(Signed) Grorce W. Spier. 


Educational Committee’s Enlightening 
Report 

A very interesting report by the Educa- 
tional Committee was then read by the 
chairman, John J. Bowman. The committee 
made clear that the trade must not think 
that the supply of watchmakers will be 
solved by men trained by the Federal 
Bureau. The combined output of men in all 
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the schools is only about 350 per year. “The 
present conditions are critical enough to 
demand the support of the present schools 
and the establishment of new schools,” said 
Mr. Bowman. “The rehabilitation students,” 
he declared, “are only incidental and simply 
mean that they are temporary schools to 
meet the needs of the ex-service men, 
These schools must not be confused with 
the permanent horclogical schools whose 
curriculum is the result of long years of 
experience and observation. 

“Jewelers who take away from the schools 
immature students, that is, students who are 
not properly prepared to go out and repair 
watches, do much harm to the schools, to 
the student, to themselves and to the public. 
This process simply adds one more half 
competent workman to the already large 
number.” Mr. Bowman’s address appeared 
in full in the Horological Department of 
this issue. 

Acting President Hufnagel recommended 
that Mr. Bowman’s address be printed and 
sent out by mail fcr the enlightenment of the 
entire trade. 


Dr. Wm. T. Bawden on Standardization 
Dr. William T. Bawden, assistant com- 
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missioner of education of the United States, 
who is a member of the Educational Com- 
mittee, declared that it was not practical 
nor wise for any organization like the 
Horological Institute cf America to en- 
deavor to induce each school to change its 
curriculum. “There is, however, a way to 
effect standardization,” he said. “Make a 
list of the operations which the watchmaker 
goes through and note the time required for 
each cpesation. Then get an agreement on 
the part of the schools that the pupil should 
do certain work in a specified time.” The 
time required to do a job, Dr. Bawden 
believed, is important and should be noted. 

This caused considerable discussion, par- 
ticipated in by several members present, 
including A. T. Westlake, Jr., of Reco Mfg. 
Co., Long Island City; Mr. Samelius, cf the 
Elgin Watchmakers’ College, Chicago; 
Robert F. Nattan, of THE JEWELERS’ Circu- 
tak; Edward F. Lilley, of the New England 
Jewelers’ Institute, and W. Calver Moore, 
of the Keystone Publishing Co. Mr. West- 
lake said a student would naturally be slow 
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in performing the operations having had no 
experience. “Speed cnly comes by practice,” 
he said. Mr. Samelius said the written 
txamination is now limited to two hours. 
‘The employer,” Mr. Samelius said, “takes 
aman largely on faith and expects him to 
make good in every way.” Dr. Beal, of the 
United States Bureau of Standards, con- 
tended that it would be very difficult to put 
®a time limit. “It is difficult enough now 
carry on certification. Much time is lost 
I getting the affidavit back on repairing a 
Watch submitted by a candidate.” Dr. 
Bawden declared that the certificate should 
mean something and therefore the standard 
should be made high. 

Mr. Nattan, in response to Dr. Bawden’s 
agument, expressed agreement in this re- 
ect, that is, that the certificate meant 
tficiency and should be made hard to get. 

¢ said that many watchmakers were 
tmployed on a 50-50 basis and that they 

Id turn out excellent work and turn it 
out, moreover, in a reasonable time. W. 
ver Mcore also stated that the commer- 
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cial aspect should be kept in mind. After a 
very interesting discussion, Mr. Hufnagel 
requested the Certification Committee to 
consider the matter and give a report later 
in the day. 


No Time for Inadequate Horological Train- 
ing, Says the Institute 

Carl Klinefelter, of the Federal Board for 
Vocational Education, read a paper setting 
forth the functions of the Federal Board for 
Vocational Education, observations noted in 
visiting watch schools and the early difficulty 
in acquiring competent instructors. Mr. 
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Klinefelter described certain types of schools 
in which he contended too much time was 
devoted to certain operations. 

Mr. Bowman, of the Bowman Technical 
Horclogical School, Lancaster, Pa. said 
that he agreed with Mr. Klinefelter in con- 
demning the type of school described but 
that nevertheless, considerable exercise and 
practice were necessary in many operations 
in order to solve the problem of sending out 
real worth while watch repairers. 

L. N. Cobb, of the Ball Watch Co., Cleve- 
land, O., said that watchmakers were really 
nct clockmakers and consequently many of 
Mr. Klinefelter’s suggestions could hardly 
be followed with good results. Many opera- 
tions, he said, must be done over and over 
again. Mr. Nattan was also among those 
who differed with Mr. Klinefelter and said 
that watch repairing could by no means be 
compared with autcmobile repairing, which 
Mr. Klinefelter mentioned. In the latter 
industry today, Mr. Nattan said, there were 
too many crude, inefficient mechanics who 
damaged rather than repaired the products 
of the worthy manufacturer. This was a 
condition which the Horological Institute of 
America aimed to avoid. 

Alfred G. Stein told cf the painstaking 
methods which were in vogue when he 
learned watchmaking and wished the Horo- 
logical Institute of America to go on record 
as favoring only the most thorough system’ 
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of training. Edward F. Lilley, of the New 
England Jewelers’ Institute, expressed a 
similar opinion, and jokingly remarked that 
any one who advocated inadequate training 
was really tearing a leaf out of the Horo- 
logical Institute’s bible. 


Report of Membership Committee 

The Membership Committee’s report by 
Mr. Hufnagel, included Life Members, Sus- 
taining Members and Active Members. The 
memberships reported were: Life Member- 
ship: Robert F. Nattan, and the Illinois 
Watch Co. 

Sustaining Membership: C. K. Johns, of 
A. Wittnauer Co. 

Active Membership: A. C. Pauls, E. G. 
Lanke, J. Conscli, R. G. Selke, D. Miller, 
E. L. Hager, Louis Levine, S. Romero, W. 
W. Logue, L. E. Engstler, D. F. Beach, E. 
G. Lankert and A. S. Bjornson. New 
Active Members whose applications have 
just been received include F. S. Mayberry, 
Indianola, Ia., and H. T. Lee, Oneonta, 
nN. Y, 

The membership of the Institute now 


E. F, LILLEY, ELECTED FIRST VICE-PRESIDENT 


includes 36 Life Members, 50 Sustaining 
Members and 165 Active Members. 


Scientific Talk by Dr. C. G. Abbott 

During the afternoon session which 
opened at 2.30, the Horological Institute 
listened to a scholarly talk entitled “Some 
Applications of Time Measurement in Solar 
Investigation,” by Dr. C. G, Abbott, assistant 
secretary of the Smithsonian Institution. 
Scientific investigations carried on at 
Mount Wilson were described by Dr. 
Abbctt. At Mount Wilson is located the 
greatest observatory in the world. “Our 
work,” said Dr. Abbott, “began with Dr. 
Langley who was not only a pioneer in 
aviation research but well known as an 
astronomer. We studied the methods of 
observing the heat of the sun. Our very 
lives depend upon this and consequently such 
research work is very important. 

“If, in King Tut-Ankh-Amen’s time there 
had been some means of measuring the sun’s 
heat, we would now be able to compare 
those old conditions with present conditions. 
We would be able to determine whether we 
get as much heat from the sun now as we 
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did then. All this has its effect upon crops, 
atmospheric conditions, etc. Unfortunately 
we had no instruments then for giving us 
this information. The first instruments for 
this purpose were made only about 20 years 
ago. It has been proven that the heat from 
the sun has not been diminishing very fast. 
Evidences of great changes in climate are 
found. These great changes are determined 
by solar investigation. 

“The Smithsonian Institution began to 
make measurements of the heat of the sun 
in 1872. The task would be an easy one 
if we were on the moon but it is difficult 
here in an atmosphere turbid with dust, 
water vapor, etc. We made instruments 
nevertheless, to overcome these difficulties, 
that is, to avoid the sea of dust.” One in- 
strument described by Dr. Abbott consisted 
of an ingeniously made measuring device 
attached to balloons which ascended until 
24/25s of the air was below observers who 
consequently were almost as unhampered in 
their cbservations as if they were on the 
moon. By means of the bolometer, Dr. 
Abbott said, one hundred millionth of a 
degree of change in temperature may be 
noted. 

‘In our investigations we have had to 
determine the time necessary in determining 
the thickness of air. We have had to find 
the hour angle cf the sun or measure the 
height of the sun. For this purpose we use 
the theodolite. At 3,000 feet elevation we 
found that the rate of our watch was dif- 
ferent from the rate at sea level. The rate 
increased four seconds per day. This 
change is due to the pressure of air which 
varies with the altitude. In order to have 
the time as accurate as possible for our 
observation, we intended to use an air tight 
case. I conceived the plan to wind the 
watch somewhat on the order of the 
pedometer. In our observations we note 
each ray separately and the amount of the 
heat in tote as well. We have used instru- 
ments to measure the heat of the sun as 
close as one-third of one per cent.” In 
referring to the use of watches in the work, 
Dr. Abbott said the second hand is not free 
from eccentricity, although some watches 
have an arbor just exactly in the center and 
are very accurate. With these watches, the 
astroncmical observations are very satis- 
factory. The Mount Wilson telescope was 
described in detail by the speaker. What is 
often referred to as a lens, he said, is really 
a mirror in this huge telescope. Different 
forms of astronomical telescopes were de- 
scribed and the difference between astro- 
nomical clocks and watches. 

In summing up the practical side of these 
chservations, Dr. Abbott said, the observers 
had set a value on the sun’s heat so that 
future generations may learn of our condi- 
tions, Temperature and weather must 
thange if the sun’s heat is variable. Weather 
forecasts are made for a whole week in 
advance in South America, by this applica- 
tion of astronomy. These observations are 
interesting meteorologists very deeply. 

A number of questions were asked Dr. 
Abbott after his scientific talk and the 
aswers were equally as interesting as the 
general discourse. 


Many Candidates Examined According to 
Certification Committee’s Report 
The report of the Certification Committee 
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by Edward F. Lilley, showed that the ex- 
aminers had met several times during the 
year and had examined for the Junior Grade, 
275 candidates and granted 171 certificates. 
Ten others recovered and received cer- 
tificates. For the degree Certified Watch- 
maker, there were examined 93 applicants, 
of which 41 were certified. A student from 
a school, the committee reported, was 
eligible for the Junior Grade. In order to 
receive the second grade, the committee 
reported, the applicant should first hold a 
job so that he would become familiar with 
the practical side of the work and thus 
assure competency before receiving the 
second certificate from the Horological 
Institute of America. 

Secretary Paul Moore then read the fol- 
lowing amendment to Article 5, of the 
Constitution : 


Proposed Amendment of Article 5 in the 
Constitution of the Horological 


Institute of America 

It will be proposed at the annual meeting of the 
Institute in Washington, D. C., on May 9-10, that 
certain changes in the phraseology arrangement of 
Article 5 and certain additions thereto shall be 
made so that this Article shall read as follows: 

The general policy and questions of first im- 
portance with respect to the affairs of the Institute 
shall be determined by an Advisory Council of 
24 members, to be elected at the annual meetings 
of the Institute; at the first election there shall 
be elected eight to serve for one year, eight for 
two years and eight for three years. But after 
such first election the term for which members of 
the Advisory Council shall be elected shall be three 
years. Any member after having served one or 
more terms on the Council shall be eligible for re- 
election. 

No real property shall be purchased or other- 
wise acquired, except by donation or devise or by 
the approval of the Advisory Council, and no real 
property belonging to the Institute shall be sold 
or encumbered except by the approval of the Ad- 
visory Council. Between meetings of the Council 
such approval may be obtained by referendum vote 
by mail or otherwise, and the approval of the ma- 
jority of the members of the Council in writing 
and sent to the secretary of the Institute’ and 
placed in the files of the Institute shall be regarded 
as the approval of the Council as a whole. The 
submission of any such question by referendum 
vote between the meetings shall be at the instance 
of the Executive Committee, hereinafter provided 
for, and on the adoption by the committee of a 
resolution stating the question. to be submitted to 
such referendum vote and the particulars of the 
transaction, and on the submission of the question 
to the members of the Council, the secretary shall 
transmit to each a copy of the said resolution. 

Any question that may be regarded by the Ex- 
ecutive Committee as of sufficient importance may 
also be submitted to the Council at the regular or 
any special meeting, and between meetings by 
referendum vote, by mail or otherwise, in which 
event the procedure shall be as above. 

There shall be an annual meeting of the Institute 
and of the Council. Each member shall have the 
‘privilege of voting in person or by mail, at the 
annual meeting for candidates to fill vacancies on 
the Advisory Council. The annual meeting shall 
be held in Washington, D. C., om the second 
Wednesday in May. (Suggestions have been made 
as to change of this date to a Friday or a Monday 
and this matter will be decided at the meeting.) 

Special meetings of the Institute may be called 
by the president, or, upon request, in writing, of 
any 20 members of the Institute the president shall 
call a special meeting. Special meetings of the 
Advisory Council may be called by the president 
or the Executive Committee whenever deemed de- 
sirable, and shall be called by the president on the 
request of any 10 members of the Advisory Cquncil. 

The Advisory Council shall elect from among 
its own members an Executive Committee to con- 
sist of nine members, the term of office cf each 
to be one year, or until his successor shall be 
chosen by the Council; also as officers of the Insti- 
tute a president, a first vice-president, a second 
vice-president, and a treasurer, who shall he clected 
from among the members of the Executive Com- 
mittee. 
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The Executive Committee shall have the direc- 
tion of the ordinary and routine operations and 
management of the affairs and finances of the 
Institute and shall meet at such times and places 
as it shall from time to time determine. 

The Executive Committee shall choose and pre- 
scribe the compensation, if any, of the secretary 
of the Institute, who shall perform such duties as 
ordinarily pertain to the office of secretary and 
such as may from time to time be prescribed by 
the committee and also act as secretary at meet- 
ings of the Executive Committee and of the Ad- 
visory Council. 

The duties of the other executive officers shall 
be such as usually pertain to their respective 
offices, together with such other duties as may 
from time to time be prescribed for them by the 
Executive Committee and the by-laws. The presi- 
dent shall preside at the meetings of the Institute, 
the Advisory Council and the Executive Committee, 
but in the absence of the president the duties shall 
be performed by the senior vice-president present. 
In the absence of the president and vice-presidents 
the duties of the president shall be performed by a 
president pro tem, elected by the body holding the 
meeting. The treasurer shall be bonded in a sum 
fixed from time to time by the Executive Com- 
mittee. 

This constitution and by-laws may be altered. or 
amended at annual meetings or special meetings of 
the Institute or by referendum vote of the mem- 
bers of the Institute, in accordance with the pro- 
cedure described above, by the vote of not less 
than two-thirds of the members voting. But such 
proposed amendment must be proposed in writing, 
and copies thereof must be sent to each member 
of the Institute in good standing two weeks previ- 
ous to the time of voting. 

At any annual or special meeting any member 
of the Institute entitled to vote (but not present at 
the meeting) may do so by sending to the secre- 
tary a ballot prepared under regulations prescribed 
by the Executive Committee. 


The amendment was adopted and it was 
voted to make no change in the time of the 
meeting. It was agreed to issue an attrac- 
tively designed card for Life and Patron 
Memberships. 


The Election of Officers 

The election cf officers was then in order. 
Acting President Hufnagel asked W. Calver 
Moore to preside during the election, which 
resulted as follows: Honorary president, 
George W. Spier, Washington, D. C.; 
president, Edward H. Hufnagel, Mount 
Vernon, N. Y.; first vice-president, Edward 
F, Lilley, Milford, Mass.; second vice- 
president, Fred Lund, of Spaulding & Co., 
Chicago; treasurer, Jchn J. Bowman, of 
the Bowman Technical (Horological) 
School, Lancaster, Pa. 

L. N. Cobb and Fred Lund were elected 
to succeed A. A. Everts, Dallas, Tex., and 
W. R. Zesinger, South Bend, Ind., respec- 
tively on the Advisory Council. 

The following members of the Executive 
Committee were re-elected: Dr. A. F. Beal, 
Chief, Time Section, U. S. Bureau cf Stand- 
ards, Washington, D. C.; Robert F. Nattan, 
of The Jewelers’ Circular Pub. Co., New 
York; Fred T. Haschka, head watchmaker, 
with Tiffany & Co., New York; Alfred G. 
‘Stein, Patek-Philippe & Co. New York, 
and W. Calver Moore, Keystone Publishing 
Co., Philadelphia, Pa. : 

Honorary Membership, a special honor 
of high degree, was conferred on two well 
known horologists, Olaf Ohlsen, technical 
superintendent of the Waltham Watch Co., 
Waltham, Mass., and Ferd. T. Haschka, 
head watchmaker with Tiffany & Co., New 
York, in recognition of horological achieve- 
ment. E. A. Marsh, in referring to Mr. 
Ohlsen, said: “Mr. Ohlsen’s inventive genius 


has played a remarkable part in the war: - 


during which five patents were taken out 
on a mechanical time fuse which can be 




























































** « 
©e¢ 
es @ 























THE JEWELERS’ CIRCULAR May 16, 1923. 

Me, SK SEY 9) 
j EY. Ch 

i cS dchiagoe EG ° pn a oR 

<3) 

LE0 OE ON 


iamonds 
—CAn foxclusive Service 


FREDK M. GOTTLIEB & CO. 























— 
—_— 


A 
| 























209 SOUTH STATE STREET 
TELEPHONE HARRISON 3027 ee. ra I cj A G O AMSTERDAM, TULP STRAAT 9 
me oe De — SD 




















SAPPHIRES 





mar mes PAVE RAL DS | css 
EMERALD CUT and SQUARE CUT RUBIES 
cas re ea age = Fancy Cut Dimon 


SPECIALIST in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 


HENRY GREEN 


527 Fifth Avenue New York 





THE HOUSE FROM WHICH TO BUY YOUR "DIAMONDS 








ss PRESSEL SLED! DER 
DIAMOND, NDECUT "PERS & IMPORTERS 
MDEN’LAN 


NOW NEW YORK ALWAYS 


We will meet your diamond problems 


Is the time for vou to realize with a thorough knowledge of you 


that an early purchase is good ae ars needs and with a friendly way 
Of course we have those smalls—straight sizes serving you. 


policy. —reasonably priced for you 
TINTON Wa miniinnininnininO OOOO 












to ca 
nage] 
been ; 
the ec 
be m; 
Dloyer 
very 
the In 
am sy 
You a 
the ne 
Instity 





Ruard, 
Minds 
wel 





Da rting 
wTOm ¢ 


Mr, 







‘ith re 
Moun 
BS he ¢ 
titutio, 
lasped 
‘ishing 
itmost 





















May 16. 1923. 





adjusted to one one-hundredth part of a 
second. His inventions applicable to watches 
are numerous and include a spring winding 
mechanism, pendant setting mechanism, 
winding indicator, a jewel main wheel, watch 
escapement, a pivot bearing, clock mcunting, 
declination gear for azimuth observations, 
setting lock for time fuse, etc., etc.” 

Mr. Haschka, as is well known, was one 
of those very active in the early development 
of the Institute and is compiling a horc- 
logical library, the scope of which requires 
unusual patience, labor and technical skill. 
Mr. Haschka intends to turn this over to 
the Institute. He has been engaged in the 
work for many years and is still working 
on it. Upon these Honorary Membership 
Certificates is inscribed the nature cf the 
achievement for which the honor is con- 
ferred. 

George W. Spier Offers Bequest of $10,000 
to Proposed Endowment Fund of $100,000 


After the election of officers, the members 
proceeded by automobile to the Washington 
Sanitarium in beautiful Takoma Park, where 
the beloved Honorary President is a patient. 
Here was the most impressive ceremony of 
the day. Mr. Spier was brought into’ the 
spacious reception room in a rolling chair 
and placed in the center of the room. His 
interest in the Institute is just as keen as 
ever, notwithstanding his illness. After a 
cordial greeting to every member of the 
Institute he insisted upon calling a meeting 
to crder and there was reopened a session 
which will never be forgotten. Mr. Spier, 
tense with earnestness and enthusiasm, gave 
out suggestions for continuing the work 
which was began largely through his efforts 
as founder and the National Research 
Council, a few years before. Those present 
were thrilled by his ardor and the climax 
came when he promised tc put in his will 
a provision for $10,000 for the Horological 
Institute of America as a contribution to 
an endowment fund of $100,000.. The condi- 
tion is that the balance ($90,000) be assured. 
“Have a campaign to show the value of 
time,” he said. “Keep the Horological In- 
stitute of America free from commer- 
cialism.” He called on every man present 
to give a two minute talk. All responded 

§ with expressions of affection and a promise 
fo carry out the founder’s wishes. Mr. Huf- 
nagel reiterated his description of what had 
been accomplished during his trip throughout 
the country and announced that an effort will 
be made to secure the co-operation of em- 

Ployers to promote horological education in 
“ery way possible. Mr. Spier replied that 
the Institute had a good start, and said: “I 
4m sure you will accomplish great things. 
You are familiar with the industry and with 
the needs of all concerned. Thus far the 
Institute has made no mistakes. It has been 
Buarded by the best thought and the best 
prinds and I know that as hitherto it will 

* well guarded and advanced. This is my 
pting word to all—keep the Institute free 
uTom commercialism.” 

Mt. Spier, after entertaining the members 

ms . religious songs rendered by Miss Smith 

nounced that the meeting was adjourned 


yt She too must observe the rules of the in- 
0 








titut; 
ution. Every member, as he passed out, 


amet the hand of the retiring president 
eae him well and promising to du his 
St to continue the work so well begun. 
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New Committees, National Watch Week and 
the Breguet Centennial 


On Thursday morning a session was held 
during which chairmen were appointed for 
the following committees: 

Railroad Inspection Committee, W. L. 
Jones, chairman; Historical Committee, 
Ferd. T. Haschka, chairman; Educational 
Committee, John J. Bowman, chairman; 
Certification Committee, E. F. Lilley, chair- 
man; Trade Journals, Robert F. Nattan; 
Prcpaganda, W. Calver Moore. 

An Endowment Committee will also be 
appointed. 

President Hufnagel at this session, em- 
phasized the advisability of linking up 
National Watch Week with the exhibits of 
the Horological Institute of America. The 
arrangements for the exhibits are being 
made by a committee, cf which Dr. George 
IF. Kunz is chairman. The Horological In- 
stitute went on record as endorsing the 
movement for naticnal time week, which will 
be held the second week in October. 

Action was also taken relative to the 
Breguet centennial. A Breguet Centennial 
Committee, consisting of Alfred G. Stein, 
was appointed to represent the Institute at 
the celebration in Paris, Sept. 17. 

Secretary Paul Moore read a letter from 
Major Paul M. Chamberlain, M.E., Chi- 
cago, giving a number of suggestions for 
carrying out the celebration. 

The Historical Committee’s Report by 
Ferd. T. Haschka, chairman, was also read. 
Mr. Haschka reported plans for assembling 
a collection showing the development of 
horology from the earliest times. 

Mr. Hufnagel realizing the great amount 
of work necessary in order to stimulate 
interest in the MHorological Institute of 
America suggested that a field secretary be 
appointed and it was regularly moved and 
seconded that $1,000 be appropriated for this 
purpose. 

A report on publicity was read by W. 
Calver Moore, indicating what had been 
done to promote the interest of the Institute 
for the past year. Mr. Moore outlined 
constructive plans for the future including 
special articles to be prepared for National 
Time Week. Mr. Hufnagel was especially 
enthusiastic in urging a movement to have 
railroad watches repaired only by certified 
watchmakers. This it was felt by the Insti- 
tute, will take some time but it is really 
one of the fundamental objects of the Insti- 
tute in its endeavor to protect the interests 
of the public as well as the various branches 
of the whole industry. 

The question of securing space in the 
National Academy of Science’s impressive 
building now in the course of construction 
in Washington, D. C., was considered and 
it is the purpose of the Institute to show 
the vital importance of time and the develop- 
ment in timekeeping instruments and other 
instruments in which time plays an im- 
portant part in the hope that space may be 
allotted for the Horological Institute of 
America. 








Safford & Soudder, jewelers at 310 Wall 
St., Kingston, N. Y., are making extensive 
improvements in their store. A new front 
is being installed which when completed 
will add greatly to their establishment. 
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NEW OFFICERS ELECTED 





Member of Milwaukee Jewelers’ Club 
Choose Entirely New Slate at Meeting 
Held in That City 


MILWAUKEE, Wis., May 12,—Meeting. at 
the Blatz Hotel Wednesday, the Milwaukee 
Jewelers’ Club elected A. J. Hentschel presi- 
dent to succeed Edward Motl; Ben 
Springer, vice-president, succeeding Art. B. 
Meyer; Oscar Knobla, secretary, succeed- 
ing Henry Oberst, and Arthur Bachman, 
treasurer, succeeding A. C, Hentschel. The 
club has carried on some real progressive 
work in the matter of co-operative advertis- 
ing, legislation and development of the co- 
operative and get-together spirit among lo- 
cal jewelers. With several terms of service 
to their credit the old officers desired to be 
relieved of their duties and an entirely new 
slate was elected to carry on the work so 
well started and progressed. 


In outlining plans for the coming year it 
was the sentiment that future monthly meet- 
ings be featured by a speaker of reputation 
on some subject of concern and interest to 
the jewelers. In the way of Summer social 
activities, it is planned to hold a stag picnic 
in the country and to invite the wholesalers 
and manufacturers of the city for a joint 
frolic on this occasion. The ladies will also 
be entertained on another occasion in the 
form of a country dinner-dance, possibly 
some time in June. The arrangements have 
been assigned to a committee consisting of 
Henry F. Stecher, chairman; Gustave W. 
Fuchs, Thomas Platzer, Henry Oberst and 
F. C. Buege. 

Considerable interest was shown in the 
discussion on the coming convention of the 
Wisconsin Retail Jewelers’ Association at 
Fond du Lac, May 22-23. Owing to the 
opportunity to motor to that city from here 
on a splendid concrete road, several parties 
are being arranged to make the trip in 
automobiles. A large number of Milwaukee 
jewelers expected to attend the convention. 
A. W. Anderson, secretary of the State and 
national association, addressed a letter to 
the club members requesting them to get 
in touch with their senators and assembly- 
men to present the jewelers’ viewpoint on 
certain tax legislation proposed in the Wis- 
consin legislature. The new officers of the 
club are planning to’ arrange an attractive 
program for the June meeting. 
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A wage increase has been announced by 
the Whiting & Davis Co., Plainville, Mass. 
The company’s employes number about 800 
persons. A notice was posted in the plant 
that a general increase would be granted in 
all departments. Employes on piecework 
will receive a proportionate advance. The 
amount of the increase has not been stated. 
Charles A.. Whiting, head of the concern, 
said to a representative of THE JEWELERS’ 
Circucar: “Our factory being among the 
very few firms which did not make a general 
reduction in wages during the dull times 
will now be the first in the jewelry industry 
to voluntarily give a general advance, taking 
effect May 7. All factory employes who 
have not received a recent advance will bene- 
fit. Employes recently advanced will not. 
Pieceworkers will benefit in proportion.” 
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Colorado Retail Jewelers in Session 





Fourteenth Annual Convention Held at Colorado Springs, May 7 and 8, Proves 
Most Successful—Important Resolutions Adopted and Trade 
Topics Discussed 














Covoravo SPRINGS, Colo., May 9.—With 
a program covering all phases of the 
jewelry business, and stressing the repeal of 
the luxury tax law, the members of the 
Colorado Retail Jewelers’ Association 
wound up their 14th annual conventicn held 
here at Colorado Springs on May 7 and 8 
with election of officers. They voted to hold 
their meeting at the same place next year. 

J. W. Mahan, of Colorado Springs, re- 
tiring president of the organization, sounded 
the keynote of the convention in his open- 








There is one point of importance that I want to 
bring to your notice, and I believe is of the utmost 
importance. There is an almost universal belief 
that the margin of mark-up in the jewelry business 
is very large, much higher than other lines. My 
observation leads me to believe this impression is 
caused by unfair competition by some of the 
jewelers themselves, Let us eliminate this; play 
the game as it is and do not for the sake of a 
sale create the impression that our brother jewel- 
ers are taking an unduly high margin of profit. 
For, after all, the biggest competitors are not the 
jewelers, 

Three-quarters of a billion dollars are spent 
annually on cosmetics, which is considerably more 





[ NEWLY ELECTED OFFICERS OF THE COLORADO RETAIL JEWELERS’ ASSOCIATION 
Left to tight—James Nelson, vice-president; Max Strasburg, president; Doyd C. Larsen, secretary- 
creasurer. 


ing address in which he related the evil 
tfiects of the jewelry tax and declared that 
was a direct assessment levied upon the 
Jewelers themselves. He urged that the 
fight against the law be continued until it 
$s repealed. He said in part: 


PRESIDENT MAHAN’S ADDRESS 


The work of your assceiation for the past year 
s been very light, although we have rendered 
Material assistance to the national associaticn in 
an effort to eliminate the burdensome sales tax, 
of which you will hear more later in this meeting 
by Fred Symons, who was made a committee cf 
= to work with the prospective candidates fcr 
ongress from Colorado and get from these can- 
the tes an expression as to how they stcod on 
subject of a repeal of the sales tax. The 
igre the repeal of the sales tax cn jewelry 
bhould Sons session of ccngress are good. We 
ati hes an association keep up the gcod work 
ting ee on an equal footing with cther 
is i te t is my opinion that unless we get 
permanent xX removed very soon it will become a 
The “all and to our detriment. ; 
me sat natin do not cbject to paying their fair 
4 yin xes, but under existing laws they are 
€ more than that, for, please remember this: 

» baapmand bays the tax—other lines cf merchan- 
mB ® no sales tax carry as large margin 
P as the jewelers’ line; therefore, I say, 

Pays the tax. 







jeweler 









than is spent on all articles sold by jewelers. 

The biggest agset the jewelers pcssess is the 
confidence of their public. We as jewelers know 
the public is getting a square deal—the problem 
is to show the public and remove this idea that 
we are high-priced. 

I believe associations, such as this, are doing a 
great work in bringing the men and women in 
it together to discuss their problems, correct false 
impressions, exchange ideas cn_ better methods of 
merchandising, and thereby place the jewelry busi- 
ness on the high plane to which it belongs. It is 
my hope that during this session of the jewelers of 
Colorado we may discuss the jewelry business in 
its varicus phases—find ways and means to correct 
abuses, create a closer feeling of fellowship and 
help to eliminate the fellow who, to make a tem- 
porary gain, creates a feeling of distrust by the 
public for the jewelers, of whom, I firmly believe, 
98 per cent. are on the level. 

When we consider that the average turnover of 
250) leading jewelers of the United States in 1921 
was not even one, but only eight-tenths of one 
turnover, and was only slightly higher in 1922, 
it behcoves us all to be better merchants. Keep 
the costs of doing business down or we will go 
under. 

Fred F. Syman, of Denver, also attacked 
the tax in his address on the opening day 
of the convention. 

The big feature of the first afterncon’s 
session was a paper on precious and semi- 
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precious stones given by William Kley, of 
Denver, one of the foremost lapadaries of 
the west. His paper created more discus- 
sion than any other single event of the meet- 
ing, the resolutions committee urging that 
copies of the address be sent to all trade 
journals in the United States. 

This paper which in effect was a primer 
on the subject of precious stones and their 
characteristics will be published in an early 
issue Of THE JEWELERS’ CIRCULAR. 

Regular advertising for jewelry stores 
was advocated before the convention by 
G. E. Hathaway, an advertising expert of 
Cclorado Springs, in a paper read at the 
first session of the jewelers. Others on the 
program included Jess Hansen, of Denver, 
who discussed watch repairing; Frank P. 
Allen, of the same city, discussed the dia- 
mond situation while R. F. McAdams, 
assistant superintendent of the Pinkerton 
Detective Agency, described methods of pro- 
tecting jewelry stores. He said in part: 


ADDRESS R. F,, MCADAMS 


Let me remind you that the Jewelers Security 
Alliance is one of the oldest organizations in the 
trade, being antedated by only the Jewelers’ Pro- 
tective Union, which started a year or two before 
our organization in July, 1883. We shall cele- 
brate our 40th anniversary this Summer, and the 
executive committee look back with a great deal 
of pride and pleasure at these many years of 
service rendered to the trade, which has been 
constantly increasing in scope and value. 

Prior to 1921 a large number of new members 
were being secured each year, but the last two 
years have been unfavorable and the Alliance has 
not quite been able to hold their own, which is 
due on account of dullness in trade and _liqui- 
dations. 

During the years of 1920 and 1921, 94 per 
cent. of the Alliance members were not attacked. 
This period has been the greatest for crime in the 
history of our country, which you all have no- 
ticed, in the trade and newspapers. However, 
since the first of last June there has been a de- 
cided decrease in crime against jewelers and only 
five per cent. of the Alliance members were at- 
tacked in the year of 1922—94 per cent. or 95 
per cent. of the members were not attacked. This 
was due, very largely, to the display of the Alli- 
ance sign, which offers $100 reward for an attack 
on a member’s store. 

.Early this year a member in Kansas was at- 
tacked by Al Spencer, a notorious outlaw, and his 
gang, and they secured some $15,000 worth of 
merchandise, which was hauled away in a car that 
was left waiting at the curb. A_ representative 
from the Pinkerton Agency was immediately de 
tailed, and to date three men who participated in 
this holdup were captured and some of the mer- 
chandise recovered. This holdup has not been for- 
gotten and the Pinkerton representative is still on 
the trail of Spencer and will not cease until he 
is brought to justice or left the country. 

Signs. Always keep vour signs properly dis- 
played; that is, see that your door plate is om the 
door and the celluloid reward signs are placed 
conspicuously in your show window. This is a 
warning to a criminal, and all professionals know 
what it means to have the Pinkerton Agency on 
their trail, backed up by the finances you have 
paid into the Alliance to be used solely for the 
purpose of running down professional crooks. So 
if your signs are not in good condition, im- 
mediately let it be known and you will be fur- 
nished with new signs, and every night before you 
leave your store be sure that your membership 
certificate is either on the front of your safe or 
vault, or in a conspicuous place nearby. 

When a criminal is caught with the assistance 
of the police department, every effort is made to 
secure the necessary identifying witnesses to secure 
a conviction, and each member is requested to use 
their perscnal influence with the district attorney 
and the judge to secure as long a term as possible, 
and also to see that the criminal is not permitted 
out on small bonds, which he will forfeit and de- 
part to parts unknown. 

A case occurring in Boston, where a very nicely 
dressed and good locking woman entered a store 
and succeeded in securing diamonds valued at 
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finest scientifically produced 
"Urs Potent Oto pearls in the world. 


FRANK C. OSMERS 











104 THE JEWELERS’ CIRCULAR 








BWBSBBBVWsesssesVwesvews vy 


2 West 47th St., New York, N. Y. 
Telephone Bryant 5523 


DBT TTT TTT VST VV VTS VVSVVVVVV 89444444444 








att ttt 





May 16, 1923 


THE WASHBURN 


SECURITY MAGIC NUT 
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Jobbing Stones 


Get the habit of mailing your 
jobs to us, for quick and effi- 
cient service, at right prices, 
also stone seal engraving, en- 
crusting, and lapidary work. 


Kroner, Hyman & Co., Ine. 


Precious and Imitation Stones 
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Ophthalmology 


By Arnold Knapp, M.D. 510 

pages, with 32 illustrations. 

Chapter I, comprising 98 

pages, is devoted to the anat- 

omy of the eye and especially 

the ocular nervous system. 
Price, $5.00 


The Optical Publishing Co. 
11 John St., New York 
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$¢,000. She was released on $3,500 bond and 
went to Providence, then to Lynn, where she 
succeeded in robbing two stores; after considerable 
expense she was again apprehended and warrants 
were filed against her from both Providence and 


Lynn which prevented her from securing bond. 

Each of you jewelers present feel that your 
store is safe against burglary, holdup, robbery of 
various kinds. Maybe that it is, but I know of 
a case which you will find in the new bulletin 
No. 32, where a jeweler on his way to his store, 
one morning, was kidnaped by bandits in an auto- 
mobile and taken to his store and forced to open 
his vault, and in his presence the bandits 
looted the safe. This is only one instance where a 
man in the jewelry business is attacked in such 
manner and should be a warning to others to 
know who they ride with to town. After consid- 
erable detective work and conferences with crim- 
inal informants, photographs of the men mentioned 
in the above instance were submitted to this 
jeweler, who was successful in identifying them 
as the men who robbed him. Some of these men 
were later arrested near Los Angeles and returned 
for trial. 

Bulletin No. 32 is in your store. When you 
return home read this, and see that every clerk 
in your establishment also reads it. This bulletin 
contains a great number of professional sneak 
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CIRCULAR 


Reso.tvep: That we heartily approve of a uni- 
naticnal campaign cf advertising, and promise our 
loyal support in same. 

* * * 
Resotvep: That we heartily approve of a uni- 
discount cn flat silver as promulgated by 
some silver manufacturers, and urge all silver 
manufacturers to adopt the same uniformity. 
* . * 


RESOLVED: That we extend to the officers cur 
sincere thanks for their untiring efforts the past 
year, 

* * _ 

Realizing as we do the great importance to our 
industry of the National Jewelers’ Publicity Asso- 
ciation and the splendid service it already has 
rendered the entire craft; therefore, be it 

RESOLVED: That we heartily thank the men who 
conduct the affairs and campaigns of the organ- 
ization and commend all who subscribe to it. We 
recommend the perpetuation of this association, 
and urge all retail jewelers to support it to their 
utmost ability. 

— * 7 

Reso_vep: That this meeting of the Colorado 
Retail Jewelers’ Association does hereby recom- 
mend that a better spirit of co-operation and mutual 
help be adopted by all jewelers to the end that 
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heartfelt sympathy and condolence to our be- 
reaved friend and his family. 

The conventitn closed on the evening of 
May 8 with a banquet held at the Antlers 
hotel at which the Rev. Samuel Garvin, of 
Colorado Springs, gave the principal talk. 

The new officers elected include: Presi- 
dent, Max Strasburg, Trinidad; vice- 
president, James Nelson, Greeley, and sec- 
retary-treasurer, D. C. Larsen, La Junta. 








JEWELER A NOTED HUMORIST 


Sol Hess of Chicago Introduces New 
“Strips” for Newspapers Which Is 
Just Syndicated 
(Cuicaco, May 12.—The first strips of 
“The Nebbs” family were sent today to the 
Bell Syndicate in New York by Sol Hess, 
the creator of this comic strip for the news- 
papers. Already more than 50 of the large 
dailies of the country have contracted for 











GROUP SHOWING SOME OF THE JEWELERS WHO ATTENDED THE CONVENTION AT COLORADO SPRINGS 


thieves and burglars. Study their photographs, be- 
cause one of them may walk in any day. See that 
each of your clerks studies the photographs in this 
bulletin, This will familiarize them with the 
method of operation now in vogue. Another sug- 
gestion—when you have something to discuss with 
your clerks, if you employ more than one, never 
call them together while your front door is un- 
locked because this gives the stick-up men an 
opportunity to cover everybody in the store at 
one time, and one man of the party of robbers 
can keep the entire force covered while his con- 
federate loots your store, and, as a rule, all they 
leave is your furniture and fixtures. 


The resolutions submitted by the ccmmit- 
tee of which F. P. Allen, of Denver, was 
chairman, and adopted by the convention, 
approved the national association advertis- 
ng campaign, pledged support to the Na- 
tional Jewelers’ Publicity Association, and 
indorsed a better spirit of co-operation 
among members of the State organization 
to the end that we among ourselves may 
€njoy the full confidence of the public in 
our business.” The Resolutions are as 
ollows : 
The Resolutions 
oan’ That we extend to the jewelers of 
clasion “te — sR ig Ag mg 
OF meeting |, ospita ny - splendic hg ree 0 
g here, and especially to Miss Elizabeth 


| , ; ; : 
angel who is responsible in a great measure 
Me success of the meeting. 


we among ourselves may enjcy to the full the 
confidence the public his in us and in our business. 
That the members of this craft emphasize quality 
and correct style as a part of our service, and 
that said style and service may be had only from 
reliable jewelers. 
* * a 

In acknowledgement of the place in and value 
to our craft of the Horological Institute of Amer- 
ica, the Jewelers Security Alliance, the Harvard 
Bureau of Research, our field secretary’s service 
through the upholding fund, the American Fair 
Trade League and the Jewelers’ Mutual Fire In- 
surance Co.; be it 


Resotvep: That we hereby approve of all these 
various agencies and appreciate the activity cf 
our national officers in supporting them. 


* * * 


ReEsoOLveD: That we appreciate the splendid ad- 
dress given by Fred F. Syman of Denver, and 
Frank P. Allen of Denver, and R. F. McAdams 
of Pinkerten Agency of Denver, 

We extend our sincere thanks to William Kley 
of Denver for his most instructive and interesting 
talk on ‘‘Precious and Semi-Precious Jewels,’ and 
do hereby recommend that the same be written 
and sent to the various trade journals for publi- 
cation. 


We recommend that all 
burglary, hceld-up and fire 
very careful not to tempt 
valuable window displays. 

Whereas: God in His wisdom 


members carry ample 
insurance, and to be 
criminals with over- 


has seen fit to 


call back to his heavenly home the daughter of 
Jess Hansen; be it hereby 
Resotvep: That this organization extend its 


the service and the first one will appear in 
these papers on Monday, May 21. 

Sol Hess, of Rettig, Hess & Madsen, is 
perhaps one of the best-known men asso- 
ciated with the jewelry industry. Certainly 
he knows more people and is known by 
more people in Chicago than most men in 
the trade. He is a born humorist and 
possesses the keenest sense of human nature. 
He has already demonstrated his ability to 
combine these in a successful manner in 
the past few years, during which he col- 
laborated with Sydney Smith in the produc- 
tion of “The Gumps.” His success in that 
prompted his friends to urge a strip of his 
own and the reputation established caused 
his strip to be warmly received when an- 
nounced. It is said “The Nebbs” strip is 
the only one that was a success before a 
single issue appeared. 

Mr. Hess is a native Chicagoan. ‘When 
a mere boy he became associated with the 
jewelry trade of this city and for several 
years has been associated in the wholesale 
watch business. He was always active in 
all social affairs in the trade and the success 
of many of the banquets of the Chicago 
Jewelers’ Association was the result of his 
originality and ability to create stunts. 
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r Beauty in a’ Watch should be 
more than (ase-decp | 


O matter how exquisite its case, 
a watch worn when it won't Wy 
keep time must offend against j 
the canons of good taste. VY 
So often we allow our love GY 
of beauty to govern the selection of a watch, 
only to find that watches selected for appear- 
ance alone are not true to one’s trust. 
Beauty and reliability should be'twin con- 
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153—14 Kt. 25 year white gold en- siderations in the selection of a watch—and ae ep oy —_ _ ene 
A : ; ved case; Vv 

ect wens See 55 pond Bons they are in the making of every BULOVA —. . "aaa 

154—14 Kt solid stie old a m atch. For that reason, while you would be 156—14 Kt. solid white gold en- 

graved ie “fine 15 Sach Genbes unerringly attracted toward a BULOVA by graved case; fine 15 Jewel Butova 

: Movement . . . . $30.00 


Movement . . . . $30.00 the charm of the case alone, time would 
| prove to you that the watch was to be trea- 
| «sured for far more than merely surface-value, 
Artists and craftsmen have contributed their fae 
finest endeavors to make BULOVA watches 6716-18 Ke. solid white gold en- 
6713—18 Kt. 25 year white gold en- aristocrats of beauty, autocrats of time. 
—.... a “Beauty is truth”, Keats has told us—and 
truth in a watch lies in telling time on time. 
It is this true beauty that the name BULOVA 
signifies. Whether you select a miniature 
wrist watch or a man’s pocket watch —a $25 








j graved case; fine 17 Jewel Butova 
Movement . . . . $50.00 





6722~18 Kt. solid white gold en-; 







6724—18 Kt. solid white gold en- watch or a $2,500 watch—look for the name graved case; fine 17 Jewel Butova 
graved case; fine 17 Jewel Butova BULOVA on the dial. It is an assurance of Movement . . . . $§0.00 
Movement . . - - $50.00 good taste and a guarantee of truth. . 


Fifth Avenue at 36th Street + New York 
In Canada—-196 Adelaide St. W., Toronto 





. BULOVA WATCH COMPANY, INc. Y | 









5716-S—Extra small 18 Kt. solid 
white gold engraved case; with sap- 
phires in end pieces; fine 17 Jewel e 
Butova Movement . $75.00 


5714—Extra small, 18 Kt. solid 
white gold engraved case; fine 17 


Jewel Bucova Movement, $70.00 







































£737—Solid platinum engraved case, 
set with 36 finest diamonds; fine 17 


Jewel Buova Movement, $295.00 


ia fk 

a 

y if, F-2S 7 
[Lb a: 
A 


5791—Solid platinum engraved case; 
vi set with 24 finest diamonds; fine 17 
= Jewel Bucova Movement,$195.00 






39714—A real man's watch, 14 Kt. solid gold case, fine 
17 Jewel BULOVA Movement (Radium dial) . . $90.00 
39513—Shape and style as above; Sterling Silver case, 5 
i? Jewel BULOVA Movement $37.50 
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To help you sell more BULOVA WATCHES! 
Another full page in the June 9th issue of The Saturday Evening Post 
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LATEST CUSTOMS RULINGS 


Board of United States General Appraisers 
Hands Down Decision as to Classifica- 
tion of Imitation Jet Articles, 
Galalith and Celluloid Combs 
and Seed Necklaces 


Recent decisions by the Board of United 
States General Appraisers at New York fix 
the duty classification of imitation jet ar- 
ticles, galalith and celluloid combs and seed 
necklaces. The Royal Jewelry Mfg. Co. 
and Samstag & Hilder Bros. obtained rul- 
ings reducing the tariff rate on imitation jet 
bracelets. Duty was assessed at 50 per cent 
ad valorem, under Par. 333 of the Tariff 
Act of 1913. The customs board, in opinions 
by Judge Sullivan, finds that the rate should 
have been but 30 per cent ad valorem, under 
Par. 95 of the 1913 law. 

In another opinion the Royal Jewelry 

Mfg. Co. secures a duty reduction on im- 
ported earrings of imitation jet. Duty was 
imposed by the customs officers at 60 per 
cent ad valorem under Par. 356, Act of 
1913. The board fixes the rate in this in- 
stance at 30 per cent ad valorem under 
Par. 95, Act of 1913. 
_ Gimbel Bros., of New York, win in deci- 
sions lowering the tariff rates on imported 
galalith comb sets with imitation precious 
stones and imported celluloid comb sets with 
imitation precious stones. Both items were 
classified as jewelry and duty assessed at 
60 per cent ad valorem under Par. 356, Act 
of 1913. The galalith combs are held prop- 
erly dutiable at 15 per cent ad valorem un- 
der Par. 385, Tariff Act of 1913, and the 
celluloid combs at 40 per cent ad valorem, 
under Par. 25, of the 1913 law. 

Fancifully colored and shaped seeds strung 
on thread, referred to as seed necklaces, 
were the subject of an opinion by the Gen- 
eral Appraisers sustaining a protest of the 
Arrow Novelty Co., of New York. Duty 
was assessed at 50 per cent ad valorem, 
under Par. 333, Act of 1913. The customs 
board now fixes the rate at 15 per cent ad 
valorem under Par. 385 of the 1913 law. 


United States Valuation Method Applied to 
Imported Watch Movements 


Customs appraising officials at the port of 
New York are now applying the United 
States method of duty appraisement to 16 
and 17 jewel watch movements. This is 
an important innovation in customs pro- 
cedure and may result in the establishment 
of a custom of far reaching significance to 
importers of watches, jewelry, etc. Im- 
Porters have lodged protest with Assistant 
Appraised of the Port John Donnelly and 
a hearing will be granted possibly within the 
next week or so. 

Discussing the matter with a representa- 
tive of Tue Jeweters’ Crrcutar, Assistant 
Appraiser Donnelly admitted that important 
changes had been made in the jewelry divi- 
sion at the United States Appraisers Stores, 
in New York, and that further important 
developments could be expected. Mention 
Was made in these columns some time ago 
of the change in assistant appraisers in 
charge of this division. Mr. Donnelly is 
openly in favor of applying the United 
States method to as many imported items 











THE JEWELERS’ CIRCULAR 


as possible and conceded this at a hearing 
held at the Appraisers Stores when the 
question of applying this method to certain 
imported food products was under discus- 
sion. 

Mr. Donnelly gives as his reasons for 
changing the practice the alleged fact that 
it is impossible to ascertain satisfactorily 
the foreign or export values of imported, 
16 and 17-jewel watch movements. Par. 2, 
section 402, of Part 1 of the Administrative 
Provisions of the Tariff Act of 1922, reads 
as follows: 

“If neither the foreign value nor the ex- 
port value can be ascertained to the satis- 
faction of the appraising officers, then the 
United States value” shall be the value of 
imported merchandise. 

It is this authority upon which Assistant 
Appraiser Donnelly, who is now in charge 
of the jewelry division at the United States 
Appraiser’s Stores, bases his action. Para- 
graph D of this section provides that: 

“The United States value of imported 
merchandise shall be the price at which such 
or similar imported merchandise is freely 
offered. for sale, packed ready for delivery 
in the principal market of the United States 
to all purchasers, at the time of exportation 
of the imported merchandise, in the usual 
wholesale quantities and in the ordinary 
course of trade, with allowance made for 
duty, cost of transportation and insurance, 
and other necessary expenses from the place 
of shipment to the place of delivery, a com- 
mission not exceeding 6 per centum, if any 
has been paid or contracted to be paid on 
goods secured otherwise than by purchase, 
or profits not to exceed 8 per centum and a 
reasonable allowance for general expenses, 
not to exceed 8 per centum on purchased 
goods.” 

Importers emphatically object to the ap- 
plication of the above method to watch 
movements and will contend at the hearing 
before the customs appraisers that condi- 
tions in the markets of exportation do not 
warrant recource to this part of the new 
tariff law. 

The action of the customs officers on 
watch movements has reopened the entire 
question of the American valuation of im- 
ported goods and indications are that im- 
porters generally will renew their fight to 
prevent the New York appraisers from ap- 
plying this method to any item unless it can 
be conclusively proven that conditions in the 
markets of exportation fully justify such 
action. 








On May 1 the two houses of Greenwold, 
Hirsch & Grift and Cohn, Hahn & New- 
stedt, Cincinnati, O., consolidated under the 
firm name of the Greenwold Grift Co., and 
are now located at 18-20 W. 7th St. The 
organizations of both houses remain intact, 
with the exception of the retirement of Ed. 
F. Hirsch and August Newstedt. The fol- 
lowing will continue to travel in their re- 
spective territories, the same as heretofore: 
Harry Greenwold, Charles J.. Grift, Aaron 
Cohn, Nathan Hahn. In fact, the entire 
sales force of both houses will continue to 
travel over their respective territories. The 


new firm is made up of men with proven 
ability and the consolidation of the two well- 
known firms, makes the organization one 
of the strongest in the middle west. 
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TO JAIL FOR THREE MONTHS 


Bankrupt Memphis Jeweler Sentenced for 
Contempt in Refusing to Answer 
Questions as to His Assets 


MempuHis, Tenn.—Henry Haimsohn, a 
local jeweler who went into bankruptcy 
about 15 months ago, has just been sent 
to jail for three months by Judge Ross of 
the United States District Court. The 
charge on which he was committed was 
contempt of court in refusing to give an- 
swers to questions during his examination 
before the Referee in Bankruptcy. 

In the early part of January, 1922, Haim- 
sohn was petitioned into bankruptcy with 
assets of about $10,000 and liabilities of 
about $40,000. Greenbaum, Wolff & Ernst, 
attorneys for the National Jewelers Board 
of Trade and a great many of its members 
who were creditors in this matter, immedi- 
ately retained Messrs. McDonald & Mc- 
Donald, attorneys at Memphis, Tenn., to 
carefully inquire into this failure. A great 
many of the creditors were situated in Chi- 
cago. Frederick B. Hovey, attorney of the 
National Jewelers Board of Trade in ‘Chi- 
cago, secured an appropriation from the 
Fighting Fund of the Board for the purpose 
of prosecuting this bankrupt. 

Mr. Hovey then instructed the local at- 
torney, McDonald, to leave no stone un- 
turned to trace the missing assets. Ex- 
amination after examination took place. 
Various detective agencies were employed 
to trace the missing assets and finally this 
matter was called to the attention of the 
Post Office Inspector. 

Voluminous records of testimony were 
taken and the bankrupt’s answers were very 
evasive and he failed to submit himself to 
proper examination. 

After a hearing before Judge Ross,’ the 
latter handed down a decision holding that 
the bankrupt was guilty of contempt in that 
he had by reason of his evasive answers 
failed to submit himself to proper examina- 
tion and his conduct was decidedly con- 
temptuous. The bankrupt was committed 
to the Shelby Court Jail for a period of 
three months and the costs of the court were 
held against him. 

When the bankrupt applied for a dis- 
charge, objections were filed, but the bank- 
rupt filed exceptions to these specifications 
and the court upon the hearing dismissed 
the same and denied the discharge of the 
bankrupt. 

Mr. Hovey has instructed McDonald & 
‘McDonald to push this case further with 
the idea that the bankrupt may be held to 
accotint for the missing assets. 











Appeal by the Assistant Attorney General 
in New York from a decision of the Board 
of General Appraisers to the United States 
Court of Customs Appeals, relating to the 
tariff on electric light fixtures, has been ap- 
proved by Assistant Secretary of the Treas- 
ury Moss, in charge of customs. The Board 
held that the fixtures classified as metal arti- 
cles plated with gold or silver are dutiable at 
20 per cent. under Par. 167 of the 1913 Tariff 
Act, whereas the Customs Division contends 
that they are dutiable at 50 per cent. ad 
valorem under the same paragraph of the 
Act. 
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New Constitution Adopted, Officers Elected, Many Business Topics Dis- 
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GaLesBurc, Ill., May 9.—The officers of 
the Illinois Retail Jewelers’ Association feel 
that their judgment in holding the conven- 
tion in one of the smaller cities in the State 
is fully justified by the results of the 16th 
annual convention which closed here last 
night with a banquet and dance at the Gales- 
burg Club, The officers expressed them- 
selves as entirely satisfied with the attend- 
ance and were especially pleased with hav- 
ing a hundred per cent. of those in attend- 
ance present at each session. The entire 
program and slate prepared for the conven- 
tion went through without a hitch and with 
very little opposition. Action on all matters 
was practically unanimous, except for a lit- 
tle opposition to one or two resolutions and 
one or two paragraphs of the new constitu- 
tion. However, the convention was consid- 
ered a success by those in charge. 

The social features of the convention 
equaled those of any previous convention 
held by the association, and full credit is 
given to the jewelers of this city, their wives, 
and assistants in their business for the de- 
lightful entertainments during the three days 
visitors were here, 

Many of the visitors arrived on Sunday 
and each train was met by automobiles in 
charge of the Galesburg jewelers, and all 
were taken to the Custer Hotel, which was 
to be headquarters. After a dinner party 
at the hotel the rest of the evening was spent 
in visiting local stores and the holding of 
committee meetings preparatory to the open- 
ing of the regular business sessions on Mon- 
day. 

Monday 

From 9 to 10.15 on Monday morning was 
given over to the registration of members 
and visitors. At 10.15 President Herman C. 
Stern called the meeting to order and in- 
troduced E. W. Mureen, mayor of this city, 
who delivered the address of welcome. Mr. 
Mureen expressed the pleasure of himself 
and his associates in the city government 
that Galesburg had been selected as the meet- 
ing place of the jewelers of this State, and 
assured them that next year and every year 
they would find a hearty welcome here. He 
stated that if all jewelers in the State could 
be judged by the jewelers of this city, it 
was a great honor to have the representa- 
tives of the trade in the State visit their 
city. 

Lester Lawrence, former secretary of the 
association, responded to the address of wel- 
come in a few well chosen words, after 
which President Herman C. Stern delivered 
his annual address. 

President Stern spoke in part as follows: 


ADDRESS OF PRESIDENT STERN 
You are now in attendance at the 16th annual 
convention of the Illinois Retail Jewelers’ Assc- 
ciation. 
It is with pardonable pride and a deep sense of 
gratification that I am permitted, as its president, 
to greet you at this time. Not only that, dut the 


fact that the past year has been an eventful one, 
from an association point of view, makes me feel 
doubly honored in being your chief presiding of- 
ficer on this occasion. 





Association work, ladies and gentlemen, is al- 
ways a toil, and work not always appreciated, 
and when I hear and read of complaints from 
officers of other associations, regarding the lack 
of co-operation which they receive from their mem- 
bers, I realize how fortunate I have been in 
having about me real “live wire” associates, asso- 
ciates who have during the past few months done 
so much to pull Illinois out of a dormant State, 
and put her in the class of top-notchers, insofar 
as organization effort and results count. 

I shall not attempt tc dwell at length on the 
work accomplished and the work in mind, and 
which your officers hope to see effected. I desire 
to leave something for our worthy and industrious 





H. C. STERN, RE-ELECTED PRESIDENT 


secretary to report. I shall cnly touch on a few 
matters, leaving their details for our secretary to 
explain. 

I was elected your president at the last annual 
convention. Since that time, and up to the time 
of the naticnal convention in Atgust, not much 
was attempted in organizaticn work. It was cnly 
after the national convention that your officers 
marked time and began to take an account of the 
situation, a situation which seemed to focus around 
that question in which we are all concerned, the 
repeal of the unjust, discriminatory and very un- 
fair 5 per cent excise tax. 

We have been meeting, annually, year after 
year, and we always had the same old worries, 
the same old questions, and the usual amount: of 
whereases and their attending resolutions, which 
were duly passed and recorded. 

With my administration the five per cent. excise 
tax brought up a question that not alone was new, 
but it was something that all retail jewelers 
throughout the State felt, was a something which 
was thrust upon them at an exciting time, without 
regard for justice, and kept there without any 
thought of fairness. 


President Stern stated further that he 
considered one of the most important steps 
taken was the initiation of a monthly bul- 
letin in which it would be possible to keep 
the members of the organization informed 
throughout the year of what was being done 
by the association. He expressed the hope 


that they would be able to secure sufficient 
advertising from the wholesalers to make it 
continue 


possible to the publication, and 





May 16, 1923. 


asked every retail jeweler to put in a good 
word with his wholesaler asking them to 
patronize their advertising columns. 

He also called attention to the new slogan, 
recommended by the officers of the associa- 
tion, “Jewels Bring Memories,” and stated 
that he would leave this for the secretary 
to discuss more fully. He then stated that 
the campaign for new members had not been 
pushed as aggressively in the past, but that 
with the new provisions of the constitution 
and by-laws in force it would be possible to 
secure a large membership in the State and 
a very aggressive campaign will soon be in- 
augurated. 

He also referred to the new constitution 
which would be presented, and said that 
when these came up for adoption he hoped 
they would be fully discussed and that the 
man who wrote them would be called upon 
to explain them. In closing he referred the 
time-old question, wholesalers selling at re- 
tail, and expressed his belief that with a 
monthly bulletin they would be able to ac- 
complish much more in the future than they 
ever had in the past. He said: 


In former years we had a long list of grievances 
and an equally long list of remedies. While the 
grievances were always in evidence, the remedies, 
unfortunately, were not, or could not be applied. 
For this reason I shall not attempt to speak upon 
a detailed program of action, but ask that you 
present your complaints and leave it to your of- 
ficers to work out. 

I am sure that from the evidence you have in 
hand that you can trust your officers to do some- 
thing other than merely talk. Action is what is 
wanted, and we do not propose to waste our time 
and energy in finding fault if we cannot at the 
same time propose and effect some remedy. 

According to our program I am permitted but 
10 minutes to address you, and I hope I have not 
overstepped my time limit. I cannot conclude, 
however, without speaking a word in praise of 
our fighting secretary, Albert Lavy. He seems 
imbued with a spirit of aggressiveness that cannot 
be swayed. He seems to have determination. To 
him is due most of the credit for whatever 
progress your officers have made during the past 
year, and he should receive your whole-hearted 
support. 

I want each and every member and guest to 
feel that he is attending a convention of business 
men, retail jewelers, a convention that will be 
conducted in a thoroughly demecratic manner, and 
all I can do to bring about recognition of those 
desiring to claim our attention will be done. I 
do not want anyone to feel backward about pre- 
senting a complaint or in making a_ suggestion. 
All I ask is that those who have anything to 
present that they endeavor to not alone give it 
verbally, but also hand our secretary a written 
notation of the subject, so that he will have a 
complete record and thus be able to record the 
minutes accurately. 


Following the talk by President Stern, 
the minutes of the previous convention were 
read and adopted, after which the following 
committees were appointed: 

Resolutions :—William P. Ullrich, Evan- 
ston, chairman; T. Howard Craig, Cham- 
paign; George H. Chapman, Galesburg. 

Auditing :—Lester Lawrence, Galesburg, 
chairman; James A. Miner, Malcomb; B. J. 
Hagamann, Chicago. 

Nominating :—B, J. Hagamann, Chicago, 
chairman; Oscar Wurlitzer, Chicago; Henry 
T. Truckenbrod, Mendota. 

William E. Webster, superintendent of the 
Pinkerton’s National Detective Agency, was 
then introduced by the president, and in, his 
address told of the dangers which beset the 
jewelry trade and offered suggestions 10f 
guarding against these as much as possible. 

Secretary Anderson, of the A, N. R. J. A, 
then addressed the convention for a short 
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time on association matters, and particularly 
stressed the opportunity which was offered 
members of the association in a way of a 
saving on fire insurance. 


The convention then adjourned for lunch, 
the ladies going to the Japanese Room of 
the Elks’ Club, where the business sessions 
were being held, and the men to the Custer 


Hotel. 
MONDAY, P, M. 


The first thing on the program in the 
afternoon was a report by the executive com- 
mittee on their meeting held at the Sherman 
House in Chicago, in January. Represent- 
ing the committee were H. C. Stern, A. G. 
Lavy, B. J. Hagamann and Fred Webber. 
The report also stated that at this time mem- 
bers of the committee sat in consultation 
with officers of the American National Re- 
tail Jewelers’ Association, but made no men- 
tion of anything that was done: during the 
meeting of the executive committee except 
that plans were discussed for a membership 
drive and preparations for the convention. 


Secretary-Treasurer Albert G. Lavy was 
then called upon to make his report, and he 
read quite a lengthy summary of the activi- 
ties during the past year and the things 
which they hoped to accomplish in the fu- 
ture. He stated that while he knew when 
he was elected secretary that there would 
be much to do, he never realized the great 
amount of work necessary to properly per- 
form the duties of secretary. 


Secretary Lavy’s report was a very long 
one and in effect, a brief for the appointment 
of a paid executive secretary or business 
manager for the association. It was also 
a criticism against the trade papers and the 
national association and its work. He told 
why he had “tied up” with Tomaz Deuther, 
why they had pushed the slogan “Jewels 
Bring Memories” in place of “Gifts That 
Last”; also why the monthly Bulletin had 
been founded under the slogan name. He 
concluded with the eulogy of Mr. Deuther. 

The next business brought before the 
meeting was the consideration of the pro- 
posed new constitution and by-laws which 
had been prepared by Tomaz F. Deuther, 
who, as stated by Secretary Lavy, has a 
“reputation as a writer of by-laws second to 
none in the whole country.” 

The proposed constitution was taken up 
by sections and voted on by articles and 
sections, and all of the 12 articles met the 
unanimous approval of all present, except 
certain sections of article III. 


These sections were considered absolutely 
necessary to the carrying out of the plans 
of the executive committee in the publica- 
tion of a monthly bulletin and the employ- 
ment of Tomaz F. Deuther as the paid ex- 
fcutive secretary, or business manager, of 
the association, and after considerable dis- 
‘ussion were voted upon, and these sections 
received eight of the votes cast and only 
one vote was recorded against them. 

Following the adoption of the constitution 
Bred S. Taggart, secretary of the Sterling 
Silverware Manufacturers’ Association, was 
called upon to address the meeting, and he 
‘poke for a few minutes telling of the work 
that is being done by the association of which 
uc 18 Secretary, and mentioned particularly 
“Sterling Silver Week,” and urged the 
Jewelers to co-operate in every way possible 
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in bringing sterling silver to the attention of 
the public. 

Before adjournment for the afternoon a 
telegram from E. H. Hufnagel, president of 
the A. N. R. J. A., was read. He congratu- 
lated the jewelers for the great forward 
strides being made in association affairs and 
expressed his wish that the convention would 
be a successful one, and stated that the na- 
tional officers would welcome all construc- 
tive suggestions for improving conditions. 

Monday night the entire party attended a 
theater party at the Orpheum, after which 
a general good time was had at the hotel, 
which was followed by a seranading party 














LESTER LAWRENCE, FIRST VICE-PRESIDENT 


at the home of Mr. and Mrs. Lester Law- 
rence. : 


Tuesday 


The first order of business on Tuesday 
morning was the report of the committee on 
resolutions, which report was submitted by 
William P. Ullrich, chairman. There was 
but little discussion of the resolutions, and 
only one of these met with any opposition 
on the floor, and that was the third resolu- 
tion in regard to the slogan which should be 
used by the retail jewelers. George H. 
Chapman, of Galesburg, and a member of 
the committee of resolutions, took the floor 
and stated that he was opposed to the con- 
sideration and adoption of a slogan other 
than the one which has been given such 
great publicity by the National Jewelers’ 
Publicity Committee, and he did not think 
the Illinois association should accept any 
any other slogan than “Gifts that Last,” and 
that he questioned whether or not the great 
majority of jewelers in the State of Illinois 
would sanction their action in selecting a 
slogan not approved by any other State or 
national organization, and urged that Illinois 
co-operate with all the other States of the 
Union and with the national and all the 
wholesale and manufacturing organizations 
in giving further publicity to the slogan, 
“Gifts that Last.” 

All other resolutions received the unani- 
mous vote of all present, and the resolution 
referred to above was adopted by a vote of 
eight for and five against. 


CIRCULAR 


109 





Resolutions 


Whereas: The Supreme Being has seen fit to 
take from our midst our good friend and fellow 
jeweler, William Forstrom, who was located in 
business at 3307 N. Clark St., Chicago; now, 
therefore, be it 


REsOLvEp: That the secretary be instructed to 
send a suitable letter to the widow of the said 
William Forstrom expressing our sympathy in 
her bereavement. 

* * * 

Whereas: The officers of our association are 
now working out a plan to combat the evil of 
wholesalers selling jewelry merchandise at retail, 
something which has caused much annoyance, loss 
of trade, and ill-feeling between retailers and 
wholesalers; now, therefore, be it 


Resotvep: That the members of the Illinois Re- 
tail Jewelers’ Association do pledge théir support 
to their officers in such plans as they might initiate. 


* * + 


Whereas: The cfficers of the Illinois Retail 
Jewelers’ Asscciation have adopted a slogan for 
the retail jewelers, “Jewels Bring Memories”; and, 

Whereas: Said slogan is being received by the 
trade generaly with great acclaim, and retail 
jewelers and manufacturers all over proclaim it a 
very appropriate jewelry trade slogan; now, there- 
fore, be it further 


RESoLvep: That the officers be requested to use 
every effort to advance the publicity of said slogan 
to the end that it be popular. 


* 2 * 


Whereas: The cfficers of the association have 
surprised the membership in the issuance of a 
monthly bulletin, ‘Jewels Bring Memories”; and, 


Whereas: Said monthly bulletin has exceeded 
our expectations insofar as it being of real benefit 
to the retail jewelers; now, therefore, be it 


Resotvep: That the members generally be asked 
to co-operate with the editor of the said monthly 
bulletin by speaking for it to manufacturers and 
others fur advertising support; and, be it further 


Resotvep: That the editor be requested to pub- 
lish this resolution in the next issue of the said 
publication. 

* + * 

Whereas: The American National Retail Jewel- 
ers’ Association has taken the matter into their 
own hands in seeking the repeal of the five 
per cent. excise tax; and, 


Whereas: It is understood that the repeal of the 
five per cent. tax is something which is primarily 
a retail jewelers’ affair and should be conducted 
by them; now, therefore, be it 


Resotvep: That we commend the action of the 
national officers in taking this controversy into 
their own hands, and we respectfully caution them 
to be tactful and careful not to have it appear 
that there is a division of forces fighting for the 
repeal of said tax; and, be it further 

Resotvep: That we respectfully petition the 
national officers not to attempt to raise funds for 
a campaign to repeal the tax on the so-called 
Nebraska plan as we telieve it unwise to raise 
any fund based on a percentage of what retail 
jewelers pay in excise taxes, but rather to raise 
a fund by voluntary subscription. 


* * - 


Whereas: The Illinois Retail Jewelers’ Associa- 
tion is on record as favoring the repeal of the five 
per cent excise tax; and, 

Whereas: It believes that a fight for the repeal 
for this tax should be based on the merits of the 
controversy as to the justice of said tax without 
in any way compromising the situation by offer- 
ing any other plan of taxation; and, 

Whereas: It believes that it would be specially 
dangerous tc unite our fight for a repeal based 
on an argument favoring a general sales tax; 
now, therefore, be it 

REsotvep: That we petition the national asso- 
ciation to the effect that in their every endeavor 
to get the five per cent. excise tax repealed that 
they in no way make any other argument than to 
ask for a full repeal of the tax on its own merits 
alone; and, be it further 

Reso.vep:, That a special communication be sent 
to Ralph Roessler that Illinois, not unmindful of 
the good work he has done under the direction 
of the War Revenue Tax Committee, that he ad- 
vise with his superior officers in any important 
phase of the efforts he is heading to have the tax 
removed, and that he also confer frequently with 
the various State associations when it is intended 
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to pursue any particular policy, the nature of 
which the officers of State associations are not 


aware of. 
* * _ 


Wuereas: The practice of quoting discount or 
net prices in literature sent in unsealed mail has 
not been entirely eliminated; and, 

Whereas: Such practice greatly 
jeweler in selling; be it 

Resotveo: That we urge such houses as still 
resort to it to discontinue this obnoxious way of 
advertising. 


hinders the 


* * * 


Whereas: The Elks Club, the Galesburg Club, 
the Chamber of Commerce and the Galesburg 
retail jewelers and their wives have been so 
wonderfully generous to us with their buildings, 
help, facilities, time and kindly thoughts, memory 
of which will linger with us long after we have 
gone to our home; be it 

Resotvep: That we thank them from the bot- 
tom of our hearts for this most beautiful hos- 
pitality and entertainment. 

. - * 

Reso_vep: De hereby commend the silver man- 

ufacturers, both sterling and plate, in publishing 
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resale ‘price lists, and we recommend all retail 


jewelers to adhere strictly to these prices. 

Whereas: The American National Retail Jewel- 
ers’ Association, with the good of the retail jeweler 
in. the conduct of his business in mind, has pre- 
pared ard adopted a code of ethics that will do 
much toward fostering amiable business relations; 
be: is 

RESOLVED: That we approve of the said code of 
ethics, remember the substance of it and let its 
teaching characterize our transactions. 

With the constitution out of the way, 
Samiuel Swartchild, of Chicago, was intro- 
duced and spoke on “The Relations of the 
Horological Institute of America to the 
Jeweler Watchmaker and Watch Owner.” 

Allen T. Westlake, of the Bradley Poly- 
technic Institute, followed Mr. Swartchild 
and continued along the same line in dis- 
cussing the Horological Institute and told 
how instructions should be given and the 
qualifications a man should obtain in order 
to secure one of the diplomas issued by the 
institute. 

FINANCIAL REPORT 

The financial report was then read by 
Secretary-Treasurer A. G. Lavy, and in con- 
nection with the report a letter from J. M. 
Williams, accountant of the Home Bank & 
Trust Co., of Chicago, certifying to the cor- 
rectness of the books and also the report of 
the auditing committee. Mr. Lavy’s report 
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shows receipts from former secretary of 
$1,657.22; for 1922 memberships, $840, and 
for 1923 dues, $802.50, with sundry expendi- 
tures of $2,288.82. This, with $353.68 in the 
membership fund and $300 restored to the 
bond fund, leaves a balance on hand of $1,- 
663.58. The five per cent, excise campaign 
fund shows receipts and expenditures of 
$1,814.74. This amount was contributed, 
wholesalers $886 and retailers $638, the bal- 
ance being taken from the regular account 
for preliminary expenses. The expenditures 
of this fund were for T. F. Deuther ex- 
penses, $400; stenographer expenses, $318.18; 
printing, $807.04; postage, $238.63, and in- 
cidentals, $50.89. Neither the receipts from 
advertising in the monthly bulletin nor the 
expenses incurred in the publications of it 
appear in the financial report for the reason 
that this proposition has been financed by 
Tomaz F. Deuther, the editor. 

The rest of the morning was given over 
to a talk by Tomaz F. Deuther. He enu- 
merated many corrections that should be 
made inside the jewelry store and spoke of 
the necessity of good accounting systems and 
better business methods to the end that the 
proper turnover might be secured to insure 
a profit. He also called attention to the 
evils of price cutting, free engraving, and 
the loaning of watches in the repair depart- 
ment. He also stated that in order to ac- 
complish the results desired it would be 
necessary for the jewelers to unite and co- 
operate to the fullest extent. In his hour’s 
talk he covered all the evils in the trade, 
made scores of suggestions for betterment, 
and completely covered’ the subject. 

Adjournment was then taken for lunch. 


TUESDAY AFTERNOON 


The first order of business Tuesday after- 
noon was the report of the nominating com- 
mittee. In presenting their suggestions for * 
offices, they stated that in view of the work 
that had been done and was now being done 
it was their opinion that the officers who 
had served so well during the past year 
should be re-elected, and the only change 
made was the selection of A. H. Fransden, 
Monniouth, to serve on the executive com- 
mittee. A motion made and carried in- 
structed the secretary to cast the unanimous 
vote for the following officers: President, 
Herman C. Stern, Chicago; first vice-presi- 
dent, Lester F. Lawrence, Galesburg; second 
vice-president, William P. Ullrich, Evan- 
ston; secretary-treasurer, Albert G. Lavy, 
Chicago. 

Executive Committee: B. J. Hagamann. 
Chicago; A. H. Fransden, Monmouth; T. 
H. Craig, Champaign. 

The selection of the next convention city 
was referred to the executive committee, and 
the naming of the delegates to the national 
convention was left to President Stern. 

Under the business, “Addresses by promi- 
nerit guests and others,” several of those 
present made short, interesting talks, and 
among others “Bill” Rindt, of Indiana, stated 
that he brought greetings from Indiana and 
from the national association, and stated 
that the associations in the jewelry trade 
have proven that they are worth while. Mr. 
Rindt discussed mostly the proposition that 
is uppermost in the minds of the jewelers 
today, the elimination of the five per cent. 
excise tax now being collected from the sale 
of jewelry. 
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He told briefly of the work that has beg 
done by the tax elimination committee 
the A. N. R. J. A., and expressed gratifi. 
tion at the results which have been obtaing 
in most of the States, and thanked I1fingi 
for their active and hearty co-operation, }, 
told of events which led up to the 
over of this work and responsibility of th 
A. N. R. J. A. and said he was very mud 
pleased with the assurance of Co-operation 
and stated that the wholesale jewelers jj 
convention at Cincinnati recently vote 
unanimously to support the A. N. R. J, 4 
and appointed a committee of five to wor 
with the committee and officers and th 
A. N. R. J. A. 

The awarding of the prizes offered fg 
the best talks and the reading of the sam 
was postponed, because only one paper was 
sent in by the jewelers of the State in com. 
petition for the three cash prizes offered 
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Further publicity will be given this offe, & pr 
and if additional papers are received they & in 
will be published in the monthly bulletin al Bw, 


‘prizes awarded. A _ sight-seeing tour © & to 
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On Tuesday evening the annual banqué @ ta 
was given at the Galesburg Club, with Pres- ( 


dent Stern acting as toastmaster. When al of 
were assembled at the tables, Editor Deuthes the 
was asked to invoke the divine bless & pre 
During the dinner community singing 8 HF to 
indulged in, and immediately following dt I ang 


ner came the address of Hon, Henty + & pos 
Rainey, Congressman from the State of Il ren 
linois, who spoke in a very interesting put 
instructive way on the subject of “F tha 
Taxation.” lost 


His address had been looked forward © stil 
with great interest by all the members 
the association as he is one of the rank rep 
Democrats on the Committee on Ways 
Means of the House of Representative ? 
had considerable to do with the @ 
framing of the tax legislation. i T 

Congressman Rainey’s subject was Tat 
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went into the history of taxation by gover Be tare 
ments, particularly the American gover" The 
ment, up to the present time, stating, an te 
other things, that no subject is $0 atte 
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| romance or contains so much intense human 

| interest as that of taxation, particularly at 

| the present time, because taxation today 
affects practically everybody, merchants, 
manufacturers, employer and employee, pro- 
fessional end layman. 

In Illinois alone, he said there were 

| 370,000 income tax payers. Among the 
yarious points brought out by the congress- 
' man were the fact that Federal taxes have 
heen increased in the past 65 years from 46 
cents per capita to $30 per capita and that 
the indications are that in the future ex- 
penscs of the Federal Government will 
increase rather than decrease. He called 
attention to the fact that during the present 
fiscal year the Federal Government will 
collect 20 per cent. less internal revenue 
than it did during the last fiscal year but 
the expenses of the Internal Revenue De- 
partment had been increased this year by 
over 13 per cent., making an increase of 41 
cent. in one year in the cost of 
collecting the internal revenue taxes. He 
discussed the question of the burden of in- 
terest upon the taxpayer, saying that the 
people of the country are today paying 
interest on debts, national, State, city gov- 
ernments and public service corporations 
and similar bodies, amounting to $80,000,000. 
On this we are paying from 4 per cent. 
to 8 per cent., while he estimated the total 
value of real and personal property in the 
country to be $133,000,000,000. 

In discussing the history of taxation, he 
took it up from the points of taxes at the 
frontier (which were the oldest taxes of 
all and went back a thousand years before 
Christ); 2—Taxes in transit (which began 
in the Middle Ages and other taxes levied 
on goods shipped from one place to an- 
other); 3—Export taxes (which are for- 
bidden by our Constitution) ; 4—Direct taxes 
(which he said were the most unpopular of 
all), He went into further detail in regard 
to the time of the Crusades and then touched 
on tariff taxes as applied in this country, 
referring to income, internal revenue and 
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fit, B proposed taxes on capital as being advocated 
they @ in Europe. As far as the United States 
and was concerned, he confined himself generally 
BH to the subject of Federal taxation, without 
going inte the subject of State or local 
qu taxes, their causes and effect. 
res Coming down to that part of the subject 
12H of most interest to the jewelers, namely, 
the the Excise Tax of the present day, Con- 
i HH gressman Rainey gave some information as 
we @ to the reason that this had been imposed 
di Band admitted the strength of the jewelers’ 
y 1B position in asking to have the special tax 
ne tfemoved today. He was one of those who 
od put these on during war time, but intimated 
that it was because he and his party had 
lost control of Congress that the taxes were 
0 @ still retained. The time had come, he said 
3 1H t0 repeal it, in fact, it should have been 
iking HH tepealed years ago and he promised tc do 
jal B his part to relieve business of this burden 
; aol when the next Congress convened. On this 
gi subject he said in part: 
| The jewelers of Illinois are particularly in- 
Tas tsted in the excise taxes. These taxes are 
it ply Objectionable from the standpoint 
eft sake a maker. They are the kind of 
vet ME centuries a have been unpopular in all the 
which always will be unpopular. 
mont Fesemble the obnoxious merchants tax of 
all df Middle Ages more than anything we have ever 





attempted j 





m the tax making line in this country. 
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Corporations were strong enough and exercised 
enough influence to get rid of the excess profits 
tax. ‘Men with large incomes have been strong 
enough to escape the heavy taxes imposed by war 
bills on their incomes. It is to be hoped that 
eventually the jewelers of the country will develop 
enough strength and influence in legislative 
circles to overthrow the taxes which fall like a 
wet blanket on the business of the retail jewelers 
in the United States. These were war taxes, 
exceedingly objectionable always, but levied only 
for the purpose of raising war revenue and any 
tax can be defended which is levied for that pur- 
pose, but when war is over the first business of 
the legislative body imposing the tax is to repeal 
it, and it was the intention of the tax making 
committee of the House of Representatives to sug- 
gest the repeal of these taxes in the first taxing 
bill drawn after the conclusion of the war. Un- 
fortunately, however, after the conclusion of the 
war, the party in control of the House of Repre- 
sentatives during the war met with defeat and lost 
control of the House of Representatives. Two 
years later the same party lost control of the 
presidency and another party has been responsi- 
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ble for legislation since then. The reconstruction 
program of the party in control during the war 
was defeated before the defeat of its candidate 
for the presidency and the party in control of the 
House of Representatives occupied all of its time 
in conducting examinations into the conduct of 
the war, hoping to unearth scandals, and this op- 
pressive tax still stands. 

In the fiscal year 1922, jewelry, watches and 
clocks paid a tax of $19,500,000. During the 
first eight months of the present fiscal year the 
same articles paid a tax of over $14,500,000. There 
are four States which pay nearly one-half of this 


entire tax. New York leads with a payment of 
$3,900,000 per year. Massachusetts comes next 


with a payment of $1,600,000 per year. Illinois 
comes next with a payment of $1,200,000 per year 
and more than that, and Pennsylvania comes next, 
paying almost, if not quite, as much this year as 
Illinois. 

The excise tax on such articles as valises, fans, 
carpets, rugs, sculpture, paintings, and medical 
articles is almost negligible as compared with the 
burden on the jewelers of the country. Auto- 
mobiles and automobile accessories, of course, pay 
the major part of the Excise Taxes, but no one 
seems to complain very bitterly with reference to 
the tax levied upon automobiles. 

During the fiscal year 1922, the total amount 
of the excise taxes collected reached nearly 
$116,700,000. During the first eight months of 
the current year the total amount of excise taxes 
collected reaches nearly $106,000,000. It is par- 
ticularly interesting to note that during the first 
eight months of the present fiscal year we collected 
in excise taxes $6,000,000 more on automobiles 
than we did during the entire fiscal year of 1922, 
indicating that the excise tax on automobiles has 
not interfered to any appreciable degree with this 
particular business. But it does interfere with 
jewelers more than any other business and the 
amount collected from the retail jewelry business 
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amounts to more than the amount collected from 
any other business except automobiles. The time 
has come, of course, to repeal it—in fact the time 
to repeal it arrived several years ago but it still 
stands. I know of no reason for its existence, 
but I do think, however, that the taxes on great 
incomes ought to be restored. I think the excess 
profits tax ought to be in part at least, if not 
completely, restored. It is, of course, exceedingly, 
dificult to relieve the very rich and the great 
corporations and at the same time relieve the jewel- 
ers of the taxes they pay, but I propose in my 
modest way to do everything I can to relieve this 
business from these burdensome taxes. 

The remainder of the evening was devoted 


to dancing and a general good time. 
Ladies’ Auxiliary 

As upon former occasions, the Ladies’ 
Auxiliary contributed much to the success 
of the social part of the convention. Special 
entertainment was provided for them, con- 
sisting of luncheons, visits to the country 
club and automobile rides. On Monday, 
noon, luncheon was served in the Japanese 
Room of the Elks’ Club, after which they 
were taken in automobiles and spent the 
afternoon at the country chub, where special 
entertainment had been arranged for them. 

Following another luncheon on Tuesday 
at the Custer Hotel, the ladies present en- 
joyed a sight-seeing automobile trip. ° Be- 
fore starting on the automobile trip the an- 
nual business meeting was held and officers 
elected for the ensuing year. By. unanimous 
vote all the officers were re-elected, includ- 
ing, President, Mrs. H. C. Stern, Chicago; 
vice-president, Mrs, F. K. Malmstrom, Chi- 


cago; secretary-treasurer, Dorothy Martin, 
Edwardsville. 








SECURITY ALLIANCE 
New Members Elected, Transfers Granted 
and Awards Paid at Monthly Meeting 
of Executive Committee 

The regular monthly meeting of the Ex- 
ecutive Committee of the Jewelers Security 
Alliance was held last Friday at the or- 
ganization’s headquarters, 15 Maiden Lane, 
New York, with President J. Warren Al- 
ford presiding. Those who attended in- 
cluded Vice-Presidents C. C. Champenois 
and M. L. Bowden, Treasurer Bernard 
Karsch, Secretary J. H. Noyes and Messrs. 
Henry Abbott, Alpheus L. Brown, William 
T. Gough, Frank W. Sloan and Leo 
Wormseer, 

At the meeting, 21 new members were 

admitted into Class B, while two members 
were transferred from Class A to Class B. 
Three rewards were also ordered paid. 
_ The secretary’s report showing the statis- 
tics for the month of April, indicated that 
during that time a non-member suffered the 
loss of $9,000 through a safe burglary. 
There were 18 store burglaries in which 
$16,992 worth of merchandise was stolen. 
Of these victims, six were members of the 
Alliance, who lost jewelry worth $1,042. 
One arrest has been made and about $500 
worth of merchandise recovered. 

The window smashings during the month 
numbered 18 with losses of $5,835. Twelve 
of these occurred at the stores of members, 
who suffered losses of $1,760. During the 
month, sneak thieves claimed 14 victims, and 
stole $2,950 in merchandise. Of these © 
thefts, nine occurred at the stores of mem- 
bers, who lost $1,475. One of the members 
of the Alliance recovered his merchandise, 
valued at $200, at a pawnshop, 
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DEATH OF B. L. STRASBURGER 


Widely Known Watch Importer Stricken 
with Apoplexy While Riding in an 
Automobile 
While returning from Long Island in an 
automobile last Saturday night, Byron L. 
Strasburger, vice-president of Bayer, Pretz- 
felder & Mills, Inc., watch importers, 15 
Maiden Lane, New York, suffered a stroke 
of apoplexy and died shortly after. Funeral 
services were held yesterday (Tuesday) 
morning at Temple Emanuel, 43rd St. and 
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Fifth Ave., with Rev. Dr. Enelow officiating. 
Burial followed in Salem Field Cemetery, 
Cypress Hills, Brooklyn, N. Y. 

Mr. Strasburger had been visiting some 
friends on Long Island and was returning 
to his home in New York when he was 
suddenly stricken. While Mr. Strasburger 
had been ill for some time he had recently 
been enjoying good health, so for this rea- 
son his sudden death came as a great shock 
to his many friends. 

Byron L. Strasburger, who was widely 
known throughout the entire jewelry trade, 
was born in New York on June 10, 1866. 
He received his early education in the me- 
tropolis and completed his studies in Europe. 
At the age of 18 years, he entered the busi- 
ness of his father, Louis Strasburger, who 
at that time was engaged in the watch im- 
porting business. Mr. Strasburger traveled 
for his father for some years and in 1887 
took over the business which his father 
founded in 1848. Thereafter the firm be- 
came known as Byron L, Strasburger & Co., 
and Mr. Strasburger continued as active 
head of the firm until 1919, when he retired. 
After his retirement from active business, 
he became vice-president of the firm of 
Bayer, Pretzfelder & Mills, which concern 
succeeded the firm of Byron L. Strasburger 
& Co. 

Mr. Strasburger had always been very 
active in the watch business and through his 
. long connection with the industry became 
widely known in the trade. He was charita- 
ble and always ready to lend assistance to 
the needy and was much beloved by his 
large circle of friends. Mr. Strasburger 
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traveled widely and was well known not 
only in this country but abroad as well. 

Deceased was a member of the Masonic 
Order and also affiliated with the Harmon 
Club, Jewelers’ 24 Karat Club and the Cri- 
terion Club. 

He is survived by his sister, Mrs. S. Block 
of New York and a brother, Louis S. Mor- 
timer, of Paris, France. 








DEATH OF CHARLES F. DAMM 


Pioneer Jeweler of Buffalo, N. Y., Succumbs 
After an Illness of Two Weeks 


Burrato, N. Y., May 14.—Charles F. 
Damm, one of Buffalo’s pioneer jewelry 
manufacturers, died at his residence, 221 
Norwood Ave., on May 8, after an illness 
of two weeks’ duration. 

Mr. Damm was born in Buffalo, Nov. 7, 
1868. Upon leaving school he obtained a 
position with King & Eisele in this city, and 
after serving his apprenticeship with that 
firm embarked in business for himself at the 
early age of 20. He established himself in 
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a small way at the corner of Main and N. 
Division St., his principal equipment con- 
sisting of a polishing lathe and a few tools. 
The bulk of his business at that time was 
repair work, which he called for and deliv- 
ered, at first personally, and later employed 
an errand boy. 


Mr. Damm’s business grew rapidly, and 
it was not long until he was compelled to 
move to larger premises on Washington St. 
Here he found an opportunity to adapt to 
his business many of the original ideas he 
had in his mind. He originated many and 
varied forms of jewelry, sketching his own 
designs without the assistance of any spe- 
cial training. He also invented and patented 
for his own use several devices which sim- 
plified the manufacture of jewelry in his 
own plant. In the latter category was a 
mould for casting cluster top rings in one 
piece. His most recent invention was a 
headlight for autos which filled the require- 
ments of the new State law. The day fol- 
lowing his death word came from his patent 
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attorney that the device had been accepted 
and patented, 

Later he became associated with Berthol 
Block, now president of the Block Ring Cp, 
in the jobbing and manufacturing busines; 
under the firm name of Damm & Block 
This firm originated the idea of selling 
men’s stone set rings by weight and built » 
a large business on that basis. At one tim 
the firm engaged in the retail business at 52) 
Main St., continuing the manufacturing end 
however, and jobbing their products out of 
town. 

This partnership was dissolved about four 
years ago, Mr. Damm becoming a manufac. 
turer exclusively, doing special order work 
and building up a large mail-order business, 
At the time of his death he employed % 
people in his factory at 707 Main St. 

Of a kindly and charitable disposition, Mr. 
Damm always took a keen interest in the 
welfare of his friends and employes an 
many of his oldest workmen called at the 
home to pay their respects to their late em- 
ployer. He was held in high esteem by all 
who knew him. 

Mr. Damm was a member of Highland 
Lodge 835, the Buffalo consistory and the 
Ismailia Temple, under whose auspices the 
funeral was held. 

Among the honorary pallbearers were 
Henry J. Steck, manager of Heintz Bros,; 
Edward A. Eisele, of King & Eisele, and 
Berthold Block, Block Ring Co. Interment 
was in Forest Lawn Cemetery. 

He is survived by his widow, Amelia 
Damm, and a sister, Mrs. Katherine Hope. 








Consular Notes 





A firm in Johannesburg, South Africa, is 
seeking the exclusive agency for a medium 
grade line of jewelry, alarm clocks, and 
high grade watches. For further inform 
tion, write to the Bureau of Foreign ani 
Domestic Commerce at Washington or ay 
of its branches and refer to File No. 628. 

*x* * * 


According to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C, @ 
firm in Naples, Italy, wishes to purchase © 
desires to obtain an agency for watches 
Additional information can be obtained by 
writing to the Bureau of Foreign and Do 
mestic Commerce at Washington, D. C, of 
any of its branches and refer to File No 
6228, 

x * * 

Parts of watches are being sought by a fim 
in Christiania, Norway. The Bureau of 
Foreign and Domestic Commerce at Was 
ington, D. C., or any of its branches wil 
furnish further information if when writin 
reference is. made to File No. 6427. 

* *x * 

A firm in Colombo, Ceylon, is in the ma 
ket for rolled gold jewelry. Those * 
terested can write to the Bureau of Fore 
and Domestic Commerce at Washingto 
D. C., or any of its branches and 
reference to File No. 6297. 

x * * 

Any one interested in selling plate 
jewelry to a concern in Madras, +0 
should communicate with the Bureat ® 
Foreign and Domestic Commerce, W: 
ton, D. C., or any of its branches and 
to File No. 6435. 
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Plans Arranged for New York State Retail 
Jewelers’ Convention at Utica, 
May 28 and 29 


Urica, N. Y., May 14.—One of the most 
interesting programs ever prepared by the 
New York State Retail Jewelers’ Associa- 
tion will occupy the two days, May 28 and 
29, when the members of the State associa- 
tion meet in this city at the Hotel Utica. 

Special arrangements have been made with 
the Hotel Utica to serve luncheons and din- 
ners, and books of tickets will be sold. 
Automobile rides to places of interest and 
other entertainment features will be pro- 
vided, including a theater party. It is hoped 
to arrange a trip for the ladies to the his- 
toric village of Clinton and a visit to Hamil- 
ton College and probably a visit to the 
Masonic Home at Utica, 

The program is as follows: 


Sunpay, May 27. 


Reception of guests and registration 
at the Hotel Utica. 


8:30 Pp. M.—Meeting of Executive Committee. 
Appointments and all schedules dur- 
ing Convention are according to 
advanced time. Please set your 
watch accordingly. 
Monpay, May 28. 
9:00 A. M.—Registration. 


Monpay, May 28. 
“Morning Session” 
10:30 a. m.—Convention called to order by Presi- 
dent Harry N. Clark, Syracuse. 
Invocation—Rev. A. S. Brown, Utica. 
Address of Welcome—R. A. Tate, 
President Utica Chamber of Com, 
merce, 
Response—E. J. Scheer, Rochester. 
Reading of Code of Ethics. 
President’s Address. 

. m.—Address, “Stabilizing Business and 
the Business Outlook,’ P. M. Trout, 
Babson’s Institute, Wellesley Hills, 
Mass. 

12:15 wp, mu.—Adjournment. 

12:30 Pp. u.—Luncheon, Hotel Utica. 

“Afternoon Session’ 

. M.—Address, “Harvard Helping the Re- 
tail Jeweler,” M. P. McNair, Har- 
vard Research Bureau, Cambridge, 
Mass. 

. M—Address, “Sterling Silver,’ Freder- 
ick S. Taggart, secretary Sterling 
Silverware Manufacturers’ Asso- 
ciation, New York. 

. M.—Address, ‘“Horological Institutes,’ 
E. F. Lilley, Milford, Mass. 

. M.—Address, “The Future of the Jewelry 
Business,” National President E. 
H. Hufnagel, Mount Vernon, New 
York. 

. M.—Adjournment. 


“Evening Session” 

M.—Question Box—Many important ques- 
tions will be discussed at this ses- 
sion. All retail jewelers are in- 
vited to participate. 

TueEspay, May 29. 
“Breakfast Session” 

During the Breakfast Session Mrs. 
H. Falkenstein, of the Bronx, will 
speak on “Business Ethics.” 
“Morning Session” 

10:30 a. m.—Report of Secretary Alfred O. Bald, 

Buffalo. 

Report of Audit Committee. 

Report of Treasurer R. E. Brigham, 
Oneonta, 

19:50 a. m.—Address, “How the Jewelers’ Secur- 
Security Alliance Helps to Protect 
the Retail Jeweler from Losses,” 
James H. Noyes, New York City. 

11:10 4, M.—Address, ‘Jewelers’ Publicity Asso- 
ciation Service to the Retail Jewel- 
er,””’ Henry Arnold, Boston, Mass. 

1:80 4, M.—Address, “Salesmanship,” Ralph L. 
Wood, Internaticnal Correspond- 
ence Schools, Scranton, Penn. 


£:00 p, 


8:30 a. Mm. 


TO 
9:30 P.M. 
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12:15 ep. m.—Adjournment, 

12:30 Pp, m.—Luncheon. 
“Afternoon Session” 

2:00 Pp. m.—Address, “Tax Elimination,” Ralph 
Roessler, Marion, Ind. 

3:00 r. m.—Repcrts Standing Committees. 

Trade Interests, National President 

E. H. Hufnagel, Mount Vernon, 
ae 5 


Trade Marks and Qualities, Charles 
T. Evans, Buffalo. 
Legislation, F. P. D. Jennings, Al- 


bany. 

Membership, C. E. Sunderlin, Roches- 
ter. 

Deceased Members, M. Korsunsky, 


The Bronx. 
Resolutions, E. J. 
Awarding Trophy. 
Special Committees. 

Unfinished Business. 
Selection Convention City. 
Report of Committee «n Nominations. 
Election of Officers. 
Installation of Officers, 
Adjournment. 
“Evening Session’ 
7:00 Pp. m.—Banquet, Hotel Utica. 
Toast Master, Hon. Homer P. Sny- 
der, Little Falls. 
Address—“The Hazards of Humor," 

Hon. M. W. Washburn, Boston, 
Mass. 

Dancing. 


Scheer, Rechester. 








WISCONSIN PROGRAM 
Plans Completed for Eighteenth Annual 
Convention of Retail Jewelers at 
Fond du Lac, May 22-23. 
MILWAvuKEE, Wis., May 12,—An interest- 
ing and instructive program is assured the 
members of the Wisconsin Retail Jewelers’ 
Association, which holds its 18th annual con- 
vention at the Retlaw in Fond du Lac on 
May 22 and 23. The program for the meet- 
ing has been completed, a meeting of the 
executive officers having been held in that 
city last week for that purpose. In attend- 
ance were John H. Stouthamer,. president, 
and Henry F, Stecher, treasurer, of Mil- 
waukee; A. W. Anderson, secretary, Neenah, 
and John P. Hess, vice-president, Fond du 
Lac. In connection with the association 
meeting there will also be the annual meet- 
ing of the stockholders and directors of the 
National Jewelers’ Mutual Fire Insurance 

Co., and the Ladies’ Auxiliary. 

Among the prominent speakers secured to 
address the jewelers will be Hon, Antone 
Kuckuk, Shawano jeweler and State Senator 
from the 14th district; Ralph Roessler, 
Marion, Ind., chairman of the Special Ex- 
cise Tax Elimination Committee; L. L. 
Newton, Milwaukee manager of the Babson 
organization, and T. L. Combs, Omaha, past 
president of the national association. A. B. 
Sutherland, president of the Fond du Lac 
Chamber of Commerce, will welcome the 
delegates on behalf of the city, and Vice- 
president John P. Hess on behalf of the local 
jewelers. The response will be by President 
Stouthamer, who will preside at the sessions. 

The closing event of the convention will 
be a dinner-dance on Wednesday evening 
and which will be featured by having no set 
speeches. Gustave Keller, Appleton, will be 
toastmaster, 

The program as announced by the officers 
of the association today follows: 


TUESDAY, MAY 22 


9.30 a. m. Registration and distributicn of badges. 
Reunion of members. 
Convention called to order by Presi- 
dent J. H. Stouthamer. 


CIRCULAR 
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Address of welcome by A. B. Suther- 
land, president, Fond du Lac. 
Chamber of Commerce. 

Address of welcome on behalf of jewel- 
ers of Fond du Lac by John P. Hess, 
Fond du Lac, vice-president Wiscon- 


sin RAs 
Respense by President J. H. Stout- 
hamer. 


President’s annual address. 
Secretary’s annual report. 
Treasurer’s annual report. 
Announcement. of committees. 
“Stay Together Luncheon” at Hotel Retlaw 
for members and ladies. There will 
be short talks by members at this 
luncheon on topics of trade interest. 
Second convention sessicn. 
Address by Hon. Antone Kuckuk, 
Shawano, Wis., jeweler and. member 
of the Wisconsin Retail Jewelers’ As- 
sociati:n, State Senator from the 14th 
district, 
Address by Ralph Rcessler, Marion, 
Ind., chairman of the Special Excise 
Tax Elimination Ccmmittee; on the 
War Tax problem. 
Fxecutive session, 
Vice-president John P..Hess presiding, 
Tribute to departed members, 
Motion picture .by Illinois Watch Co., 
“The Story of a Watch.” 
Question box session, Henry W. Rank, 
Milwaukee, in charge. 
Buffet lunch’ and cigars served after 
the session, 


WEDNESDAY, MAY 23 


Annual meeting of the policyholders of 
the National Jewelers’ Mutual Fire 
Insurance Co., President W. H. Up- 
meyer presiding. 
President’s annual address, 
Secretary’s annual report. 
Treasurer’s annual report. 
Auditor’s annual report. 
Election cf three directors to succeed 
W. H. Upmeyer, J. H. Stouthamet 
and A. W. Anderson, whose terms ex- 
pire. . 
Address by B. Christianson, assistant 
secretary Wisconsin Retail Hardware 
Association, Stevens Point, on “Group 
Meetings.”’ 
Stay Together Luncheon at Hotel’ Retlaw. 
Question box will be continued at 
this time. 
Last session W. R. J. A. 
Announcements. 
Address, “Business Conditions and the 
Jewelry Trade,” by L, L.. Newton, 
manager Milwaukee cffice of the Bab- 
son Statistical Organization. 
Address, by T. L. Combs, Omaha, 
Nebr., past president American Na- 
tional Retail Jewelers’ Association. 
Reports of committees. 
Selection of next convention city. 
Election of delegates to national con- 
vention. 
Banquet and dinner dance at Hotel 
Retlaw. Toastmaster, Gustave Keller, 
Appleton, Wis. No set speeches. 
Entertainment and musical features 
will be by Fond du Lac talent. 
LADIES’ PROGRAM, TUESDAY, MAY 22 
10.30 a. M. Registration at Hotel Retlaw. 
12m. Noon luncheon with members of the W. R. 
J. A. at the Hotel Retlaw, 
3p.m. Automobile ride. 


6r.m. Treat. 
7.30 P.M. Theatre’ party: 


WEDNESDAY, MAY 23 


12 M. 


1.30 P.M. 


7.30 P. M. 


9.30 A. M. 


11.00 a. M. 


12 Mm. 


1.30 P, M. 


7.30 P.M. 


l1p.m. Luncheon for the ladies only. 
Election of officers of ladies’ auxiliary. 
Bridge. 

7.30 P.M. Banquet and dinner dance at Hotel 
Retlaw. 


The following Fond du Lac ladies. are in 
charge of the entertainment for the Ladies’ 
Auxiliary: Mrs. John P, Hess, Mrs. C. W. 
Uffenbeck, Mrs. W. D. Jones, Mrs.. Irving 
Krail, Mrs. H. B. Scherzinger, Mrs. Her- 
man Scherzinger, Mrs. M. K. Raidy, Mrs. 
G. H. Ross, Mrs. E. W. Kemnitz and Miss 
Marie Hess. 
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DEATH OF F. W. DROSTEN 


Prominent St. Louis Jeweler Passes Away 
Suddenly While in Chicago 

Sr. Louis, Mo., May 12.—News that Fred 
W. Drosten had died in Chicago Tuesday 
night startled the jewelry interests of St. 
Louis. His son, Wm. G. Drosten, went to 
Chicago Wednesday morning for the body 
and returned Thursday. The funeral serv- 
ices were held Friday at 3.30 Pp. M. and was 
largely attended. There was a most profuse 
display of floral tributes from the organiza- 
tions with which he was affiliated as well 
as many beautiful pieces from his business 
associates including the St. Louis jewelers. 
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Mr. Drosten was a charter member of 
the Rotary Club and was their treasurer at 
the time of his death. This club attended 
the funeral in a body. He was also affiliated 
with the Masonic Order and the Missouri 
Athletic and Glen Echo Clubs. 

Fred W. Drosten was born in St. Louis 
and received his education in this city. His 
first jewelry store was located at 619 Olive 
St. and he was always active in jewelry 
association work and a student of diamonds 
and their production. He was president of 
the St. Louis and the Missouri jewelers 
association in 1921 and only a few days ago 
was active in the Missouri meeting at Kansas 
City. He had been delivering a series of 
talks on the diamond over the radio and 
was always wanted on a discussion of dia- 
mond subjects by the various organizations 
and clubs who were interested. His collec- 
tion of colored diamonds is quite an interest- 
ing one and many have enjoyed their 
beauty as they have been on display in the 
store. 

When the fatal heart attack came that took 
his life Mr. Drosten was in the Union Sta- 
tion in Chicago waiting for a train home. 
He passed away in an ambulance on the 
way to the hospital. He was 65 years old 
and leaves to mourn his loss his widow and 
one son, William G. Drosten, treasurer of 
the Drosten Jewelry Co. and a host of asso- 
ciates in this city. Last Summer he made 
an extensive trip to Europe. 

Aside from his jewelry interests he was 
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a director of the Franklin Bank in this city 
and the Calhoun Bank at Hamburg, IIl., as 
well as being a stockholder in many pros- 
perous enterprises, 








STERLING SILVER WEEK 
Syracuse Pupils to Be Told About History 
of the Craft 

Syracuse, N. Y., May 14.—Thousands of 
high school students will learn the origin, 
history and methods used in producing ster- 
ling silver through a special series of lec- 
tures to be given this week by F. S. Tag- 
gert, secretary of the National Sterling Sil- 
ver Manufacturers’ Association. 

The lectures will be given in connection 
with the annual observance of “National 
Sterling Silver Week” by jewelers, depart- 
ment stores and others in the trade. 

Mr. Taggert will open his course this 
morning at North High School. Later in 
the day he will talk to the students at Lin- 
coln School, Vocational High School, Ed- 
ward Smith School and Delaware School. 
On Tuesday he will give the same talk at 
Central High School and Porter School. 
Mr. Taggert is to address the Kiwanis Club 
at its weekly luncheon at the Onondaga 
Tuesday noon. 

A three-day exhibition of sterling silver 
products will be under way at the Onondaga 
Hotel beginning this morning. A. E. Brooks, 
traveling representative for the International 
Sterling Silver Co., is to be in charge of the 
exhibition. It will include silver articles of 
all kinds sold in this country. 

Harry N. Clark, president of the New 
York State Retail Jewelers’ Association, has 
charge of the program for sterling silver 
week. A special display will be featured at 
his store. He has advocated similar dis- 
plays by other jewelers and many are ar- 
ranging for them. 








seis Death of Nathan Miles 

Provipence, R, I., May 12.—Nathan H. 
Miles, expert tool maker, designer and fig- 
ured roll maker, and the oldest employe of 
the Ostby & Barton Co. in point of service, 
died at his home, 72 Verndale Ave., Wednes- 
day night, after a short illness, in his 71st 
year. His funeral was held yesterday after- 
noon from the Calvary Baptist Church, 
where he had been an active member for 
more than 35 years, and was largely at- 
tended. 

He was born in Prospect, Me., in 1853, 
where he lived until at the age of nine years 
he removed with his parents to Monroe, Me., 
in 1862, where he attended the public schools. 
He came to Providence in 1877, and having 
an especial aptitude for handling tools and 
machinery entered the employ of the Mc- 
Williams Mfg. Co., manufacturer of tools 
and machinery for jewelers’ use, where he 
learned the machinist’s trade, at the com- 
pletion of which he went to work for the 
Brown & Sharpe Mfg. Co. on micrometer 
and fine measuring tools and gauges. 

Originally a machinist and ring turner, he 
acquired a special skill in the production of 
figured steel rolls, which he also designed, 
and in January, 1881, through the influence 
of the late Englehart C. Ostby, with whom 
he was well acquainted, Mr. Miles accepted 
a position in the tool department of the 
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Ostby & Barton Co., which had shortly be- 
fore started in business. He was a work- 
man of exceptional ability. 

On Jan. 5, 1921, on the occasion of his 
attaining 40 years with the Ostby & Barton 
Co., he was the recipient of a handsome 
solid gold watch and a handsome bouquet of 
40 roses from his associates in expression of 
their esteem. He was twice married, his 
first wife dying in 1894, leaving two chil- 
dren, who survive, Warren L. Miles, of this 
city, and Mrs. A. J. Fisher, of Floral Park, 
N. Y. He married a few years later and 
his second wife survives him. There are 
also four grand children. 








SALESMEN ORGANIZE 





Representatives of Wholesalers from Illinois 
Jewelry Travelers’ Club at Galesburg 
Convention 


Cuicaco, May 12.—One of the new fea- 
tures of the Illinois Retail Jewelers’ Asgo- 
ciation convention at Galesburg was the 
United effort of the wholesale representa- 
tives attending toward the success of the 
social parts of the program. 

Following the example of traveling men 
attending conventions in some of the other 
States a meeting was called and an organiza- 
tion effected which will be known as the 
Illinois ‘Jewelry Travelers’ Club. .Twenty- 
two representatives subscribed to member- 
ship and it is expected that before the next 
convention this will be the largest club of 
its kind, and much greater things may be 
expected at coming conventions. 

At the organization meeting Henry H. 
Evans was elected president, and John D, 
Jacobson was selected to serve as secretary- 
treasurer for the current year. The annual 
dues will be a dollar, and the membership 
fee 50 cents. The officers are anxious to 
have all the travelers calling on the retail 
jewelers in this State join this club and 
help make the annual conventions more suc- 
cessful. Any traveler desiring to co-operate 
should write to John D. Jacobson, 6336 
Ellis Ave., Chicago, IIl., and enclose a check 
for $1.50. 

The charter members of this organiza- 
tion and the houses represented are as 
follows: M. G. Harley, Henry Paulsen Co, 
Chicago; H. M. Schrager, of Wm. Reichert 
& Co., New York; Max Hirsch, Chicago; 
E. D. Collins, Oneida Community, New 
York; E. A. Thomas, Harper J. Ransbury 
Co., Indianapolis; Henry H. Evans, C. & E. 
Marshall Co., Chicago; H. C. Niss, Elgm 
National Watch Co., Elgin; Robert B. 
Hulett, Dennison Mfg. Co., Chicago; M. W. 
Sorenson, Swartchild & Co., Chicago; John 
D. Jacobson, Slade, Tenney & Weadley, 
Chicago; Harry Atz, Atz Bros., Chicago; 
E. J. McCann, Associated Silver Co., Chi- 
cago; J. H. White, Mulholland Bros., Inc, 
Aurora, Ill.; Mort Tenney, Slade, Tenney 
& Weadley, Chicago; Gabriel Sulzer, Ber- 
nard Rice’s Sons, Inc., New York; Harper 
Ransburg, Indianapolis, Ind.; Morris Good- 
man, Goodman & Co., Indianapolis, Ind; 
J. D. Huftel, Morris, Mann & Reilley, Chir 
cago; A. V. Coale, Mabie, Todd & Co, 
Chicago; Otto Lieberman, Stein & Ellboges 
Co., Chicago; Mr. Frank, Pairpoint 
New York; ‘Gus Weinfeld, Block-Weinfeld 
Co., Chicago. 






















May 16, 1923. 










S. E. Fegley, optician, and wife were 
recent visitors to Hanover, Pa, 

The Berks Optical Co. has opened a 
wholesale establishment on Queen St. 

Benjamin Lichtenstein, jeweler, returned 
home on May 3 from a trip to Chicago and 
Milwaukee. 

Frank K. Sener, a director of the Hamil- 
ton Watch Co., was elected president of the 
Lancaster Rotary Club last week. 

W. S. Dommet, engraver, Washington, 
D. C., spent last week here with his brother, 
Frank Dommet. The visitor formerly re- 
sided here. 

The J. F. Apple Co. is furnishing the 
cups and medals to be given as prizes in the 
coming field meet at the Martinsburg, W. 
Va., High School. 

George B. Weber, of Louis Weber & Son, 
and Charles B. Long and their wives, left 
on May 9 on a 10 days’ trip to the French 
Lick, Va., and Chicago. 

At the coming concert of the Woman’s 
Osteopathic Auxiliary Mrs. George R, Hu- 
ber will render vocal selections, with Mrs. 
W. W. Appel as piano accompanist. 

Announcement has been made of the en- 
gagement of Clifford W. Dudley, a director 
of the Dudley Watch Co., to Miss Hilda 
B. Sparks. Mr. Dudley is a son of W. W. 
Dudley, of the Dudley Watch Co. 

The J. F. Apple Co. has received an order 
for the gold medals for the salutatorian and 
valedictorian of the Haverford School, Ha- 
verford, Pa., commencement, and for medals 
and silver cups for the same school. 

W. H. Norman, formerly in charge of the 
training department of the Trenton watch 
factory, has taken a similar position here 
at the Dudley watch factory. The latter has 
recently increased its working force. 

A. W. Moyer and Ira B. Herr, president 
and treasurer, respectively, of the Non- 
Retailing Co., will leave Lancaster on May 
28, accompanied by their wives, for a trip 
to Alaska. They will be gone two months. 

The Tick Tock Club of the Hamilton 
watch factory, at a social function in the 
social rooms of the factory, last week enter- 
tained Mrs. James H. Spotts, chairman of 
+t industrial department of the local Y. M. 

4 
_ The handsome past eminent commander’s 
jewel recently presented to Parrish Snyder 
by Lancaster Commandery, No. 13, Knights 
Templar, was made by John B. Roth. Mr. 
Snyder is treasurer of the Agricultural 
Trust Co, 

S. Kurtz Zook furnished the 12 gold bas- 
ket balls awarded to the team of the Lan- 
caster High School. Also the two silver 
cups presented as prizes to Frank L. Herr 
and Daniel Kreider, of the Y. M. C. A. 
Duck-pin League. 

Word has been received at the Technical 
School that Fred, C. Marin, Jr., Boydton, 
Va. has arrived at the home of a former 
student of the school. R. L. Kincaid, an- 
other former student, now of Syracuse, N. 

» Visited the school last week. 

Samuel L, Solomon, who recently located 
‘re a8 a dealer in watchmakers’ and jewel- 
*S supplies, has just moved his family here 

Tom New, York. M. Norman Bare, one of 
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his traveling salesmen, has just gone on a 
business trip to western Pennsylvania. 


F, A. Peters, of the H. S. Meiskey Co.,. 


was an active worker in the recent big 
Kiwanis Club’s show. Carl Breinig, of this 
firm’s sales force, has returned from a two 
months’ western trip, and Joseph Hand has 
returned from a trip through the Cumber- 
land Valley. 

John J. Bowman, of the Bowman Tech- 
nical School, spent a couple of days in New 
York last week. He attended a meeting of 
the examining board and the executive com- 
mittee of the MHorological Institute of 
America, and was elected chairman of the 
certification committee. 

J. D. Wood & Co.’s jewelry establishment 
has gone out of business temporarily, pend- 
ing the remodeling of the building, at N. 
Queen and Orange Sts. The place will be 
ready for occupancy again about June 15. 
The goods would have been removed to an- 
other location had any storeroom been avail- 
able. 

Merritt R. Sutherland, York, Pa., until 
recently of Lancaster, and Miss Eugenia 
Gates, Lancaster, were married Saturday 
evening, May 5, by Rev. H. W. Haring in 
the Memorial Presbyterian Church. Among 
their attendants was the bride’s sister, Miss 
A. Lena Gates, of the office staff of the 
Non-Retailing Co., Lancaster, 

The funeral of William H. Goll, of Phil- 
adelphia, held here May 1, was attended by 
a number of members of the Jewelers’ Club 
of Philadelphia, of which he was a member. 
Among the honorary pallbearers were the 
Mayor of Philadelphia, Hon, J. Hampden 
Moore; former Lieutenant Governor Frank 
B. McClain, Adjutant General William S. 
Beary, former Deputy Attorney General B. 
J. Myers and Judge A. B. Hassler. 

John Hunter McKechnie, for 25 years con- 
nected with the Hamilton watch factory as 
foreman of the train department, and an 
inventor as well, died May 2 at a Lancaster 
hospital after an operation for appendicitis. 
He was born in Newton, England, May 22, 
1848, coming to America when a boy. His 
first official position was as foreman of the 
Hampden Watch Co., Springfield, Mass., and 
then of a Canton, O., establishment, later 
coming to Lancaster. His widow and a son 
survive. 

Arthur Wackenheimer, New York; Jo- 
seph Barton and W. E. Crossley, Minersville, 
Pa., and R. T. Hathaway, Akron, O., have 
entered the Bowman Technical School as 
students. J. W. Jordan, Sr., jeweler, Dunn, 
N. C., who recently brought his son, J. W., 
Jr., to Lancaster to enroll in this school, 
made the trip by automobile. This made 
four boys from his store who have been 
students at this school. Henry Jacobi, of 
Yonkers, N. Y., a member of the school’s 
baseball team, had a leg broken in a recent 
game played at Millersville State Normal 
School, when he ran into the bleachers after 
a fly ball. He is now in St. Joseph’s Hos- 
His fellow students have presented 
him with a purse of $100 and the Messrs. 
Bowman added another $100 to the purse. 
Mark Trone, a Hanover, Pa., jeweler, a 
former student, visited the school last week, 
as did Frank Glenn, another jeweler of the 
same place. 








formerly located at 


S. M. St. John, 


Winder, Ga., has moved to Jefferson. 
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At the invitation of L. M. Campbell, 
Canandaigua, president of the Rochester Re- 
tail Jewelers’ Association and also head of 
the Canandaigua Business Men’s Associa- 
tion, Alfred O. Bald, secretary of the New 
York State association, addressed the Canan- 
daigua organization on May 9, taking as his 
subject “Co-operation.” 

Buffalo retail jewelers who plan to attend 
the annual convention of the State associa- 
tion in Utica on May 28 and 29, are urged 
to arrange to reach the convention city by 
the evening of May 27, because of the fact 
that it will be necessary to crowd the busi- 
ness into two days instead of the customary 
three. Those who contemplate motoring to 
Utica can make the trip on Sunday, leaving 
in the morning and reaching their destina- 
tion about mid-afternoon and will be able to 
return on Decoration Day. The convention 
program is announced this week. President 
Harry N. Clarke was in Utica last week to 
confer with local jewelers on plans for en- 
tertaining the visiting delegates. These ar- 
rangements are completed and some trips 
through the picturesque Mohawk valley are 
promised those fortunate enough to attend 
the convention. 

Eugene Tanke, formerly president of T. 
C. Tanke, Inc., now retired from the jewelry 
field, motored to New York last week and 
for the present is making his headquarters 
at the Hotel Commodore. 

Mr. and Mrs. Harry C. McCormack will 
leave Buffalo next week for Forest Glen, 
Md., where their daughter, Evelyn ‘McCor- 
mack, graduates from the National Park 
Seminary. The graduation exercises take 
place on May 24. 

Incorporation papers have been filed with 
the county clerk by Striker Bros., Inc., re- 
tail jewelers. They are capitalized for $25,- 
000. The directors are Frank Striker, Louis 
B. Striker and Gerhard Huetter. They will 
operate the two stores at 1883 Niagara St. 
and Grant and Ferry Sts. 

Mrs. John R, Stadlinger has decided to 
continue the business founded by her hus- 
band, who died several weeks ago. Until a 
few years ago John R. Stadlinger had been 
identified with the wholesale jewelry trade, 
but later branched out as a manufacturer of 
hand-painted china and glassware, which 
eventually became his exclusive line. The 
factory is located in the Oppenheim-Collins 
building on Main St. 

Harry C. McCormack, manager of T. C. 
Tanke’s new store, is a member of the pub- 
lic affairs committee of the Kiwanis Club, 
which will have charge of seating those who 
attend the Inter-club night ceremonies on 
the occasion of the opening of the New 
Statler Hotel on the evening of May 21. At 
that time Buffalo’s industrial and civic ad- 
vantages will be “sold” by auction by the 
advertising group of the Chamber of Com- 
merce. There will also be a pageant de- 
picting the city’s growth from the time of 
the Indians to the present. 








J. Grosslight’s Personal Loan Bank is 
the style of the business formerly known as 
Joseph Grosslight, which is now owned by 
Mrs. Henrietta Grosslight at Detroit, Mich. 
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STERLING SILVERWARE 


TERLING SILVER brings sincerity into family life, and 
dignity and graciousness to its entertainments. Sterling 
Silver should be used by everybody. And Gorham as the 
maker adds the final touch of correctness and elegance— 
the highest in quality, not the highest in price. 
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Established responsible jewelers everywhere sell Gorham 
productions. 
FIFTH AVENUE & 36™ ST., NEW YORK 
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GORHAM ETRUSCAN PITCHER, GOBLETS AND TRAY 
with simple classic ornament 
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O more interest- 

ing, exhaustive or 
optimistic message has 
come to the Ameri- 
can people for a long time than that con- 
tained in the address of Secretary of Com- 
merce Herbert Hoover when he discussed 
the economic measures needed for “holding 
on to prosperity,” before the United States 
Chamber of Commerce at its annual meeting 
in New York last week. Dealing with the 
present situation, Secretary Hoover praised 
caution (as distinguished from timidity), 
stressed the need for confidence and courage 
and showed that there was no comparison 
between the present sound prosperous con- 
dition of the country generally with that 
of the situation in 1920 which resulted in 
a disastrous reaction in business. Today, 
Secretary Hoover showed, we have a pros- 
iperity that can be preserved while the con- 
dition of 1920 was little more than a waste- 
ful boom in business. 

Analyzing the situation in detail, he 
showed that the prosperous times now mani- 
fest are due to a greater proportionate pro- 
duction on the part of the population en- 
gaged in manufacture and agriculture and 
the larger earning capacity of the people in 
general. The prime factor in continuing 
prosperity, he claims, will be a continued 
willingness of our people to save their large 
earnings, to resist waste and to ,1ve in- 
dividual exertion on one hand and a well- 
developed sense of caution cn the part of 
the individual business man today to re- 
sist the will o’ the wisp of higher prices 
and other expansion and speculation. Pre- 
war standards as a living and volume of 
business have gone for all time, said he, 
and should not be considered as normal iny 
longer. 

Secretary Hoover cited the increase in 
efficiency of production of from 10 to 15 per 
cent. per capita since the period in.mediately 
preceding the war as one important phase 
of the necessity for new standards of busi- 
ness thought. A _ selection of industries 
commcdities raising the plane of the average 
citizen’s comfort and convenience of life in 
the past decade shows a growth of 60 rer 
cent. “We could today supply each person 
the same amount of commodities that ke 
consumed 10 years ago,” Mr. Hoover said, 
“and lay off about 2,000,000 people from 
work.” The increased spread in the con- 
sumption of conveniences and comforts, he 
maintained, is desirable and does not repre- 
sent extravagance, hut progress. 

The strategy of business in the method 
of handling our vast gold reserves sc zs to 
make for safety against inflation, the tre- 
mendous need for increased private «onstrt1c- 
tion throughout the country and the relief to 
be given to private construction by the re- 
tardation of public works, the need of a 
policy in agricultural exports which will 
accommodate our farmers to the European 
situation, the need for further growth in 
efficiency in production and distributicn in 
order that by continued lowering of costs we 
can replace agricultural exports with 
manufactured exports, the effect that short- 
age of transportation, intermittent character 
of the coal industry and other large com- 
mercial problems have upon our future pro- 
duction costs, were all discussed in detail. 

“Government has a definite relationship 


Present Business 
Boom Based on 
Sound Prosperity 
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to the advance and maintenance of pros- 
perity,” said Mr. Hoover, “not as an agency 
for production and distribution of commodi- 
ties, nor as an economic dictator, but as the 
greatest contributor in the determination of 
fact and of co-operation with industry and 
commerce in the solution of its problems.” 
The preservation of initiative and the safe- 
guarding of the rewards of individual effort, 
character and ability are keystones, the 
Secretary said, which must be preserved, 
“for when all is said and done the finer 
flowers of civilization do not grow from 
the cellars of poverty any more than they 
grow from the palaces of extravagance. 
They grow from the bettering comfort and 
well-being of the whole cf great peoples.” 





D ESPITE the pub- 


An Important ee : 
° licity given to the 


Report on ‘ 
Cultured Pearis “'°WS of some alarm- 
ists in the gem trade 
who felt that the introduction of the 


Japanese round cultured pearl might have a 
serious effect upon the pearl business, time 
has in no way helped to verify their dire- 
ful prognostications. In fact, this Japanese 
product has proved of interest more as a 
curiosity than as a commercial proposition 
and as far as the American pearl trade is 
concerned, its effect has been negligible. It 
looks now as if the situation that alarmed 
our French and British dealers was due not 
so much to the advent of the Japanese round 
cultured pearl as to the wild newspaper 
stories published by their local papers. As 
far as we can see the British and French 
dealers have come to realize that they were 
unduly excited and that taken all in all, it 
was a typical case .of “much ado about 
nothing.” 

As THE JEWELERS’ CirRcULAR has pointed 
out from the beginning of the excitement 
due to the introduction of these cultured 
pearls, no matter how interesting the ex- 
periment may be as a scientific achievement, 
it could have had little or no commercial 
value unless the pearls could be produced on 
a large scale and in a way that they could 
not be detected or differentiated from the 
pearls made from the natural product of the 
pearl oyster, and from the first we were 
doubtful whether either of these conditions 
had been or could be met. While the first 
of the cultured pearls that appeared on the 
market might have deceived some of our 
trade, it was but a question of time before 
the means would be found to distinguish the 
natural gem from what has been aptly 
dubbed a “pearl plated core.” But even had 
this not been accomplished, it appears that 
the production of these round cultured 
pearls has not yet been put on a commercial 
basis nor will they be for some years if 
ever, 

In this connection, there appears in 
another column of this issue, a very in- 
teresting report on the production of the 
Japanese cultured pearls prepared for the 
State Department by an assistant trade 
commissioner at Tokio who has been in- 
vestigating the industry in Japan, and who 
gives some facts in regards to the method 
of culture that have not previously been 
made public. His conclusion after the in- 
vestigation is that the making of cultured 
pearls cannot be considered altogether 
successful as a commercial proposition, at 
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least for the present time. He shows that 
the process which seems very simple is, in 
fact, quite difficult; first, in protecting the 
pearl oysters from its numerous natural 
enemies in the sea; second from the long 
time that it takes to produce a cultural 
pearl of this kind even in small size, and 
third, the very small proportion of cul- 
tured pearls obtained to the amount of 
work expended. He shows that the pro- 
ducers secure only from two to four perfect 
pearls frcm 1,000 oysters treated and these 
vary widely in size, color and shape. Under 
the most favorable conditions, says this in- 
vestigator, the cost of production equals 
nearly two-thirds of the value of the natural 
oriental pearls of the same size and color. 

Altegether his report does not show 
much chance for progress to the pearl 
culturists who sell the gems not for natural 
pearls, but for what they are, and, naturally, 
at a price much below that of real pearls. 
Even should the methods now used be im- 
proved upon, the fact that it takes at least 
seven years to get sufficient concentric 
layers of nacre on the tiny artificial nucleus 
to make the pearl worth while and that 
only five per cent. of the oysters actually 
produce pearls, will always be a factor in 
making the cost large even though some 
of the enemies that destroy the pearl oyster 
in large quantities may be overcome. 

But in addition to all this there is no dcubt 
that as years go on simpler tests will be 
found that will differentiate the artificially 
produced pearl from the natural product of 
the oyster that will be available not only 
to the expert but to the ordinary jeweler 
and layman as well. Naturally there can 
be no competition between the two. 

It looks now as if the alarmists in our 
trade and the sensational writers of maga- 
zines and newspapers must go elsewhere for 
their material if they wish to excite the 
public with stories about a possible decline 
in the gem market. The stories about 
Japanese pearls seem to have gone the same 
way as did the previous stories in regard 
to the synthetic rubies and sapphires driv- 
ing out the natural stones, and the tales of 
the ruination of the diamond trade by the 
production of “artificial” diamonds. 








Jewelry at Its Cheapest 





“—_e the left, at a safe distance, for the 

dwelling in question looked about as 
stable as a house of cards, stood a shed. 
This contained a large pottery oven, wood- 
fed and circular in shape, divided into six 
compartments. Before each of these last 
squatted a man intent upon converting 
broken glass bottles into bangles. His only 
instruments were two iron skewers around 
which he twirled the glowing fragment until 
it was the requisite size and shape. I had 
noticed the boatwomen wearing a number 
of these bracelets and inquired the price. 
Three, I was informed, sold for six ‘pie. 
Not exactly an industry at which rapidly 
to acquire a fortune.”—H. A. Newell. 

If competition were the aim of any inter- 
loper entering this industry of Bijbehara, 
Kashmir (India), it could scarcely be m- 
troduced by reducing this price of ome- 
quarter of a cent for three bangles. Those ° 
glass bracelets from this factory are known 
over all Kashmir. 
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The Hallam-Rice Co., formerly located at 
3 Maiden Lane, has moved to room 1404 at 
9 Maiden Lane. 

Charles Mednikow has severed his con- 
nections with the Irving Jewelry Co. and the 
John A. McDonnell Co., 2 Maiden Lane. 

The Simmons-Salberg Co., watch import- 
er, formerly at 15 John St., is now located 
in larger quarters in room 1001 at 93 Nas- 
sau St. 

A. Ehrlich, manufacturer of jewelry and 
diamond mountings, moved recently from 
121 Canal St. to larger quarters at 99 
Canal St. 

Casselhoff & Marshall, watch importers, 
180 Broadway, have moved their office to 
larger quarters on the sixth floor in the 
same building. 

William S. Honigbaum, importer of 
pearls, 80 Maiden Lane, sailed for Europe 
recently on a purchasing trip aboard the 
steamship Majestic. 

The Napier Co. moved its office and show 
rooms yesterday (Tuesday) to 389 Fifth 
Ave. near 36th St. This concern was for- 
merly located at 366 Fifth Ave. 

Joseph Graf, of J. & D. Graf, manufac- 
turing jewelers, 21 Maiden Lane, sailed for 
the European markets on a purchasing trip 
last Saturday aboard the steamship Presi- 
dent Harding. 

Abner Shaw, of Koch & Shaw, importers 
of diamonds, is recovering from an operation 
for appendicitis, which he recently under- 
went, and will resume business activities in 
about a week. 


Benedict Freudenheim, of J. Freudenheim 
& Sons, 180 Broadway, sailed Saturday on 
the Majestic for a trip to the European gem 
markets. He will be in Europe for about 
four or five weeks. 

Martin Klein, importer of diamonds, 87 
Nassau St., was a passenger on the Aqui- 
tania, which sailed for Europe recently. 
Mr. Klein will visit the European diamond 
markets while abroad. 

M. Alexander, an importer and jobber, 12 
John St., sails May 30 on the Lapland for 
a trip to Amsterdam, Antwerp, Paris, Lon- 
don and other cities. He will also visit 
Bombay, India, before returning in Sep- 
tember. 

According to an announcement made last 
week, Salz Bros., Inc., manufacturers of 
fountain pens, 71 W. 35th St., have pur- 
chased all patents, trade marks, machinery, 
stock and fixtures of the Evans Dollar Pen 
Co. of Waterloo, Ia. 

Irving Cohn, of the Irving Jewelry Co., 
2 Maiden Lane, sailed for Europe yesterday 
(Tuesday) on the Berengaria, Mr. Cohn 
will visit the diamond markets in the inter- 
est of both the Irving Jewelry Co. and the 
John A, McDonnell Co. 

According to an announcement made last 
week, Morris J. Isgur has withdrawn from 
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the Lorraine Jewelry Co., manufacturing 
jeweler, 114 Fulton St. Mr. Isgur has 
opened a manufacturing jewelry plant in 
room 615 at 200 Broadway. 

B. B. Guth, who is connected with the 
D. & B. Import Co., 162 W. Mth St., left 
recently on his western trip and is calling 
on his trade as far west as Omaha, Nebr. 
While en route he is stopping at Chicago to 
visit his office and trade in that city, 

In addition to the list of members of the 
Maiden Lane Historical Society published in 
these columns several weeks ago, the follow- 
ing names should be added: Christopher 
Staiger, William E. Staiger and Hugo M. 
Staiger of Staiger & Sons, 170 Broadway. 

Stephen Hoffman, of Hoffman Bros., im- 
porters of watches, 565 Broadway, left 
recently for Europe where he will visit the 
Swiss watch markets and the diamond mar- 
kets in Antwerp and Amsterdam. Jack 
Hoffman, of the same concern, has just re- 
turned to the local office from an extended 
trip through the middle west and Pacific 
Coast. Mr. Hoffman reports business con- 
ditions very favorable and is optimistic for 
the future. 

Condit & Rattey, representing Simon Bros. 
Co., B. M. Shanley, Jr., Co., Charles Lud- 
wig, Betty Products Co., and Frank Kre- 
mentz Co., 9 Maiden Lane, moved recently 
from room 407 to larger and more ‘commo- 
dious quarters in room 1108 in the same 
building. The T. I. Smith Co., which has 
occupied part of the same office for four 
years, has also moved to room 1108. In 
their new quarters, Condit & Rattey will 
have a great deal more space and enjoy more 
light, 

The Jewelers’ Co-operative Bureau, 15 
Maiden Lane, has ‘just issued an interesting 
booklet citing a number of cases which the 
organization has successfully handled re- 
cently. These articles show how the Bu- 
reau operates and outlines some of the ex- 
cellent work which this organization is do- 
ing. A copy of this booklet can be obtained 
by writing to Harry C. Larter, 15 Maiden 
Lane. It also contains a list of members, 
as well as a list of officers and the board of 
governors. 

William Wachtel, of S. 2nd St., Brooklyn, 
who pleaded guilty several weeks ago to a 
charge of petty larceny, was to have been 
sentenced on May 4, but the case was post- 
poned until May 21. The prisoner is 
charged with giving a fraudulent check to 
Frank Clemenko, dealer in mountings, cameo 
goods and jewelry, 420 Grand St., in pay- 
ment for several articles of jewelry which 
he secured. Wachtel at first pleaded not 
guilty to the charge, but later changed his 
plea to one of guilty. 

A voluntary petition in bankruptcy was 
filed in the United States District Court on 
Tuesday of last week by Morris Silverblatt, 
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dealer in diamonds and jewelry, 735 E. 160th 
St. The schedules attached to the petition 
list the liabilities at $3,136, which amount 
represents unsecured claims, while the assets 
are placed at $50, consisting entirely of 
household goods. Among the largest unse- 
cured creditors are: Isidore Melaver, $800; 
Jahn & Dinhofer, $670; Gemart Jewelry Co., 
$150; Eventov Diamond Co., $459; Abraham 
Sodoff, $200; Sophia Rosenbaum, $168; J. 
Haber, $254, and Lekind & Perlman, $310. 


The business of H. Henrich, Inc., manu- 
facturer of gold alloys, 64 Fulton St., which 
was established many years ago by H. Hen- 
rich, who passed away several weeks ago, 
will be continued by his son-in-law, Ernest 
H. Juergens, Mr. Henrich, who was presi- 
dent of the concern, died in this city on 
Friday, April 27, following an illness of 
about 10 days. He was a native son of 
Germany, having been born in that country 
on Sept. 26, 1844. Mr. Henrich came to 
this country at the age of 15 years and 
learned the jewelry business, He entered 
the manufacturing jewelry business on his 
own account in 1870, and continued in this 
line until 1913, when he withdrew as a 
jewelry manufacturer to devote his atten- 
tion to the manufacture of gold alloys. Mr. 
Henrich had been making this alloy since 
1879. In 1915 the business was incorporated 
and his son-in-law, Ernest H. Juergens, who 
was associated with him, was elected treas- 
urer, while Mr. Henrich became president. 

Dr. George Frederick Kunz, of Tiffany 
& Co., and Wild Farms, Mohegan Lake, 
N. Y., and a well known gem expert was 
married yesterday (Tuesday) to Miss Opal 
Logan Giberson, at Christ Episcopal Church 
in Tarrytown, N. Y. Miss Giberson was 
formerly of Tarrytown, N. Y., and Welles- 
ley, Mass., but had been making her home 
at the Three Arts Club, New York. She 
was educated at Dana Hall, Wellesley 
College, Wellesley, Mass. Edward Giber- 
son Tompkins acted as best man at the 
ceremony. Dr. Kunz is a vice-president of 
the house of Tiffany & Co., and is well 
known in this country and abroad as an 
authority on gems and minerals. He holds 
an office in a number of organizations and 
has been decorated by several of the foreign 
nations. He is the author of a number of 
books cn gems and has contributed many 
articles on jewels and minerals to magazines. 
Dr. Kunz was born in New York where he 
received his education. He is president of 
the New York Academy of Science, an 
officer of the Legion of Honor and was 
likewise president of the Joan of Arc 
Statue Committee. He is also a Knight of 
the Order of St. Olaf and has been decorated 
with the Order of Officer of the Rising Sun 
by Japan. He holds a number of degrees 
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SOLIDARITY: “The Case That Courts 


Mr. Retailer 


Discriminating jewelers have featured Solidarity 
Gold Cases for OVER THIRTY YEARS— 


Could any higher tribute be paid our product? 





Representative Watch Jobbers 
Pendant and Bow Patented are Solidarity Jobbers 


sou Werwoe SOLIDARITY WATCH CASE CO. *22...RS2 
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conferred upon him by colleges in this coun- 
try and has served on a great many com- 
mittees handling public celebrations. Dr. 
Kunz has been a widower for 12 years and 
of his three children, only one, Mrs. Hans 
Zinsser, is living. His other daughter was 
recently killed when a horse she was driving 
ran away. Miss Giberson is a descendant of 
old Dutch and Kentucky families and 
has been engaged in war work, Liberty Loan 
drives, reconstruction and social work and 
is a social economist. 

Isidore Jacobson, 180 Nassau 
Brooklyn, is going out of business. 

David Wellner has withdrawn from the 
firm of I. Wellner & Co., 170 Broadway. 

Jack Aul, of Zimmerman, Rees & Co., 
importers and cutters of diamonds, 2 Maiden 
Lane, sailed for Europe on Monday, May 7, 
on the Mauretania. 


Another modern diamond cutting plant 
has just been opened by N. V. D. My Eduard 
Van Dam at 17 W. 45th St., which is not 
at the same address as their offices, which 
are at 437 Fifth Ave. 

S. Montag, of Sokol, Montag & Co., 94 
Canal St., returned recently on the steam- 
ship Homeric from a European business trip. 
While abroad Mr. Montag made large pur- 
chases of clocks for his concern, 

Meyer Goodfriend, of Goodfriend Bros., 
542 Fifth Ave., left Tuesday, May 8, for 
Europe on the Mauretania, on a business 
trip for the concern. Julius Kaufman, of 
the same house, sailed Saturday on the 
Rotterdam. 

Sig. Hirschberg, of the firm of Sig. 
Hirschberg, diamond importer, at 542 Fifth 
Ave, is leaving for Europe today on the 
Belgenland. He intends to stay abroad an 
indefinite period of time. While abroad, he 
will visit Antwerp, Amsterdam, London, and 
other diamond markets. Henry P. Hirsch- 
berg will conduct the business in this country 
in his absence. 


The platinum market suffered a drop of 
% an ounce on all grades of this metal dur- 
ing the past week. As a result, soft platinum 
was quoted on Monday at $114 an ounce, 
while that containing five per cent. iridium 
was selling at $122. The prevailing price 
of platinum containing 10 per cent. was $130 
an ounce. The market price of palladium 
was $79 an ounce while iridium was quoted 
at $275 an ounce. 

After a 10,000-mile trip from the east 
coast of Africa the divorced wife, daughter 
and three grandchildren of Karol Chassel, 
: diamond merchant of 528 Putnam Ave., 

rooklyn, are being detained at Ellis Island. 
z eit detention is caused by the fact that 

© quota for Africa has been filled. Mr. 
a has not seen his daughter in 21 years 
“ unless she and her children are allowed 
deta this country he will ask for presi- 
a y help, The children are Oscar, Harry 

Mstantine Bettencourt, aged seven, 

re and three years, respectively. Their 
eh a university professor. The mother 
diate.” Brooklyn, but was born on 
ard in Delagoa Bay, Portuguese East 


Ave., 
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Africa, which causes her to be classed as 
an African at Ellis Island. 

Bernard Alexander, of Alexander & 
Preiss, pawnbrokers and retail jewelers, 139 
Park Row, died Monday in this city. 
Funeral services were held yesterday (Tues- 
day) morning at 10 o’clock at Meyer’s 
Funeral Parlor, 228 Lenox Ave. The serv- 
ices were held by Malmonides Lodge, 743, 
F. and A. M., of which Mr. Alexander was 
Past Master. Mr. Alexander was 47 years 
old and resided at 570 W. 183rd St. In 
1915 Mr. Alexander, with Joseph Preiss and 
William Goldstein, established the Alex- 
ander & Preiss Co., pawnbrokers and retail 
jewelers. Before the founding of that busi- 
ness, Mr. Alexander had been employed by 
Mr. Goldstein. In 1916 Mr. Goldstein sold 
out his interest in the Alexander & Preiss 
Co. to Mr. Alexander and the firm became 
known as Alexander & Preiss. Later Mr. 
Preiss sold out to his father, Samuel Preiss, 
and the style remained unchanged. Mr. 
Alexander was a member of the Pawn- 
brokers’ Association of New York. De- 
ceased is survived by a widow and two 
daughters. 








GET LOOT WORTH $2,700 


Window Smashers Rob New York Jewlery 
Store and Escape in an Automobile 


While the two members of the firm of 
Kobrin Bros., retail jewelers, 3577 Broad- 
way, New York, were in their store last 
Thursday night attending to the wants of a 
customer, a thief hurled a brick through the 
show window and escaped with diamond 
jewelry wcrth about $2,700. Although only 
one man actually committed the robbery, it 
is believed that he had several accomplices 
and they all made their escape in an auto- 
mobile which was standing near the curb 
not far from the store. 

The robbery was committed about 7 
o'clock on Thursday night while the street 
was crowded with pedestrians. A customer 
had entered the store a few minutes before 
and was being attended to, when suddenly a 
crash of falling glass was heard. The pro- 
prietors ran to the front door just in time 
to see two men dashing down the street and 
being pursued by pedestrians. They sudden- 
ly jumped into an automobile and were 
whisked away, finally making their escape. 

An inventory showed that the thief stole 
a number cf diamond pendants, a diamond 
brooch and a diamond ring, all valued at 
about $2,700. The robber used a brick 
wrapped in a sack to break the window. 
The stolen merchandise was fully covered 
by insurance. 











News Gleanings, 





David F. Hall, a jeweler at Turlock, Cal., 
has moved into his new quarters, having 
vacated his old location next to the Peoples’ 
State Bank. 

The new Goldsmith jewelry and gift shop 
in the Union Deposit & Trust Co. building, 
Waynesburg, Pa., has been opened. The 
new room has been equipped with handsome 
mahogany wall and showcases and other up- 
to-date fixtures. An orchestra and singers 
furnished music on the opening day. Sou- 
venirs were given to the visitors, 
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The Eagle Silver Jewelry Co. is the trade 
name which has been filed for the business 
conducted at 45 Clinton St. by Joseph D. 
Baylik, of the same address. 

Curtis R. Burnett, of the American Oil 
and Supply Co., was one of the adults who 
accompanied a delegation of Newark Boy 
Scouts to the Boy Scouts’ jamboree held 
at Binghamton, N. Y. 

Charles J. Beyer, of 581 Bergen St., this 
city, and Fred W. Metzinger, of 102 Pros- 
pect Ave., Irvington, have filed the name of 
Paramount Jewelry Art Co. as the trade 
name for the jewelry decoration business 
they conduct at 480 Washington St. 

The Triangle Co. has filed incorporation 
papers. The registered office of this jewelry 
company is at 763 Broad St., and the regis- 
tered agents are Frankel & Distler. The 
authorized capital stock is $50,000. The in- 
corporators are Thomas C. Rubin, Max 
Kaden and Isadore Manasse. 

Incorporation papers have been filed for 
Landa & Co., whose registered office is at 
156 Market St. The registered agent is 
Nat M. Fruchtman. The authorized capi- 
tal stock is. $50,000. The incorporators are 
Bennett and Simon Landa and Max M. 
Herbstman. The company was organized 
to deal in jewelry. 

The committees recently appointed to 
make arrangements for the annual conven- 
tion of the New Jersey Retail Jewelers’ 
Association at Asbury Park next month are 
making every effort to have this year’s con- 
vention one of the best ever held in New 
Jersey. President Jean R. Tack, of this 
city, is anxious that there be a large at- 
tendance from all parts of the State. The 
Coleman House will be the headquarters of 
the convention as it has been for several 
years past. 








Connecticut Notes. 





The new factory being erected by the 
Dowd-Rodgers Co., manufacturers of silver- 
plated hollowware and novelties, Walling- 
ford, is about completed. This plant will 
give the concern double the capacity of that 
enjoyed in the old. 

A burglar recently entered the Peter W. 
Suttin jewelry store, New Haven, Conn., and 
escaped with 26 rings and one tray of 
watches, valued in all at about $500. The 
burglary was committed by someone who ar- 
rived at the store in an automobile. His 
arrival was noted by a baker, employed at 
the Pure Food Bakery, opposite the jewelry 
store. While the baker watched from the 
other side of the street, the burglar entered 
the store where he spent a few minutes and 
then came out carrying a package. About 
this time Police Officer Smith appeared on 
the scene and the baker notified him of what 
happened. The officer got in touch with P. 
W. Suttin, the proprietor of the store. A 
visit to the store then disclosed the robbery. 














Marshall Penick is rebuilding his jewelry 
store at Madison, Ga., which was destroyed 
by fire a few weeks ago. 












Mr. and Mrs. Ralph S. Hamilton, Jr., have 
returned from a 10 days’ stay in New York 
and vicinity. 

William H. Waite and Charles L, Kettlety 
have been elected life deacons of the Calvary 
Baptist Church. 

Mr. and Mrs, .William P. Otis and family 
have taken a house at Salter’s Point, Mass., 
for the Summer months. 

M. K. Fay has been making a complete 
renovation and rearrangement of his retail 
store at 57 Plainfield St. 

Mr. and Mrs. H. Anthony Dyer, who are 
traveling abroad, are now in Switzerland 
and will later go to France. 

The Universal Seamless Wire Works has 
commenced the erection of an addition to its 
office building on Graham St. 

The M. S. Rodenberg Co., of this city, 
has removed its New York office from 1328 
Broadway to room 1016 at 366 Fifth Ave. 

J. B. MacDonald, of the Chicago office of 
the Wolcott Mfg. Co., is paying a visit to 
the firm’s factory, 71 Peck St., this city. 

Stanley H. Lyons has given a mortgage 
for $6,500 to the People’s Savings Bank on 
property on the east side of Wayland Ave. 

The National Cutlery Co., 235 N. Main 
St., is handling an extensive line of silver- 
ware, in addition to a full assortment of 
cutlery. 

M. J. Jacoby, Chicago manager for the 
Sterling Silver Mfg. Co., is spending a couple 
of weeks at the firm’s factory, 70 Ship St., 
this city. 

George L. Claflin Co. has opened a new 
store at 72 N. Main St. for the handling of 
its scientific department, including cameras 
and photographic supplies. 

Walter B. Hopkins, for a number of years 
vice-president of the Thurston Mfg. Co., has 
withdrawn from the concern and is suc- 
ceeded by Robert H, Schafer. 

Joseph P. Burlingame, of J. P. Burlingame 
& Co., was elected a director and vice-presi- 
dent of Westminster Bank at the annual 
stockholders’ meeting on Monday last. 

Patrick H. Conley, of the refining firm of 
Conley & Straight, has purchased for invest- 
ment purposes a tract of land containing 6,377 
square feet at the corner of Ship and Eddy 
Sts. 

Woodward Booth, manager of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, returned on Thurs- 
day from a trip to Washington and Balti- 
more. 

Abraham Bazar is now the sole owner of 
the manufacturing jewelry business at 25 
Calender St., conducted as A. Bazar & Co., 
Kirwa Bazar having withdrawn from the 
concern, 

Herbert J. Wells was one of the delegates 
to the annual Rhode Island conference of 
Congregational Churches at Pawtucket last 
week, representing the Kingstown Congre- 
gational Church. 

I. Albert Sons, Inc., of Boston, filed a suit 
in the Superior Court in this city on Mon- 
day against Joseph Schwartz, of Woon- 
socket, for $1,500 in a book account action 
for jewelry purchased. 

Miss Doris E, Fulford, daughter of Mr. 
and Mrs. Harry Fulford, will be married in 
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June, with her sister, Miss Natalie Fulford, 
as bridesmaid, and her brothers, Lester E. 
Fulford and Earle H. Fulford, as ushers. 

G. L. & H, J. Gross, of this city, are ad- 
vertising the sale on Friday, May 18, of the 
stock, tools, machinery and equipment of the 
Thomas D, Gard Co., on the premises at 16 
Foster St., Worcester, Mass., in lots to suit 
purchasers. 

The Weybosset Diamond Co., 199 Wey- 
bosset St., suffered considerable damage to 
its stock and fixtures by fire, smoke and 
water during a fire in the adjoining shoe 
store last Tuesday night, May 8. The loss 
was covered by insurance. 

Mr. and Mrs. George S. Flagg, of New- 
port, who have been spending the Winter 
in California, are now at the Yosemite 
Lodge, Yosemite Valley, but are soon to 
return to California, where they will remain 
for a visit in San Francisco. 

Vincenzo Como, of Cranston, filed suit in 
the Superior Court last Tuesday against 
Horace W. Steere, of this city, for $10,000, 
alleging that the defendant’s automobile 
knocked him down on Union St., Sept. 11, 
1922, and caused him permanent injuries. 

At the annual ladies’ night of Overseas 
Lodge of Masons at Freemasons’ Hall last 
Tuesday evening, May 8, among those pres- 
ent were: Harold L. McAuslan, Asa Cush- 
man, George F. Berkander, William H. Ma- 
son, Harry T. Daniels, Jr., and George H. 
Wild. 

Presiding Justice Tanner handed down a 
rescript Wednesday in the case of Frederick 
H. Burroughs against the Gorham Mfg. Co. 
under the Workmen’s Compensation Act, in 
which he said the complainant is entitled to 
payment of agreed compensation to the mid- 
dle of March, but not since. 

V. K. Topoozian, manager of V. K. To- 
poozian & Co., this city, sailed for Europe 
last Saturday on the Majestic on a business 
trip for novelties in art, jewelry and bric-a- 
brac. During his absence he will visit Lon- 
don, Paris, Berlin, Vienna, ‘Constantinople, 
Russia, Persia, India and Egypt. 

Charging that the negligence of the driver 
of a truck owned by J. Samuels & Bro., Inc. 
(The Outlet Co.), caused the death of 
George Kanelos, their nine-year-old son, 
Theodore G. and Stella Kanelos filed suit in 
the Superior Court last Monday for $10,000 
damages. The fatal accident occurred July 
23, 1922. 

Samuel M, Magid, treasurer of the Brier 
Mfg. Co., also of the Little Nemo Mfg. Co., 
turned with a gilded shovel the first sod for 
the new $125,000 home for the Jewish Or- 
phanage for Rhode Island on Summit Ave., 
this city, last Sunday afternoon. The cere- 
monies were presided over by Archibald Sil- 
verman, of Silverman Bros. 

Among those who have been instrumental 
in the formation of the Rhode Island Sym- 
phony Orchestra, which is to give its first 
concert on May 20, are the following: Mr. 
and Mrs. Arthur L. Aldred, Mr. and Mrs. 
Ralph S. Hamilton, Mr. and Mrs. Newton 
P. Hutchison, Mr. and Mrs. Frank W. Mat- 
teson, Mr. and Mrs. Samuel M. Nicholson 
and Mr. and Mrs. Henry D. Sharpe. 

Among the members of the committee ap- 
pointed to arrange for the reception and en- 
tertainment of officials and speakers at the 
opening of the Palestine Foundation Fund 
campaign are the following: ‘Mr. and Mrs. 
Archibald Silverman, Leon Samuels, Joseph 


CIRCULAR 








May 16, 1923, 





Samuels, Samuel Magid, Charles Silve 
Walter S. Lederer, Bernard Goldowsky 
Walter Sundlin, C. Joseph Fox and Mrs 
Cesar Misch. 

The death in Indianapolis, Ind., the pas 
week of Mrs, Hannah Beedle brought to th 
attention of the older manufacturing jewel. 
ers recollections of the late Charles Beedle, 
who was foreman of the old manu facturing 
jewelry concern of Wilcox & Battell, after. 
wards D. Wilcox & Co. Henry A. Battell 
of this firm, was Mrs. Beedle’s first hu 
she marrying Mr. Beedle after Mr. Battelfs 
death in 1871. 


Lewis T. Capron, office manager of the 
Chapin & Hollister Co., was seriously in 
jured last Wednesday evening while attend. 
ing the semi-annual dinner of Orpheus 
Lodge of Masons, of which he is a Past 
Master, at Freemasons’ Hall. As he was 
leaving the table he slipped on some water 
spilled on the floor by the waiter, and later 
had to be assisted to his home, 198 Waldo 
St. It is feared that one of his hips has been 
fractured and an X-ray has been taken to 
determine the extent of his injuries, 

A number of jewelers were noticed among 
the members of the First Light Infantry 
Regiment and the First Light Infantry Vet- 
erans at the celebration of the 105th anni- 
versary at Narragansett Hotel last Friday 
evening, when they had as guest the Boston 
Fusilier Veteran Association, which cele- 
brated its 136th anniversary the same day. 
Among the jewelers were: Col. William F. 
Flanagan, of the Cutler Jewelry Co, a 
toastmaster; Lieut.-Col. Frank L. Barrows, 
with the Gorham Mfg. Co., commanding the 
regiment, with Capt. J. Robert Sweet, with 
the Providence office of the National Jewel- 
ers Board of Trade, as Adjutant. Others 
included Brig.-Gen. Herbert S. Tanner, Col 
Stanley H. Lyons, of the Lyons Mfg. Co, 
commandant of the United Train of Arti 
lery; James Bradshaw, William H. Mason, 
Gregor Kritchbaum, A. Leo Kilkenny, 
George Swarts, William H. Shipp, Bernard 
Brown and Henry Wilmarth, of Attleboro. 

Among the jewelry buyers recently tt 
ported in Providence and vicinity were the 
following: T. F. Crowley, of W. A. Gree 
& Co., Dallas, Tex.; Mr. Parker, of the C 
W. Roberts Co., Huntington, W. Va.; Lous 
Wolfson, of Charles Wolfson & Co., New 
York city; R. Hahn, Morris Hahn and J. 
Avidian, of Lippmann, Spicer & Hahn, New 
York city; William Rosenfeld, of the S. M. 
& R. Co., Chicago; Mr. Braster, of Calhom, 
Robbins & Co., New York city; Mr. Tucker, 
of Tucker & Friedman, Chicago; Mr. Ritter 
of the Ritter, Greenberg Co., Philadelphia: 
Mr. Berry, of the Walter L, Berry Co,, To” 
ronto, Ont.; Mr. Lesser, of Samstag 
Hilder Bros., Inc., New York city; Charles 
Van Blef, of Charles Van Blef & Co, Chi- 
cago; Miss Kirkenbuhl, of Marshall Field 
& Co., Chicago; Leon Oppenheimer, of the 
Oppenheimer Jewelry Co., Baltimore, Md. 
Samuel Kunstadter, of Kunstadter Bros. 
Chicago; Mr. Goldstein, of H. O. Hurlburt 
& Sons, Philadelphia; John Magnus, 
John Magnus & Co., Chicago; © 0: 
Jacobs, of R. Jacobs & Co., Cincinnatt “ 
Mr. Daugherty, of Marshall Field & & 
Chicago; Mr. Pinfold, Winnipeg, Mani 
and Mr. Reeves, New York city, 9 the * 
Eaton Co., Toronto, Ont. q 

Jacob Ernst, of this city, last week ag 
chased at auction the 14,658 square 
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land bounded by High, Exchange and Mont- 
gomery Sts., Pawtucket, for $41,000, upon 
which he proposed to erect a building to be 


| ysed as a department store on the ground 


floor and offices above, 

J. M. Schmid & Son, 513 Westminster St, 
are holding a removal safe of silver-plated 
ware and cutlery. 

The refining and smelting plant of John 
Austin & Son, 76 Clifford St., will be sold 
on sealed bids to be opened at the office of 
Frank Healey, referee in bankruptcy, 1001 
Turks Head building, this city, Thursday 
noon, May 17. 

The Providence Association of Credit Men 
has started a campaign to increase its mem- 
bership from 330 to 400 before the opening 
of the national convention to be held at At- 
lanta, Ga., early in June. Among the mem- 
bers of the campaign committee are Howard 
F. Barker, Edgar M. Docherty, Joel J. Pin- 
cus and Ralph L. Griffith. 


A decree admitting the will of Adolph 
Lederer, former manufacturing jeweler do- 
ing business as the Consolidated Comb Co., 
131 Washington St., as his last will and 
testament, was entered by Judge Hahn in 
the Superior Court last Wednesday after- 
noon, following a brief hearing on the ap- 
peal of Julia Lederer from the Municipal 
Court decree allowing the will. Contention 
that Mr. Lederer was of unsound mind and 
the victim of undue influence was found un- 
sustained and the appeal was dismissed. At 
the time of the filing of the will, following 
Mr. Lederer’s death Sept. 2, 1922, consider- 
able surprise and controversy was caused 
from the fact that the bulk of his property, 
estimated at more than $100,000, was left to 
his bookkeeper and confidential employe, 
Miss Helen Fuerth. Miss Fuerth stated 
after Mr. Lederer’s death that they had been 
engaged for several months to be married. 
Only three witnesses were called at the hear- 
ing before Judge Hahn on Wednesday, two 
of whom, Judge Frederick Rueckert and 
Daniel Morgan, witnessed the signing of the 
will, The case rested principally on the con- 
tentions raised in the appeal and the court’s 
opinion was given directly from the bench. 
John J. Fitzgerald and Philip C. Joslin ap- 
peared as counsel for Mrs, Julia Lederer, 
and Albert B. West and Ira Marcus for the 
executrix, Miss Helen Fuerth, who is the 
chief beneficiary of the estate. In his will 
Mr. Lederer made certain public bequests 
to the Rhode Island Hospital and other in- 
stitutions, but left the bulk of his estate to 
“my faithful employe and devoted friend, 
Helen Fuerth,” whom he also named execu- 
tix without bond. His failure to provide 
for any relatives was explained by Mr. 
Lederer in the will in a clause which reads: 
‘my other relatives do not require my 

nty and are not forgotten because they 
are not mentioned.” Mr. Lederer was born 

i Austria and had been in the manufactur- 
Ing jewelry business for a number of years, 
and had also been largely interested in real 
‘state transactions. He was in his 56th year 
and was single. 

anufacturing jewelers of this city are 
very much disturbed at what they believe to 
evidences that Providence is attracting 
the active attention of the underworld of 

‘ew York as affording opportunities for 
fal tich hauls and a quick and success- 

ul get-away.” The capture here within 
the last few weeks of two men, said by the 
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police to have criminal records for similar 
operations in other cities, one for smashing 
and robbing jewelers’ display windows and 
the: other in an attempt to substitute a 
“paste” diamond for a real stone, have 
aroused considerable interest and investiga- 
tion. One reason why Providence is be- 
lieved to be becoming a favorite “pasture” for 


«New York crooks is because, after making 


a visit here to obtain the lay of the land, a 
crook ‘has only to arrive in Providence late 
some afternoon, rob a jewelry establishment 
and leave on the midnight train, and be back 
in New York, miles away, before the evi- 
dences of his visit have been discovered. 
Within the last few days another reason for 
the fear that Providence is being made a 
field of operations by New York gangsmen 
was caused by information that came into 
the possession of the manufacturers that an 
organized effort is being planned to secure 
a pardon for a New York gangster who is 
now serving sentence in the Rhode Island 
State Prison for robbing a jewelry shop 
here two years ago. In view of these cir- 
cumstances, together with the number of 
robberies that have been suffered by manu- 
facturing and retail jewelers of this city in 
the last few years, there are a number who 
favor the calling of a mass meeting in pro- 
test against any leniency being shown the 
man for whom clemency is to be sought. In 
the meanwhile a number of letters in protest 
have been sent to Governor William S. 
Flynn and to the Board of Parole, calling 
attention to the fact that it is understood 
that friends of the man who gave his name 
as Samuel Lewis, of New York, when he 
was arrested and who is now serving two 
terms at Cranston of seven years each run- 
ning non-concurrently, are about to appeal 
to the Governor for a pardon. The jewelers 
believe that with the record that it is claimed 
that Lewis has, and the circumstances under 
which he was captured, should place him 
beyond all consideration of clemency. 











John Clitheroe left last week for a trip 
to Europe. 

W. E. Sherman, of the O. M. Draper 
Co., returned last Friday from an extended 
business trip. 

Donald A. Barrows, of the H. F. Barrows 
Co., was elected a director of the Manu- 
facturers’ National Bank last Thursday. 

Fred Paye, of the Paye & Baker Mfg. 
Co., is taking an active part in the North 
Attleboro Garden Club, which is improv- 
ing a number of tracts of land in town. 

Andrew Neuchesz, superintendent of the 
J. F. Sturdy Sons’ Co., is taking a lively 
interest in having the firm represented by 
a team in the Twilight League again this 
season. . 

Fred Brigham, a former member of the 
Sturtevant & Whiting Co., cpened his new 
home on High St., with a house warming 
last Friday night. Mr. Brigham was on the 
road for many years. 

Harry E. Hull, of the LeStage Mfg. Co., 
was elected vice-president of the North 
Attleboro Board of Trade at its annual 
meeting on Thursday evening. Jewelers 


CIRCULAR 





123 


elected to the board of directors were: John 
L. Thompson, Theron S. Curtis, Lester Wall 
and Wallace D. Kenyon. 














The home of Randolph Bell was looted 
last week and a small sum of money and 
jewelry stolen. The residence of Joseph 
Rioux, of the Bliss Co., was also looted. 

S. M. Einstein, a well-known manufac- 
turer, has announced that he will not be a 
candidate for the appointment as a member 
of the republican state committee. Mr. 
Einstein had been urged by many to accept. 

Employees of the R. F. Simmons Co. were 
assured of plenty of coal for immediate use, 
as the firm has posted a notice that they 
will guarantee payment on any coal pur- 
chased from a North Attleboro or Attle- 
boro dealer. 

Government agents were in the city last 
week and called upon a number of the 
jewelry firms to remind them that any 
jewelry, sold at retail, even to their own 
employees was subject to a tax and that 
failures to make returns would cost 25 per 
cent. additional tax and $10 fine for not re- 
porting. Transactions as far back as 1919 
were reviewed by the agents who insisted 
that the fact that the gcvernment had not 
moved in the cases before this time meant 
nothing to them. The custom in many of 
the shops has been to sell employees jewelry 
at cost at Christmas time for their own use. 











A. L. Judis and B. Mattes, with Leonard 
Krower & Son, are home after visiting the 
markets east and west. 

J. Kushner, of Kushner Bros., Lake 
Charles, La., was in the city last week. He 
reports satisfactory conditions in his section. 

W. E. Taylor, of W. E. Taylor & Co., 
has returned after attending the National 
Wholesale Jewelers’ convention recently 
held at Cincinnati. Before returning, Mr. 
Taylor visited Chicago. 

White Bros. Co. will open a branch of 
their New Orleans jewelry house at Baton 
Rouge, La., about the middle of next month 
It will be conducted along the same lines as 
is the establishment here. 

William A. Dunbar, with Herbert K. 
Smith & Co., will open a place of business 
of his own in a few days, specializing in 
French and hall clock work. He will be 
located at Josephine and Prytania Sts. 

A. J. Krower, of Leonard Krower & Son, 
has returned after an absence of nearly a 
month, during which he visited the markets, 
including New York, Baltimore, Pittsburgh, 
Chicago and other cities in each of which 
he made extensive purchases by way of re- 
plenishing his already large stock of mer- 
chandise. 

The jewelry to be worn by the bride’s 
maids at the big Style Show at the Orpheum 
next week, will come from Hausmann’s, and 
is said to be very pretty. The same firm 
also provided the six beautiful loving cups 
for the Homes Gardner’s Society. 
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Chicago Notes 





Victor B. Hume, Heyworth building, re- 
turned Saturday from a trip through the 
northwest. 

Roy King, of the Ostby & Barton Co., is 
making a short business trip to Milwaukee 
this week. 

Louis Goldberg, of J. Solinger & Co., 
Providence, spent the past week in Chicago 
calling on the trade. 

Herman J. Jehle, manufacturing jeweler 
of Lima, O., spent the past week in Chicago, 
calling on the trade. 

Leroy Clauer, of the Calvin Clauer Co., 
South Bend, Ind., was a visitor in Chicago 
last week calling on the markets. 

Earl Mason, of Des Moines, accompanied 
by his wife, spent several days in Chicago 
last week visiting the markets and friends. 

A. G. Adler, of the Bonner Mfg. Co., 
returned last week from New York, where 
he spent a couple of weeks visiting the home 
office. 

Clifford Whiting, of the Whiting & Davis 
Co., is now calling on the trade through the 
west, and will return to Chicago about 
June 7. 

Charles F. Miller and Frank C. Beck- 
with, of the Hamilton Watch Co., Lancaster, 
Pa., spent several days in Chicago last week 
on business. 

N. T. Sherwood, of the Frank Krementz 
Co. returned last week from the south, 
where he spent the past two weeks calling 
on the trade. 

The branch store of Loftis Bros. & Co., 
that was located at 1205 Milwaukee Ave., 
has been removed to 1238 Milwaukee Ave., 
a more desirable location. 

A. V. Coals, representing Mabie, Todd & 
Co., returned to Chicago last week after 
completing an eight weeks’ business trip 
through Missouri and Illinois. 

C. W. Thomas, of Allsopp Bros., returned 
last week from a three weeks’ business trip 
through the west and northwest and reports 
business fairly good in that territory. 

_E. A. Kelley, Columbus Memorial build- 
ing, returned to Chicago last week from 

bridge, O., where he was called on ac- 
count of the sudden death of his brother, 
J. J. Kelley. 

Samuel Swartchild, of Swartchild & Co., 
left last Friday for French Lick, where he 
will rest for a few days before leaving for 
Louisville, to visit with his daughter and 
attend the races. 

Henry H. Evans, of the C. & E. Marshall 

0, returned last Saturday from a short 
ness trip through Illinois. Mr. Evans 


will leave again this week in his automobile 
to call on the trade in Illinois. 

C. R. Jacobs, formerly associated with 
one of the large stores of this city as watch- 
maker, left last week for Oklahoma City, 
where he has purchased an established retail 
jewelry store of which he takes possession 
on June 1. 

Friends of M. Iralson have received word 
that after an extended business and pleasure 
trip, including England, France and Italy, 
he and his party will soon sail for home 
and he expects to reach Chicago within two 
or three weeks. 

Sam Amberg, Heyworth building, has be- 
come associated with the Sterling Glass Co., 
Cincinnati, O., and ‘will represent this con- 
cern through the middle west. Mr. Am- 
berg formerly was connected with the 
Rochester Glass Co. 

Charles Jacobson, representing Slade, 
Tenney & Weadley, returned last week 
from a short trip through Illinois, and after 
remaining in Chicago for a few days re- 
plenishing his stock again left for a two 
weeks’ trip through Illinois. 

Mrs. B. J. Hagamann spent several days 
at Galesburg last week attending the con- 
vention of the Illinois Retail Jewelers’ As- 
sociation and from there accompanied Mr. 
and Mrs. Allen T. Westlake to their home 
at Peoria, where she will stay for about a 
week visiting. 

Friends of Louis Schafer, of L. H. 
Schafer & Co., will be pleased to learn that 
Mr. Schafer was removed to his home at 
Lombard, Ill, last Thursday, where he is 
recuperating after his illness, which confined 
him to the Lake View Hospital of this city 
for many months. 

Frank Brown & Co. is the name of a new 
wholesale jewelry concern that has entered 
into business in suite 508 Hartford building, 
the old location of Samuel Bomash. Mr. 
Brown is the principal member of the con- 
cern and was formerly in the diamond 
business in New York. 

It was reported in the trade here one day 
last week that Fred Drosten, of St. Louis, 
one of the most prominent jewelers in the 
United States, had died suddenly in Union 
station while awaiting a train on which he 
planned to return to St. Louis. It was im- 
possible to secure any particulars. 

J. Spector, Columbus Memorial building, 
accompanied by Mrs. Spector, returned to 
Chicago last week from Europe, where they 
spent the past seven weeks on a honeymoon 
visiting in Holland, France and England. 
While there Mr. Spector also looked over 
the diamond markets. 





E. E. Chapman, of 124 S. Halsted St, 
was the victim of window smashers early 
one morning last week, when a hole large 
enough for a man to crawl through was 


broken in his front store window. Two 
suspects have been arrested and their trial 
will be held some day next week. Mr. 
Chapman sustained only a small loss. 

The distribution of the 11th dividend of 
five per cent, in the matter of Philip A. 
Suchard, 205 E. Garfield Blvd., was made 
last week through the offices of Krauss, 
Goldman & Allshouse, who are acting as 
trustees for the ‘benefit of the creditors. 
Mr. Goldman, of this firm, stated that cred- 
itors can be assured of receiving 100 cents 
on the dollar. 

G. LaManna, retail jeweler located at 512 
Milwaukee Ave., last week reported to the 
police that window smashers broke the front 
plate glass. window of his store the previous 
Sunday evening and escaped with watches 
and jewelry amounting to $597. In break- 
ing the window a large concrete block was 
used, which also broke a large mirror that 
is used as a background for the window. 

Loftis Bros. & Co. have removed their gen- 
eral and buyers’ offices, also their mail order 
department, from 62 W. Madison St., to 
211-215 W. Randolph St., where they have 
taken the entire second floor of the Clock 
building. The floor space comprises about 
15,000 square feet, which will enable them 
to have all offices on one floor instead of 
three, as they have had to have at their old 
location. 

Sympathy of friends has been extended 
J. F. Heckman, of the Becker-Heckman Co., 
on account of the death of his wife, who 
passed away on Sunday, May 6, at her 
home, 1134 S. Westley Ave., Oak Park, 
after an illness which extended over a year. 
The funeral was conducted. from her home 
in Oak Park, by the Eastern Star, and 
burial was at Woodlawn Cemetery. She is 
survived by her husband and two sons. 

E. Phillips, 1176 Milwaukee Ave., re- 
ported to the police last week that a small 
boy, about nine years of age, who holds 
his head to one side, entered his store. 
While Mr. Phillips was in the rear of the 
store waiting on a customer the boy took 
two rings, valued at $4, from a display case 
and escaped. The boy had been in the store 
a few days before, asking to purchase a 
watch for 75 cents, and when Mr. Phillips 
informed him he had no watch cheaper than 
a dollar the boy left, saying he would re- 
turn later. 

Max Mayer, of the Western Watch Case 
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Co., Heyworth building, returned to Chi- 
cago last Thursday from a three months’ 
business and pleasure trip through Egypt 
and Europe. Mr. Mayer returned to the 
United States on the Majestic and upon his 
arrival on native soil immediately left for 
Chicago. 

The Wilmort Mfg. Co., 430 S. Green St., 
has purchased from the Acme Corporation, 
Chicago, its hollowware department, consist- 
ing of equipment, dies and inventory. 

Word was received at the office of Loftis 
Bros. & Co. last week that Jos. S. Loftis 
and Herbert Weisburger, of this concern, 
have safely arrived in Europe, where they 
will spend about six weeks visiting the dia- 
mond markets. 

Harold K. Green, 1102 Heyworth build- 
ing, who represents the Dowd-Rogers Co., 
‘of Wallingford, Conn., received word last 
week that the factory that this company is 
erecting is about complete and that with this 
new plant their capacity will be more than 
double the old. 

George MacCormick, representing the 
R. L. Griffith & Son Co., Providence, met 
with an accident one day last week when 
he was hit by an automobile while attempt- 
ing to cross at State and Monroe Sts. Mr. 
MacCormick has been confined to his room 
at the Palmer House ever since suffering 
from sprains in both of his ankles. 


Birmingham, Ala. 


At a meeting of the Birmingham jewelers’ 
division of the Chamber of Commerce, com- 
posed of the jewelers of Birmingham, Ensley 
and Bessemer, it was decided to make the 
week of May 14-19 “National Sterling 
Wek” here. There are attractive window 
displays of sterling silver in the windows of 
the jewelry stores and special advertising is 
being run in the Birmingham newspapers, 
calling attention to the fact that more ster- 
ling silver should be used in the homes of 
the people. Many of the window displays 
are most attractive. 

According to a number of the leading Bir- 
mingham jewelers, business is holding up 
well for this season of year. “Trade with 
us is very satisfactory, in fact we enjoy a 
good business at all times,” said one lead- 
ing Birmingham jeweler, “but I believe busi- 
ness conditions are better now than usual 
at this season of the year. I predict a good 
business all Summer, and in the event noth- 
ing unforeseen happens, we will have one 
of the best holiday and Fall business seasons 
this year we have ever had.” Birmingham’s 
prosperity depends largely upon the price 
and demand for iron and steel. At present 
all iron furnaces and steel mills are being 
operated at capacity, while the most of them 
have on hand now sufficient orders to keep 
them in operation until late in the Fall. 
Business of all kinds is much better now 
than it has been in many months. A large 
amount of money is being spent on buildings 
of various kinds. 

















The Paule Jewelry Co., Burlington, Ia., 
was recently damaged by fire. 


THE JEWELERS’ 














TRADE CONDITIONS 


Every week shows more and more confidence in 
the trade for this year, and develops real signs of 
substantial business. Wholesale houses report 
larger trade the past week than the previous, and 
in most cases each month has produced more busi- 
ness than the same month a year ago. Early this 
year, the trade was assuming that business would 
be sure to pick up with harvest; now, everyhody 
seems to consider this prospect a settled fact. Re- 
tailers are in many cases making definite arrange- 
ments for stocks and for aggressive merchandising, 
to take full advantage of the conditions so con- 
spicuously appearing on the horizon. Yet there is 
no scramble for merchandising, the retailers han- 
dling this developing situation conservatively; and 
the tendency being to set Jan. 1, 1924, as an ob- 
jective, when stecks will be cleared pretty well, 
and the retailer will be in a pesition to look in 
the face whatever may develop in the way of pros- 
pects for the new year. 





Elmer Ashbrook, formerly in business at 
Jamesport, Mo., now in Chicago, was re- 
called to Jamesport for the funeral of a 
relative. 

Floyd Stephens, city salesman for Knaul- 
Cuthbert-Munn Jewelry Co., is laid up at 
home with an attack of heart trouble. He 
probably will be away from his duties for 
two or three months. 

E. V. Goodman, for a number of years 
with the Waltham Watch Co. as watch- 
maker, and later as missionary salesman, re- 
cently returned to Kansas City from the 
Pacific Coast. While in San Francisco he 
did work for the trade. He has no imme- 
diate plans for the future. 

John Wolf, traveler for Edwards-Ludwig- 
Fuller Jewelry Co. in Missouri, Oklahoma 
and part of Kansas, recently underwent an 
operation in a hospital. Mr. Wolf is known 
over his territory and in the trade as “Smil- 
ing John,” for he has a perpetual pleasant 
greeting for everybody. 

The first golf tournament of the Kansas 
City Wholesale Jewelers was held May 8, 
at the Mission Hills Country Club. There 
are several golf enthusiasts in the member- 
ship; and they are quite as enthusiastic as 
the novices in urging a repetition of the 
event. The monthly dinner and meeting of 
the association was held in the country club 
following the afternoon on the links. 

Agitation for the improvement of E. 12th 
St., for which purpose an association has 
been organized, is expected to make loca- 
tions better for high grade retail stores on 
this street. There are many jewelry stores 
on 12th St., some of which have tended to 
auction methods in the past, 12th St. near 
Grand being apparently a desirable site for 
such houses. The installation of ornamental 
lights is proposed, and retailers are being 
urged to decorate their windows nicely and 
take down overhanging signs. Several new 
buildings will be erected on E. 12th St. in 
the next year. 

Two retail jewelers of Kansas City terri- 
tory have recently been victims of “penny- 
weighters.” J. George Garnier, Kansas 
City, Kans., suffered a loss of a $600 dia- 
mond ring two weeks ago through such an 
incident. S. J. Huey, Excelsior Springs, 
Mo., lost a $550 diamond ring more recently 
in this way. A man and a woman have 
been arrested in Kansas City, Mo., and war- 
rants for them have been sworn out in Kan- 
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sas City, Kans., for the pair. They were 
taken, however, to Excelsior Springs, where 
it is said they will be tried under the Huey 
charge. The couple arrested are said to 
have several thousand dollars in deposit in 
local banks. 


The retail jewelry trade is well repre- 
sented on the board of directors of the 
Merchants’ Association, and in the list of 
officers, for the coming year. The annual 
meeting of the association was held May 8. 
Among the new directors elected is C. P. 
Woodbury, manager of the Cady & Olm- 
stead Jewelry Co., who it is remembered 
was recently elected president of the Retail 
Jewelers’ Association of Missouri. At the 
meeting of the directors on the following 
day, Mr. Woodbury was elected third vice- 
president of the Merchants’ Association. 
There were no retail jewelers on the board 
last year, though the interests of the jewelry 
trade were in good hands because of the 
representation of large department stores 
that have fine jewelry departments. F. M, 
Lee, treasurer of the John Taylor Dry 
Goods Company, a restricted department 
store nationally noted for its high grade 
merchandising practices, was re-elected pres- 
ident of the association. R. L. Hawkins, 
treasurer of Emery Bird Thayer Dry Goods 
Co., which has a high class jewelry store, 
was elected a director and first vice-presi- 
dent. D M. Lighton, treasurer of Woolf 
Bros.’ furnishing goods store, was elected a 
director and fourth vice-president. W. H. 
Clark, manager of Kline’s, which recently 
installed a costume jewelry department, was 
elected a director. C. Z. Coffin was re- 
elected manager of the association. 








Trenton, N. J. 


A. Fuhrman & Sons, Inc., is the name of 
a company chartered by the Secretary of 
State to operate from 444 Broadway, Cam- 
den, with Joseph Fuhrman as agent. It 
takes over the business of A. Fuhrman & 
Son at 444 Broadway, Camden, and will 
buy, sell, import, export, trade, and deal 
in jewelry, diamonds, silverware, cut glass, 
watches, clocks, precious stones, and conduct 
one or more stores salesrooms, etc. The 
concern has a capitalization of $75,000, 
divided into 750 shares at $100 per share, 
while the amount that will be devoted to 
the starting of business is $1,000. The in- 
corporators and the number of shares held 
by each are Abraham Fuhrman, 8 shares; 
Joseph Fuhrman, 1, and Leon Fuhrman, |, 
all of Camden. 

“The Howard Co., Jewelers,” of 191 Mar- 
ket St., Newark, with Archie Linder as 
agent, has been chartered here to operate 
from 191 Market St., Newark, in buying, 
selling, importing, exporting, trading, and 
dealing in goods, wares, and merchandise by 
wholesale and retail, but, especially, jewelry 
merchandise. This concern has a capitaliza- 
tion of $125,000, divided into 1,250 shares 
at $100 per share, while the incorporators 
and the number of shares held by each are: 
Archie Linder, of 167 Lincoln Ave., Bridge- 
port, Conn., 1; Alice Linder, of 167 Linder 
Ave., Bridgeport, Conn., 49; Israel Dia- 
mond, of 37% St. Mark’s Place, New York, 
25, and Morris L. Diamond, of 138, New 
Orchard St., Newark, 25. 
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Fred J. Theleman, local manufacturing 
jeweler, is back at work after a week’s 
illness with tonsilitis which confined him to 
his home. 

F. E. Freeman, of Madison, has gone to 
Phillips, where he will open a jewelry store. 
He is located in the former Homemaker 
building, where he installed stock, fixtures 
and equipment. 

J. A. Krenzke has taken over the Olsen 
& Ebann jewelry store at 244 Main St., 
Racine, and is now conducting the business 
at the same location. He is a native of that 
city and has been engaged with several lead- 
ing industrial firms, later selling life insur- 
ance. 

B. F. Springer, of Aug. J. Stoessel, 3rd 
St. jeweler, has been elected president of 
the Milwaukee Chapter, National Associa- 
tion of Cost Accountants. Mr. Springer is 
interested in the Stoessel jewelry store and 
also an official of the John Schroeder Lum- 
ber Co. 

Seidel’s, Grand Ave. and 2nd St., an- 
nounces a remodeling sale prior to under- 
taking alterations of the well-known down- 
town establishment. Some exterior work is 
already under way and further remodeling 
will provide additional and more modern 
facilities. 

Bartus Panik, Cudahy; E. Starkey, 
Waterford; A, J. Boden, Clinton; C. C. 
Parrott, Montello; Robert Nicoll, Kenosha; 
E. Estberg, Waukesha; Schneider Bros., 
Burlington, and the Amidon brothers, Hart- 
ford, were Wisconsin jewelers who called 
on the Milwaukee trade during the last week. 

Retail merchants of Stevens Point have 
voted to close their stores at 5 o’clock each 
afternoon except Saturdays, during the 
months of June, July and August. The 
present closing time is 6 o’clock and the 
advance accomplishes the same purpose as 
would a local daylight saving regulation. 

E. W. Behn, jeweler at Chippewa Falls, 
has received a complete set of store fixtures 
for his establishment at 217 Bridge St. The 
fixtures he has been using previously were 
taken over when he purchased the business 
from U. G. Drake and these have now been 
discarded. The new equipment has added 
greatly to the appearance and facilities of 
the Behn store. 

To be elected to two honorary societies 
within a week is the accomplishment of 
Gambor F. Tegtmeyer, son of Mr. and Mrs. 
Archie Tegtmeyer, and a junior in medicine 
at the University of Wisconsin. He is now 
a member of Phi Beta Kappa, honorary 
scholastic society, and Phi Kappa Phi, 
honorary activities society. His father is a 
prominent Milwaukee jeweler. 

Jerome A. Pfister, son of Mr. and Mrs. 
William A. Pfister, Sheboygan, who was 
formerly connected with the jewelry and 
optical establishment operated by his father 
in that city, has succeeded L. P. Merrar 
in the optical business at Marinette. He 
was more recently engaged in business at 
Racine and has now gone to Marinette to 
follow his chosen profession of optometry. 

August Leichtfuss, of the Boszhardt- 
Possin Co., spent a few days in Milwaukee 
‘during the past week to arrange his samples 
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and again started on another swing around 
the circuit of his territory in Wisconsin. 
Mr. Leichtfuss reported that the retail 
jewelers in his territory have been buying 
exceptionally well for this season and most 
of them are optimistic as to future business 
conditions. 

Sentiment among downtown jewelers and 
other business houses is reported develop- 
ing for earlier closing hours during July 
and August. A committee of 18 merchants 
representing all lines of retail merchandise, 
is canvassing all concerns to ascertain sen- 
timent on this move. If an agreement can 
be reached all stores will close at 5 Pp. M. 
daily and 1 p. mM. on Saturdays. The move 
has received an impetus owing to the ab- 
sence of Daylight Saving in Milwaukee this 
Summer. 

John P. Hess, jeweler, is chairman of the 
general committee which will have charge 
of the Made in Fond du Lac Week, June 5-7, 
when store windows of Fond du Lac mer- 
chants will be turned into miniature manu- 
facturing plants to show products made in 
that city. Operatives and machinery will 
be placed in the windows and the actual 
process of manufacturing carried on. 
Among the merchants on the committee in 
charge of windows for the displays are 
Paul Dana and E. W. Kemnitz. 

Charles Kuesel, formerly of Kuesel Bros. 
Co. and later engaged in jobbing of dia- 
monds and fresh water pearls in Milwaukee, 
has established in business at 308 Broad- 
way, Los Angeles, Cal. Mr. Kuesel dis- 
posed of his business interests in Milwaukee 
about a year ago and went west to take a 
rest and vacation. He has been living in 
California since that time, staying at vari- 
ous cities and looking for a suitable place 
to re-engage in business. Word was re- 
ceived here this week that he has again 
gone into the pearl and diamond jobbing 
business in Los Angeles. 


Local jewelers are contemplating taking 
part in the annual style show to be held 
under the auspices of the Milwaukee Style 
Show Association at the municipal audi- 
torium, Sept. 7-15. The style show proper 
will be held in the main hall while the 
smaller halls will be devoted to booths and 
displays by retailers. Last year the Oberst 
and the Rank & Motteram jewelry stores 
carried off prizes on their displays. The 
Association of Commerce will co-operate in 
advertising the style show throughout Wis- 
consin, Minnesota and Upper Michigan on 
the booster trip next month. 

Mrs. Sarah B. Eppenstein, widow of the 
late M. C. Eppenstein, organizer and presi- 
dent of the Illinois Watch Case Co., passed 
away at Elgin, Ill. on Wednesday after a 
lingering illness of several months’ dura- 
tion. Mrs. Eppenstein was born in Mil- 
waukee, and was the oldest child of the late 
Henry M. Benjamin of this city. She re- 
ceived her education in Milwaukee and was 
one of the early graduates of Milwaukee- 
Downer College. Mrs. Eppenstein was a 
frequent visitor to Milwaukee both to the 
pleasure of her many friends and herself by 
reason of her showing continued interest in 
matters which had attracted her sympathy 
and support in the years that she was one 
of Milwaukee’s residents. She is survived 
by her mother, Mrs. Mathilda Benjamin; a 
sister, Mrs. Charles L. Wirth; a brother, 
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S. H. Benjamin, all of this city; a son, 
Irving, and a grandson, at Elgin, Funeral 
services were conducted by Dr. Samuel 
Hirshberg, of Milwaukee, on Friday, at the 
Eppenstein residence, 230 S. State St., at 
Elgin, followed by services at the chapel in 
the Rose Hill Cemetery, Chicago. 











Fred Fromm, assistant manager of the 
Baldwin-Miller Co., jobbers here, was in 
Galesburg, Ill., attending the annual conven- 
tion of the Illinois Retail Jewelers’ Associa- 
tion, 

Announcement has been made in Terre 
Haute, Ind., that H. B. Monninger, a jeweler 
of that city, has taken charge of the jewelry 
department at the N. M. Rubin store. Mr. 
Monninger is well known to the trade, hav- 
ing had years of experience in western In- 
diana. i 

The Valinitz store at Market and Penn- 
sylvania Sts. has closed out its stock and 
will retire from the field. The corporation 
owning the store was headed by Arthur Val- 
initz, who formerly operated a jewelry store 
on N. Illinois St. on the site of the present 
Roosevelt building. 

The Fletcher M. Noe store, for several 
years located on N. Illinois St., is moving 
this week to its new location in the new 
Guaranty building. The room has been fitted 
up especially for the store and is on the 
street floor. While it is doubtful if as many 
persons pass the new location each day as 
the old, the class of trade is much different. 

Jobbers report a beginning of the end of 
the traveling salesmen coming through with 
their Fall lines. For a month past all the 
jobbers have been chained to their desks 
listening to the extraordinary merits of some 
particular line. Most of the buying now has 
been done and if there is uncertainty con- 
cerning the future the jobbers did not show 
it in their buying. Local wholesalers bought 
more extensively than they have for years. 

Announcement has been made of a severe 
accident to Mrs. A. P. Craft, widow of a 
well known jeweler here and mother of Ed- 
ward Craft, head of the A. P. Craft Co., 
ring manufacturers here. Mrs. Craft slipped 
at her home and fell down a stairway, break- 
ing her jaw and suffering severe strains and 
bruises. Because of her age the injuries are 
much more serious than under ordinary cir- 
cumstances. Mr, Craft died at his home 
here recently. 

Horace A. Comstock, an Indianapolis busi- 
ness man and sport devotee, has joined’ the 
agency forces of the H. H. Woodsmall Co. 
He will specialize in the promotion of auto- 
mobile insurance. For more than 30 years 
Mr. Comstock was a retail jeweler on 
Washington St., retiring from that business 
for the benefit of his health. Mr, Comstock 
is a veteran sportsman, having won honors 
in competition at trapshooting and fly cast- 
ing. He has won tournaments under the 
auspices of the Indianapolis Casting Club in 
both the accuracy fly events and the long 
distance casting events. 








Jacob W. Simon, formerly located at Troy, 
Ill., has moved to Collinsville. 











I. Lachman, Seattle jobber, is visiting 
southern California on a pleasure trip. 

Mr. Peterson, retail jeweler from Toledo, 
Ore., is spending a short time in Los An- 
geles. 

H. Weinberger, of the Owl Jewelry Co., is 
recovering from a slight surgical operation 
which he recently underwent. 

A. C. Smalley, of the E. W. Reynolds Co., 
is leaving for Yosemite Valley by automo- 
bile for a vacation of two weeks. 

William E. Phillips, of Pudlin & Phillips, 
wholesalers, 602 Title Guarantee building, 
has gone to San Francisco on business. 

A. G. Jones, western representative of the 
Wadsworth Watch Case Co., with head- 
quarters in San Francisco, is here calling on 
the trade. 

B. T. Williams, 223 W. 5th St., has re- 
turned after spending several days fishing for 
trout in the Santa Ynez River. He reports 
having secured the limit allowed by law. 

Peter B. Flynn, traveling representative of 
the Paul D. Walsh Co., has just returned 
from a trip through Oregon and Washing- 
ton, where he did a very satisfactory busi- 
ness. 

W. H. M. Freeman, 256 S. Broadway, has 
been spending a week fishing and hunting 
in the upper Kern River region. Mrs. Free- 
man had charge of his business during his 
absence, 

Miss Marie McDowell, of the office force, 
and Carl D. Shields, of the optical depart- 
ment of the E. W. Reynolds Co., were united 
in marriage on April 27. They are receiv- 
ing many congratulations. 

Word from James A. Montgomery, presi- 
dent of Montgomery Bros., now at Coro- 
nado Beach, indicates that he is regaining 
his health and it is expected that he will be 
able to return home soon. 

Otto Jaeschke, head watchmaker for the 
G. D. Davidson Co., intends to start for 
Washington, D. C., on May 14 to be gone 
three weeks. He will also visit New York, 
Rochester and other cities while in the east. 

G. W. Bodley, traveling representative of 
the T. J. Bruner Co., has just returned from 
a trip north and reports having done very 
good business. The business done in the 
office in Los Angeles recently has been re- 
markably good. 

Milton Sandfelder, representing the D. F. 
Briggs Co., Attleboro, Mass., and Daniel 
Childs, representing the Payton & Kelley 
Co., Providence, R. I., have just arrived 
here. This is Mr. Sandfelder’s first visit 
here since three years ago. 

E. A. George & Co., wholesale jewelers, 
are now nicely settled in their new quarters, 
707-8-9 Title Guarantee building, where they 
have three times the space they formerly oc- 
cupied. Mr. George reports that business is 
increasing with the change. 

Clyde Newton Figley, salesman and de- 
signer for the G. D. Davidson Co., is enjoy- 
ing a trout-fishing trip to Cuyamaca Lake, 
in the San Diego County mountains, for a 
week. Mr. Figley was the inventor of the 
Figley fly hook, familiar to all trout fisher- 
man. 

John Morse, western representative of the 
Elgin Watch Co., is here in the interests of 
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his concern. He is accompanied by Mr. 
Gantz, eastern representative of the same 
company, who has been spending several 
days visiting the retail jewelers of southern 
California, 

James D. Bridges, of the Los Angeles of- 
fice of the International Silver Co., is just 
starting for a business trip through Arizona, 
New Mexico and Texas, expecting to be 
gone about 10 days. Miss Lisenby of this 
company’s office force is recovering from 
illness which kept her in a hospital for a 
time, 

George H. Marcher, lapidary and dealer 
in semi-precious gems, 934 Santee St., who 
recently established a stone-engraving de- 
partment, is doing a good business in that 
line. He is turning out a large number of 
intaglios in genuine jet, particularly in 
Egyptian style suggested by the vogue for 
Egyptian styles. 

The increase in the diamond business of 
the E. Bastheim Co. has necessitated the 
acquisition of more space and a new office 
has just been opened and an additional safe 
has been installed. The company is increas- 
ing materially its stock of mounted diamond 
jewelry and entering into this line very ex- 
tensively. The management reports that the 
house is doing the largest diamond business 
in its history. 

Cards written by George E,. Feagans on 
board the Aquitania en route for Europe 
have been received. They were posted in 
Southampton on April 17, indicating that he 
arrived there on that date. He reported that 
he was having a delightful trip. Mrs. Fea- 
gans and Mrs, Joy, his wife and daughter, 
are visiting friends in Chicago but expect 
to reach New York before May 15, when 
he is expected to arrive on his way home. 

Henry J. Schlegel, salesman with the G. 
D. Davidson Co. of California, expects to 
leave on May 31 for Washington, D. C., to 
be gone about a month. He is a member of 
the Al Molika Chanters and will accompany 
them to the Shrine convention in the capital 
city June 4-8. He intends to go to New 
York and also to visit Rochester, his former 
home and where he was a member of the 
Bastian-Sweezy-Schlegel Co. until he came 
to California. 

Details of the brutal attack on Theodore 
J. Hindin, diamond broker on the fourth floor 
of the Loew State Theatre building, on April 
21, were related May 2 in Justice Baird’s 
court when the man who was captured and 
gave the name of Earl Williams was given 
a hearing. The defendant is accused of rob- 
bery and assault with intent to murder, and 
was held to answer on bail of $10,000. The 
two who accompanied Williams but escaped 
have not yet been apprehended. 

John Blohm, head of the silver department 
of Feagans & Co., will start May 15 for 
New York and the eastern factories and 
jewelry houses for the purpose of getting 
new ideas and new stock for the opening of 
Feagans & Co.’s new store on W. 7th St. 
He expects to meet Mr. Feagans on his re- 
turn from abroad and accompany him to the 
markets. He will stop in Chicago and 
Cleveland on his way east and will return 
via Philadelphia, Washington, Pittsburgh, 
Denver and Salt Lake. 

The Meyer & Talbott Co., one of the long- 
established wholesale houses of Los Angeles, 
heretofore doing business as a firm, has ap- 
plied for incorporation papers and is other- 
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wise reorganizing and preparing to expand 
its business. Mr. Meyer, who has been 
manager, has sold a portion of his interest 
and will take a less arduous and less exact- 
ing part in the conduct of the business, His 
place as manager has been taken by G. G, 
Voege, who has a considerable share of the 
stock under the new corporation. The name 
of the concern has not been changed. 

The following out-of-town jewelers have 
been in Los Angeles recently: V. E. Dun- 
canson, San Bernardino; Mr, Asher, of 
Asher Bros. Jewelry Co., Santa Ana; Mrs, 
M. A. Stalmer, Fullerton; F. W. Alley, Po- 
mona; J. E. Russell, La Brea; Leo Schiller, 
San Diego; Richard Jessop, San Diego; Mel 
Smith, Santa Ana; S, B. Clem, Redondo; 
C. F. Manahan, Pasadena; L. C. Tucker, 
Sierra Madre; T. S. Lailey, El Monte; J. 
L.. Brandenburg, Glendale; H. E. Wellman, 
Alhambra; L. J. Tindall, Owensmouth; A, 
J. Dutton, Anaheim; E, Moser, W. Alham- 
bra, and Andrew Smith, Santa Barbara, 

James G. Ure, of Brock & Co.’s sales force, 
is enjoying a pleasant hunting trip in 
Lower California. Governor Lugo and the 
Surveyor General of that State have been 
in Los Angeles recently, and through an 
American resident living in Governor Lugo’s 
jurisdiction who is a personal friend of both 
the Governor and Mr. Ure, arrangements 
have been made by which Mr. Ure and a 
party of three others are having unusual 
privileges and assistance on their trip. In 
fact, the Surveyor General has practically re- 
lieved Mr. Ure of all responsibility and 
made the preliminary arrangements. The 
other three in the party are Wallace Ginder, 
designer for Brock & Co., W. J. Kendrick, 
Jr., son-in-law of Mr. Ure, and Judge Wood 
of Los Angeles. They left here May 12 
and expect to be gone two weeks. Governor 
Lugo will join them when they reach En- 
senada, the capital of his State, and accom- 
pany them on their fishing and hunting trip. 
Mr. Ure, who is a quartermaster sergeant in 
the National Guard of California, has se- 
cured leave of absence for the month of May 
with permission to take with him a limited 
supply of government arms and supplies. 








Notes from Arkansas 

T. A. Daniel, local jeweler and watch- 
maker, has closed his business at Lonoke, 
Ark., having sold his entire stock of watches, 
jewelry and other articles before closing. 

Pearl Stegall, jeweler doing business here 
under the firm name of the Crescent Jewelry 
Co., has filed a voluntary petition in bank- 
ruptcy in the federal court for the western 
district of Arkansas in Texarkana, Ark., his 
schedules showing his liabilities as $5,564.57 
and his assets as $3,185, with $350 claimed 
as exempt. The date for the meeting of his 
creditors was May 8&. 

B. Gottlieb, Sons & Co., Pine Bluff, Ark. 
have opened a store in El Dorado as 4 
branch house. This store has the same name 
as the local store, features the same quality 
of goods, and is operated on the same policy. 
It is located on Washington Ave., in the 
heart of El Dorado’s business section and 1s 
progressing nicely. Mr. and Mrs, Sig Hy- 
man were present at the opening and they, 
together with other attaches of the local firm, 
will operate the business, Joe Gottlieb has 
announced. 
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H. C. Van Ness, 140 Geary St., is paying 
4 business visit to southern California. 
Al. M. Gilbert is planning his initial trip, 


since going into business for himself. He 
will take his full lines. 

Fritz Barkan has returned from the north- 
west, but C. C. Gross is not expected back 
till some time in June. They went north 
together. 

John G. Beard, Martinez, Cal., who be- 
came a benedict early in April, has been 
calling on the local trade accompanied by 
his bride. 

Park V. Bovyer has just left headquarters 
of the Burr W. Freer Co. for a business 
trip through northern California and parts 
of Nevada. 

S. J. Hammond, of S. J. Hammond & Co., 
and J. E. Lewis are visiting southern Cali- 
fornia. Both have offices on the third floor 
of the Jewelers building here. 

Max J. Newman and Al. Goldberger, rep- 
resenting John S, Adler, are on their annual 
May trip, visiting the jobbing trade in the 
inter-mountain and Coast cities. 

Horace Allen has returned from a business 
trip to the Sacramento Valley, made in the 
interests of the Oneida Community, Ltd., of 
which he is Pacific Coast manager. 

Paul C. Paulsen has left for the Pacific 
northwest, in the interests of the Gorham 
Co. He is also on a special mission in the 
interests of the ecclesiastical department of 
the company, 


Retail jewelers visiting the trade last week 
include: Clarence P. Jacobs, Vallejo; Max 
Noack, Santa Rosa; Ernest Mueller, Eureka; 
H, Reader, Taft; Earl Bothwell, San Jose; 
L. A. Mead, Santa Clara; and Tom White 
of A, White, Inc., Vallejo, Cal. 

Edward V. Saunders, accompanied by his 
young son, Drury Saunders, has just left to 
visit the Pacific northwest. Mr. Saunders, 
who is Coast manager for the International 
Silver Co., will visit that firm’s headquarters 
before returning to San Francisco. 

0, A, Stark, general manager of the Star 
Watch Case Co., has gone to the Pacific 
northwest, accompanied by J. W. King, 
Coast representative of the firm. Mrs. J. 
W. King, a bride of about a year, has accom- 
panied them on the journey. From Seattle 
Mr. Stark will continue on his way east. 

Morgan & Allen Co., 150 Post St. an- 
nounce that E, L. Kaplan has just been ap- 
pointed their representative for southern Cal- 
ifornia, with offices in the Title Guarantee 
building, Los Angeles. Mr. Kaplan is a 
southern California man. R. C. Pengelly is 
taking a new sample line of hollow ware for 
the Morgan & Allen Co. out of San Fran- 
cisco headquarters. 

Walter L. Glenn has gone east to take up 
his duties as vice-president of the R. Wal- 
‘ace & Sons Mfg. Co., at Wallingford, Conn. 

t was a case of “Au revoir and not good- 
bye,” when Mr, Glenn left the new local 

cadquarters of the W. B. Glidden Co., rep- 

Tesentatives of the R. Wallace & Sons Mfg. 

0, for it is expected that Mr. Glenn’s of- 
ielal work will bring him here about twice 
4 year, 
we tavelers for eastern houses here this 

tek include: Max Mandelbaum, of Eng- 
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land, Klein & Levy, Inc., New York; Joe 
Klein, of Shiman Bros. & Co., New York; 
Louis Federman, of the Shiman-Miller Mfg. 
Co., Newark, N. J.; Charles Jacot, of the 
Forstner Chain Corporation, Irvington, N. 
J.; H. F. Tourtellot, of the Waite-Thresher 
Co.; and C, Albert Murphy, of the Ballou 
Mfg. Co., Inc., Attleboro, 

J. H. Spiro, just back from five weeks in 
the Pacific northwest, stated that while 
lumber mills there were working day and 
night, general conditions were clouded by 
the inability of the farmers to sell their 
potatoes and other crops. A shortage of 
fodder is affecting the cattle, some of which 
are dying for lack of nourishment. Many 
of the potato fields were not dug on account 
of lack of demand.for this crop. 

Under date of May 7, Ted Huggins here- 
tofore vice-president and general manager 
of A. I. Hall & Son, of which concern his 
father, A. W. Huggins, is head, sent out 
notices to all his friends to the effect that 
he was that day tendering his resignation 
from the above named offices, the resigna- 
tion to take effect immediately. Mr. Hug- 
gins announces his temporary mailing ad- 
dress as 716 Grant Ave. He returned a 
short time ago from a trip east during which 
he attended the annual meeting of the Na- 
tional Wholesale Jewelers’ Association and 
was elected to the executive board. He is 
also a director of the National Jewelers’ 
Publicity Association. 











San Antonio, Tex. 


Herman J. Ritter, of H. H. Hawley Co., 
Dallas, Tex., was recently in San Antonio 
on a business trip, 

Siegel & Dubinski have been succeeded by 
L. Siegel and have moved to a new location 
at 205 Alamo Plaza. 

J. A. Manning, Floresville, and Joseph 
Rittimann and his son, Dr. Dan Rittimann, 
were recently in town. 

F,. W. Thulmeyer, a jeweler of Gonzales, 
Tex., spent a week in San Antonio, during 
the Scottish Rite Reunion, and took his 
degrees. 

Jacobs & Lipoff, lately of Port Arthur 
and Houston, Tex., have very recently moved 
to San Antonio where, at 215 Alamo Plaza, 
they have opened a pawn and jewelry store. 

Charles Halton, who has spent a number 
of years in the jewelry business at Abilene, 
Tex., is now situated in Corpus Christi and 
has opened a jewelry store there in the 
Nueces Hotel. 


C. H. Temple, jeweler of Donna, Tex., 
was not long ago robbed of a number of 
watches, jewelry and old gold. The thieves 
are still free, although it is interesting to 
note how close they were to being discov- 
ered. A San Antonio salesman happened to 
be in Donna the morning after the burglary. 
A day or so afterward, when in the jewelry 
store of a neighboring town, a young man of 
perhaps 19 years of age entered with a ring 
which he sold to the local jeweler. Shortly 
another man entered with another piece of 
jewelry which he desired to sell. He was 
unsuccessful, for the jeweler had by that 
time become suspicious. Police officials were 
called but without avail. The San Antonio 
salesman later saw the crooks at the depot. 
The two men avoided him and escaped some- 
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how, although not on the outgoing train. 
Detectives are still on their trail. 








Cleveland 


The Cowell & Hubbard Co. is having a 
silver display, starting May 15. 

W. H. Kennan, of Sigler Bros., is start- 
ing on his second trip of the year, 

H. A. Bernon, Hippodrome building, is 
back, after a month of serious illness. 

George F. Hyde, Medina, and Charles 
Jelliff, Mansfield, were recent visitors here. 

G. L. Sigler attended the convention of 
the National Wholesale Jewelers’ Associa- 
tion at Cincinnati. 

Ben and David Glasser, who are conduct- 
ing business as the Merit Co. in the Republic 
building, 647 Euclid Ave., have purchased 
the H. W. Burdick Co.’s material depart- 
ment. F. X. Dietz, who has been the man- 
ager of the H. W. Burdick material depart- 
ment for over 35 years, and John Tallman, 
also connected with that concern for a 
number of years, will hereafter be with the 
Merit Co. The Merit Co. is now occupy- 
ing space adjoining the H. W. Burdick Co. 
on the third floor of the Swetland building, 
1010 Euclid Ave., rooms 301-302-303. 

E. E. Walters, of New Concord, an- 
nounces that he will close out his jewelry 
business in that city and retire from business. 

“Thad” Ackley, one of the oldest mer- 
chants of the city of Warren, passed away 
at his home on Washington Ave., Sunday 
afternoon, May 6, as the result of an acute 
attack of pneutnonia, which he was stricken 
with earlier in the week. Mr. Ackley was 
born in Bloomfield more than 80 years ago, 
and in boyhood came to Warren and learned 
the watchmaking, jewelry and engraving 
trade, under Jules Vautrot, Sr., which busi- 
ness he has always followed. He was a 
man of mechanical ability and has perfected 
many inventions, and as an engraver had 
few superiors, even though at his present 
advanced age. 
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Pacific Coast Notes 





C. Mantele, Stockton, has recovered from 
recent illness and is now back at his store. 

Bert Hodges, formerly of Kansas City, 
has opened a small jewelry store at 312 S. 
San Gabriel Blvd., San Gabriel, Cal. 

L. H. Burnett, well known jeweler of Ta- 
coma, Wash., is visiting Salt Lake City and 
he has let it be known that he may open a 
branch jewelry store there, according to the 
press of Salt Lake. 

Miss Marguerite Jordan, associated with 
the Gorham Co., is making an exhaustive 
study of old silver throughout the country. 
She was assisted in assembling a loan col- 
lection in Oregon by Mrs. Lucy Dodd Ram- 
berg and Mrs. Lee Hoffman, of the Arts 
and Crafts Society, which sponsored her 
appearance as speaker on a number of 
occasions during the week of March 4 to 9 
at the Portland Public Library. Miss Jor- 
dan succeeded in interesting hundreds of 
Portland women who visited the exhibit 
and attended the lectures given by her on 
the development of modern smithing. Since 
Miss Jordan's departure from Portland, 
various silverware exhibits have been held. 















TRADE CONDITIONS 


Trade with the retail jewelry stores of Evansville 
has been very good during the past month. May 
has proved to be a very good month and is bring- 
ing in a better volume of trade than the correspond- 
ing month of last year. Dealers say there is every 
reason to believe that trade during the rest of the 
season will be better than it was last year. Reports 
from the rural communities are most encouraging. 
Farmers are planting big crops, are in a better 
frame of mind than they were a year ago and are 
buying more freely from the merchants. Collec- 
tions also have improved. In industrial centers 
like Evansville factories are being operated on 
steady time and some of them at full capacity, and 
there are practically no unemployed men now. 
Taken as a whole, the trade situation is about as 
good as one could expect and both retail and whole- 
sale jewelers are of the opinion that things are 
going to go right ahead now and that trade the 
balance of the season will be better than it has 
been at any time since the close of the World War. 





J. Harry Poole, former operator of a 
pearl button factory at Rockport, Ind., was 
in Evansville a few days ago on business. 

Charles F. Artes, of the Charles F. Artes 
Co., Inc., retail jewelers of 321 Main St., 
has returned from a business trip to In- 
dianapolis. 

Hovey H. Tislow, retail jeweler, and 
Clark Whitman, manager of a large de- 
partment store that retails jewelry at Peters- 
burg, Ind., will help to arrange a big horse- 
racing meet at Petersburg in August. 

Reports from points along the Wabash 
and White Rivers are to the effect that there 
is renewed activity along the mussel camps 
and that more men are employed in the work 
this Summer than there were last year and 
that the men are being paid good wages. 
Few pearls have been found by the workers 
this year, however. Pearl button factories 
in southern Indiana and southern Illinois 
are being operated steadily and indications 
point to their being able to run on full time 
all Summer. The factories are becoming 
more active each year and the manufacturers 
find a good sale for the buttons. 

Retail jewelers in the cities and towns in 
the western Kentucky coal fields are mighty 
well pleased over the settlement of the coal 
strike that started on Saturday, March $1. 
Over 4,000 miners were out on a strike and 
in mining towns the retail business had 
started to suffer a great deal. The miners 
finally agreed to sign up with the operators 
for two years and the mines are in opera- 
tion again and merchants are tickled and 
believe that trade prospects now are exceed- 
ingly bright. Towns like Madisonville, Hop- 
kinsville, Owensboro, Henderson, Sebree, 
Sturgis and Earlington were affected by the 
strike. 

Lawrence Everroad, 20 years old, was ar- 
rested on May 5 at Columbus, Ind., charged 
with the robbery of the J. F. Marshall & 
Co. jewelry store in that town several weeks 
ago. Bryan Strawn, who was arrested at 
Indianapolis a few days before, after he had 
tried to dispose of two diamond rings at a 
pawnship, was taken to Columbus and 
placed in jail. Strawn at first refused to 
give his name to the Indianapolis officials, 
but hhe finally admitted his identity, it was 
said. According to the Columbus police, he 
confessed that he robbed the store and his 
involves Everroad. Everroad is a 


story 
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taxi-driver and told the police that he had 
nothing to do with the robbery except that 
he drove Strawn to and from the store on 
the night of the robbery. Strawn told the 
police that six watches stolen from the Mar- 
shall store were placed under the Clifty 
bridge, three miles east of Columbus. The 
watches were found by the police who went 
to the bridge to make a search for the loot. 
The plate glass of the jewelry store was 
broken and the theft was made through the 
opening. The articles stolen were valued at 
more than $1,000. 















Arno Dorst, head of the Dorst Co., Walsh 
building, is expecting August Nuerenberger, 
one of the traveling representatives of the 
company, to reach Cincinnati within a week. 
Nuerenberger has been making a tour of 
the south and west and will return home 
for the Summer stay. 

Visitors from Kentucky and the upper 
part uf Ohio called at Frohman & Co.’s in 
the Harrison building. They included: 
Robert Whitaker, Harlan, Ky.; Carl Foster, 
Cynthiana, Ky.; T. J. and William Murphy, 
Maysville, Ky.; the Thoma brothers, of 
both Sidney and Piqua, Ohio. 

The two road representatives of Joseph 
Noterman & Co., 413 Race St., are ex- 
pected home in about a week after making 
rather extended trips in their respective lo- 
calities. The men are George W. Detmer- 
ing, who is going through the central west, 
and Roland M. Noterman, whose territory 
lies in the northwest. In their reports to 
the office both men assert that orders are a 
little better than usual. 

Announcement of a change in date of a 
wonderful art treasures exhibit at the 
Loring Andrews Co. store, 117 E. 4th St., 
has been made by the jewelry concern. The 
exhibit is that of art treasures by P. W. 
French & Co., New York city, and will be 
held for two weeks or from May 14 to 
May 31. It was to have been held sooner. 
The Loring Andrews Co. devotes a lot of 
its space and time to exhibits of this 
character. 

Members of the baseball team of Richter 
& Phillips Co., 114 W. 6th St., appeared for 
their scheduled game Sunday but waited a 
long time for their opponents to show up. 
They could still be waiting if they wanted 
to but after holding practice among them- 
selves they saw fit to return home. The 
team won its first game at Dayton, Ohio, 
a week ago,, due to the effective twirling 
of Sam R. Young and a home run clout 
by J. Harvey Phillips. The team is booked 
for games until the middle of September 
and it does not look for anymore disappoint- 
ments by having the other side fail to show 
up. 

The former home of the MHerschede 
Jewelry Co., 24 and 26 E. 4th St., across 
from the Hotel Sinton and adjoining the 
4th St. entrance of the Hotel Gibson, was 
sold by Max Greenwald to the Frankel 
Realty Co. for a reported price of $300,000. 
It was known as the Herschede building 
out of compliment to the jewelry store, 
which was a tenant on the first floor for a 
number of years or until the new Herschede 
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building was constructed about a square 
farther east. 
the Herschede Realty Co. and the structyp 
is occupied by the jewelry store and th 
Chamber of Commerce. 

The Six Michaelson Bros., manufactur; 
jewelers, are now firmly established on th 
fifth floor of the Stockton building, 138 w 
4th St., having moved from the old locatio, 
on the third floor of the Excelsior build 
Opera Place and Race St. The firm foun 
need for larger quarters and accord; 
moved to a place where this could be ». 
cured. The firm is made up of Lonis 
Michaelson, president; Israel Michaelson 
vice-president, and Robert Michaelson, 

The annual Summer outing of the Whok. 
sale Jewelers’ and Manufacturers’ Associ. 
tion of Cincinnati will be held at Whit 
Villa, Ky., Wednesday, June 5. This dat 
was reached at a meeting of the entertajp. 
ment committee during the week, this com- 
mittee being made up of Clarence Loe, 


chairman; Arno Dorst, vice-chairman; 
George Opie, Eli Gutmann and Edgr 
Noterman. The local association usually 


foregathers within the hospitable confine 
of White Villa, a summering place for Ci- 
cinnatians and Kentuckians, and the usud 
program will be carried out this year, A» 
other meeting will be held within a wed 
to decide upon a program for the outing 
which, however, will not be observed with 
any formal character. Jewelers will dispor 
themselves as they see fit on that day an 
will proceed to forget everything except the 
fact that they are out for a pleasant dy. 
Joseph Noterman, head of the firm of tha 
name, makes his Summer home at Whitt 
Villa. 








Omaha. 


A. O. & Z. B. Udall have opened : 
jewelry store at Columbus, Nebr. 
Harle Williams, Tabor, Ia., was one 0 
the retail jewelers who was in Omaha du 
ing the week laying in some supplies for & 
graduation season and some other goods. 

J. B. Krabill, Plattsmouth, Nebr, 
among other Omaha visitors during 
week, as were E. Kahn, Friend, Neb: 
Barney Meentz, Blue Hill, Nebr, a 
George Sawyer, Silver City, Ia. and Joi 
Douglas, Onawa, Ia. 

Kendle Bros.’ jewelry store at Shelton 
Nebr., was robbed Monday afternoon, May 
7, of more than $1,000 worth of diamonés 
Six diamond rings, one loose dia 
four expensive settings, all of which we 
in the box, were taken. The diamonds wet 
kept in the drawer of a desk, Expensit 
watches, money, and other valuables in the 
desk were not molested. Russell 
says the back door was locked all day 
that he knew everyone who was in the sia 
in the course of the day. He is at @ 
to know how the diamonds disappeared 
his store. 











The watch factory “Moderna,” near Zot 
will, Switzerland, will be converted into # 
ammunition factory, according to 4 
from Consul Philip a . 
property has been purchas y soe 
which has supplied guns to Roumania # 
now intends to supply the ammunition 

















The new place is owned by 
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W. H. Stevenson, chairman of the Lake 
Erie and Ohio River Ship Canal Commis- 
sion, addressed the members of the Retail 
Credit Men’s Association last Monday, tell- 
ing of its advantages to all branches of busi- 
ness in the building program of this water- 
way to the lakes, 

Mother’s Day was observed here last Sun- 
day, and some of the jewelers did not lose 
the importance of the event. W. W. Wat- 
tles & Sons displayed a specially posed pic- 
ture of mother and daughter in their dis- 
play window, with an appropriate setting. 
It attracted a lot of attention. 

C. Glen Sipe, of the Sam F. Sipe Co., 
and W. H. Hofmann, of Heeren Bros. & 
Co., back from their trade tour in four 
States with the Chamber of Commerce re- 
port a very optimistic outlook and the 
splendid reception of the visitors at all 
points along the route. The party traveled 
by special train. 

Instalment houses report a very good vol- 
ume of business at this time, selling jewelry 
on time having reached very large propor- 
tions in this city, so the instalment houses 
report, with the trade growing every week. 
Some of these houses are doing considerable 
advertising in exploiting the things which 
they have to sell. 

After 50 years in one location the firm 
of Wallace Miller & Bro., Uniontown, Pa., 
has moved from the Citizens Title & Trust 
Co. building to a room formerly occupied 
by the Imp Theater. The firm has con- 
verted the structure into one of the best 
jewelry stores in western Pennsylvania and 
Pittsburgh merchants are congratulating 
them on the improvement. 

Israel DeRoy, the oldest retail jeweler in 
Pittsburgh, is opening a new jewelry store 
at 602 Liberty Ave. He will have asso- 
ciated with him his sons and the firm name 
is to be Israel DeRoy & Sons. The new 
concern has had the entire building re- 
modeled from basement to roof and the 
entire three floors of the building will be 
occupied as a retail jewelry store. 


J. Clare Crawford, president of the 
Jewelers’ 24-Karat Club, announced a lot of 
interest in “National Sterling Week” in 
Pittsburgh, as well as other sections of the 
country, and said that jewelers generally in 
this territory entered into the spirit of the 
ocasion most heartily. Mr. Crawford took 
an active part in the national publicity cam- 
paign on the subject at the recent conven- 
tion of the American National Retail Jewel- 
‘ts Association in Cincinnati. Considerable 
Spread was made here by jewelers regarding 
the silver week idea and nearly all stores 
have made special displays. 

Mr. and Mrs, John M. Roberts and Mr. 
Roberts? sons, of the John M. Roberts & 
Sons Co, were in Philadelphia last week 
attending the wedding of Mr. and Mrs. Rob- 
rn daughter, Miss Florence Roberts, and 
preatick I, Smith, Jr., son of Mr. and Mrs. 

rederick I. Smith, of Plainfield, N. J., 
— was an event of Wednesday of last 
om marriage was solemnized by the 
nf oulson, of Ventnor, N'. J. Miss Lil- 

oberts was her sister’s maid of honor. 
Y relatives were in attendance at the 
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ceremony, which was followed by a wedding 
breakfast given by Mr. and Mrs. Beyer, of 
Ventnor, in the Union League Club. After 
an extended trip, Mr. and Mrs. Smith will 
be at home in Plainfield. 

Following a thrill of excitement here last 
week, when Mayor Magee ordered all clocks 
in municipal buildings turned back one hour 
to conform to daylight saving time, jewelers 
were glad when the department stores, the- 
aters, street railways and in fact business in 
general decided to remain on daylight sav- 
ing time, regardless of the passage of the 
Derrick bill in the State legislature fixing 
Eastern Standard time as the legal time of 
the State. There is nothing in the bill 
which prevents people from turning their 
clocks ahead if they wish or back an hour 
if they desire. Mayor Magee’s action was 
simply technical and to conform to the law, 
which stipulates that municipalities cannot 
fix any time other than standard time as 
legal time. As to whether there will be 


daylight saving next year is a question but, 
as the business of the city had gone on day- 
light saving before the passage of the bill, 
it will remain that way until next Sep- 
tember. 











Mr. Marine, Sr., of the S. Berson Co., has 
returned from a trip to California, 

J. Kepolowich, of the Rochester Jewelry 
Co., started on an eastern trip last week. 

W. Levinson, of M. Rosenbloom & Co., 
returned this week from a business trip in 
the interest of his concern. 

The Rochester Retail Jewelers’ Associa- 
tion will hold a meeting Thursday evening, 
May 10, at the Powers Hotel. 

D, Present has discontinued the removal 
auction sale at Main and Water Sts. He 
has leased the store at the corner of Main 
and Front Sts. for a short term and the auc- 
tion sales will be continued there. 

George Hunt is closing out his jewelry 
business in the -Commerce building, corner 
Main St. and South Ave. He is arranging 
to manufacture an electric ap’arsatus for 
igniting water heaters which he has recently 
invented. 

The H. Oemisch Co. store, 56 East Ave., 
will be moved about June 1 to the new Saga- 
more building on East Ave. Mr. Oemisch 
was located in the Triangle building, Main 
St. and East Ave, for 30 years before locat- 
ing in the present quarters. 








R. G. Payne, who has been in the jewelry 
business in Milton, Ala., for a number of 
years, is preparing to move to Tallahassee, 
where he has leased a business building and 
will open a jewelry store. Mr. Payne ex- 
pects to move his family some time later. 
He has served in Milton as a member of the 
City Council and also as Mayor of the city. 
A portion of the building now occupied by 
Mr. Payne’s business will be taken over by 
Albert Jones, who is conducting a men’s 
furnishing department in the other half of 
the building. General F. E. Dey will re- 
enter the jewelry business and occupy a 
portion of the store being vacated. 
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C. O. Lawton, of Harris & 
gone to Delaware to attend the annual con- 
vention of the Sons of Cincinnati. 

Mrs. Minerva Hildreth, of the Smith, 
Patterson Co., is planning to go to Cali- 
fornia for six weeks to visit friends there. 

Frank Davison, treasurer of Thomas Long 
Co., is on the high road to recovery, after 
six weeks’ illness. He hopes to resume busi- 
ness on regular schedule in a few days. 

John J. Kingsley was called as an expert 
appraiser to value the jewelry of Miss Gor- 
don in connection with a case which has 
attracted wide attention in this city. Mr. 
Kingsley placed the value at $2,138.50. 

The sympathy of friends in the trade is 
extended to Charles G, Swenning on the 
death of his wife. He was formerly with 
the Smith, Patterson Co., but is now with 
the Pinehurst Jewelry Co., North Carolina. 

A charter has been granted to the New 
England Porcelain Co. The incorporators 
are Horatio C. Rehrman and H. Wray 
Rehrman, of Winchester, and Mildred C. 
Roche, of Somerville. The capital is 
$100,000. 

A charter of incorporation has _ been 
granted to the Unis Watch Co., Boston. 
The incorporators are Myer Levine, Julius 
Leventhal and Joseph H. Lansky, all of 
Boston. The capital is $10,000 and the com- 
pany will feature Swiss watches. 

More than 200 finishers at the Waltham 
Watch Co., who recently went on strike, 
have returned to work. They have accepted 
an increase of 10 per cent which the com- 
pany offered, but which they at first refused 
to accept. The company’s officials declared 
that they would fight the strike to a finish. 
After a conference among the workers it 
was decided to give in. 

Business changes of considerable interest 
to the trade have just gone into effect. Wil- 
liam G. Smith, for several years connected 
with Norling & Bloom Co., and in latter 
years holding the position of president, has 
withdrawn from that company. He is now 
allied with Heller & Atkins, designers and 
makers of platinum and gold jewelry, of 
387 Washington St. Mr. Smith takes with 
him a high reputation for business, and is 
particularly fitted to develop a wide field 
with his new associates. Simultaneously 
with the advent of Mr. Smith, a well-known 
member of Heller & Atkins, J. H. White- 
house will branch out for himself. He has 
purchased the old-established business of 
Landen & Son, Springfield, where Mr. 
Whitehouse, as traveling salesman for Hel- 
ler & Atkins for many years, has made a 
great. number of business and _ personal 
friends. The firm of Heller & Atkins is 
one of the oldest and best known establish- 
ments in this city, holding a prominent posi- 
tion among the manufacturers of high-grade 
platinum and gold articles. The firm was 
originally John Boyce Co., whose reputation 
in the old days was noteworthy. Since the 
passing of the Boyce firm the reins have 
been taken up by Heller & Atkins, whose 
ability and skill, together with an engaging 
personality and close attention to business, 
have built up a connection which ranks 
among the leading houses in New England. 
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ABBEY - CHIME 


CHIME CLOCKS 
ORIGINAL AND ARTISTIC 


New Pendulum Movements of Simple Construc- 
tion and Dependable Performance 





OR years we have been experimenting to 

perfect a new chime movement. By the simple 
process of elimination we have produced a move- 
ment which can be trusted to give complete satis- 
faction. 

One of the disadvantages of chime clocks of 
the past has been the trouble caused by striking 
parts getting out of order and the adjustment there- 
of. In this new movement the mechanism has 
been greatly simplified and a patented device cor- 
rects the striking and chiming parts automatically. 
This is an important improvement and exclusive 
with New Haven Clocks. 

At quarter hour intervals, the famous West- 
minster Chime is played on rods of special metal, 
with a soft, sweet tone. The hours are also 
sounded on a rod but of a different tone. 

The simple Westminster Chime of four notes 
as played by the New Haven Clocks has a soothing 
effect and brings to mind pictures of quiet cloisters, 
ancient churches and thoughts of the serene days 
of olden times. 


Complete Chime Folder Gladly 
Sent Upon Request 


THE EW AVEN LOCK CO. 
EST. EW AVEN . ONN. 1817 


Branches 


New YorK CHICAGO SAN FRANCISCO 
TORONTO, CANADA 


WASHINGTON - CHIME 
(Patent Applied For) 
LENGTH, 37 in. WIDTH, 12% in. 
DIAL, 7 inches, Silver 
Solid Mahogany ‘Case 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CiRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 











nection with their business. 














Preparedness as a Preventive of Failure 





Written Expressly for The Jewelers’ Circular 














[! has always been understood that 95 out 

of every 100 men who go into business 
fail, It has been estimated that one out of 
every 100 business firms fail each year. The 
life of the average retail store is only 7.1 
years, 

Every merchant should seriously ask him- 
self the question, “Is it my turn to fail?” 
or “Will I fail this year?” Too often a 
merchant reads the figures given out by the 
commercial rating companies showing the 
number and causes of failures with smug 
indifference to the lessons to be learned 
therefrom. He fails to see that probably 
the failure of his neighbor means some- 
thing to him, 

The failures for 1922 may be divided as 
follows : 

I—Failures due to the faults of those 
failing: ' 


Lack of capital.......... 24.4% 
Incompetence ........... 21.6% 
eee 6.5% 
Inexperience ........... 1.9% 
Speculation ............. 1.8% 
Unwise credits .......... 1.5% 
Neglect of business...... 1.0% 
Personal extravagance .. 0.6% 59.3% 


IL—Failures not due to the faults of 
those failing: 


Specific conditions ...... 37.0% 
Failure of others........ 2.5% 
Competition ............ 1.2% 40.7% 


There were 22,415 failures during the 
year, More than 13,000 of these failed 
through faults of their own. What were 
ese faults? 
Nearly one-quarter of all the failures were 
to lack of capital. This does not mean 
only that men go into business without 
ae capital, but that those in business 
pand so rapidly as to become involved on 
count of lack of funds to carry on. 
be ack of capital” may also be translated 
® too much stock on hand,” more fre- 
—r than not. The remedy for lack of 
om is less stock and a more frequent 
urnover, 


Almost as many failed through incom- 





petence. Here we have the usual result of 
men venturing into business who have no 
natural ability for business. The farmer 
wants to be a merchant; the merchant wants 
to be a farmer. Distant fields look the 
greenest, 

We are all ambitious to own a business 
of our own. The man without such an am- 
bition is not worth very much. But the les- 
son to be learned from these failures is plain- 
ly told.. Frankly, incompetence as a cause 
of failure does not mean inexperience, be- 
cause those in that class are listed as “In- 
experienced,” but it means that those who 
venture their all into business fail to prepare 
themselves for a fair measure of success. 

There is probably less preparation for, and 
less study of the retail business than in any 
other line of endeavor. The farmer studies 
constantly the chemistry of the soil, the re- 
ports of the agricultural departments of the 
government and the educational schools, and 
tries to learn as much as possible about his 
business. If he changes his occupation to 
that of merchant he thinks he needs no fur- 
ther education. All he wants to know is, 
“What is the price of that?” His own per- 
sonal likes and prejudices govern his pur- 
chases, Is it any wonder he is incompetent? 

It isn’t only outsiders who venture into 
business that fail through incompetence. In- 
siders, men who have never known any other 
life but store life, utterly fail to recognize the 
necessity of learning how to do business suc- 
cessfully, They fail to learn that business 
is really a science, and that no success can 
be secured by managing it by the “guess” 
method. 

It is not unfair to class the failures due 
to “lack of capital,” “incompetence” and “in- 
experience” together, and place them all un- 
der one head, “lack of business knowledge.” 

In the last analysis, all failures, except 
those due to faults of others, are due to 
“lack of business knowledge.” If the man 
who fails because he goes beyond the limits 
of his capital had taken the time to study a 
little more about financing, he would not 
have gone astray. The inexperienced and 


the incompetent may become competent by 
the study of business. 


Nearly half ofall failures are due to this 
lack of a knowledge of business methods 
and processes. Why do so many fail 
through this lack when it is so easy to learn? 
It is because they do not know that they 
do not know. They are obsessed with the 
idea that they know all about their own 
particular business, and that they cannot 
learn anything from the business methods 
of others, 

Fully 50 per cent, of the failures of retail 
merchants could be avoided if there was a 
greater realization among retailers that there 
is a need for study of business methods, that 
no merchant can know too much about busi- 
ness, 

We have mentioned the fact that the 
farmer likes to’ go into the retail business, 
and his unfitness for such a business until 
he makes a systematic study of retail mer- 
chandising. Another typical case is the clerk 
or salesman in a retail store, who after 4 
few years has saved a nest egg and invests 
it in a business venture of his own. If 
there is any chance for success, one would 
think it lies with this type of merchant. But, 
do they succeed? Many of them think they 
know more than their employers ever knew 
—but all they know about business was 
learned from these employers. In most cases 
a man spends a few years in a single store 
and knows only one man’s methods, This 
is rather a narrow education, and when the 
business meets with the slightest crisis a 
failure occurs. 

If there is a lesson to be drawn from fail- 
ures, it is this: 

Because for one reason or another the re- 
tail merchant does not make it a point to 
secure a business education, both generally 
and specifically, he runs a great risk of be- 
ing the next to fail. 

It might be asked what is a business edu- 
cation and how can the busy merchant get 
it? 

A business education consists of theory 
and practice, a knowledge of methods and 
processes and an experience of how these 
work out under certain circumstances. 

This knowledge of business can be learned 
by actual experience in a retail store better 



































HAWKES 
a 
| For Your Gift Trade— 
* 
| Cigarette Jars of Hawkes Crystal Glass 
You will find this newest product of Hawkes’ 
skill a profitable answer to your customers’ de- _ Cn 
eé 7 9° grav 
mand for “something new. Hawkes Crystal Rock Crystal 
never appeared to better advantage than in these - og * 
: . : erling Silver- 
graceful jars for after-dinner cigarettes. Mounted Glass 
“= Gold 
) Display a few of these jars in your window. They Decorated 
will earn you the appreciation of that large band Enameled Glass 
cs ae Auto Vases 
of shoppers who insist upon combining good Desk Sets 
taste with moderate price when they buy gifts. Cigarette Boxes 
Monograms 
Gold Decorated 
Your profit is better than usual. oe 
- ry and 
a T. G. HAWKES & COMPANY Baer why wk 
Cigarette Jar 4%” in Corning, N. . - Odd Matchings 
height. $3.00 each, net. 
Pacific Coast Office: 140 Geary St., San Francisco Inventors ond Pat- 
Canadian Representative: R. G. How, 118 Coristine Bldg., Montreal, Canada gw st oe 
Dressing Mixing 
HI Bottle. 
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No. 105 Jewelers’ Case and Table in stock, 8 ft. long, oak and 
birch. Also—Wall Cases in 8-ft. lengths to match in wood and 
finish. Write for prices and particulars. 


“The best of everything” 
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than in any other way, but this process, when 
followed alone, narrows the education into 
grooves and ruts that lead eventually to 
failure for the average merchant. 

If the knowledge of business is to be of 
such a broad nature as to produce success, 
it must be founded on the knowledge of 
what other merchants have found out, as 
well as that which personal experience 
teaches. This can best be learned from the 
trade paper, the retailer’s personal adviser. 
Books should be studied, and the list of sub- 
jects are many, Advertising, Bookkeeping, 
Financing, Merchandising, Salesmanship, 
Window Display and Show Card Writing 
are only a few of the subjects the merchant 
should know thoroughly, especially the mer- 
chant starting in business in a small way, 
for he. must manage his business entirely by 
himself, and his own knowledge means suc- 
cess or failure at the very start. 

About 90 per cent. of the failures among 
retailers are in the class who have $5,000 
capital or less. Large firms have the ad- 
vantage of being able to hire experts to 
handle the advertising, the accounting de- 
partment, the financing, the merchandising, 
etc. 

Knowledge is power. Knowledge of busi- 
ness means success in business. Statistics 
of the failures of last year prove it.—A. 
E, E. 





Appropriate Type Faces 





TYPE faces must be chosen in harmony 

with the idea conveyed by the words 
used. A dainty article advertised by a sim- 
ple and arresting argument written in sim- 
ple English, calls for a corresponding ex- 
pression of beauty in typesetting. 

Conversely, a vigorous and arresting ex- 
pression of fact or opinion is émphasized by 
a bold and clearly seen line of type. 

Certain optical laws govern the matter. 
Words in “upper and lower” or small letters, 
are more quickly read than words of all 
capital letters. A margin of white space 
round a panel of lettering tends to focus the 
vision. The length of a line should bear a 
definite relationship to the size of the type, 
otherwise the “optic swing” is affected and 
the matter is read with difficulty. If, as is 
mentioned in the paragraph on layouts, the 
headline must stand out, it is obvious that it 
must he made prominent in one way or an- 
other. The various ways are: (a) use a 
bold, heavy type; (b) use a larger size of 
a light-faced type; (c) isolate it with a white 
margin; (d) incorporate a small illustration ; 
(e) have the heading drawn in attractive 
characters, 

Fancy and grotesque types and _ italics 
should be used very sparingly. Plain, dig- 
tied styles are better in the end and, what 
it more to the point, printers have a greater 
range and can use them to good effect. 








“Say, pa.” 
‘Well, what now?” 
Any bet you hollered when you were a 
‘Why, what do you mean?” 
he gunna just washed my ears, an’ gosh, 
urts twice as much as ma does.”— 
tiroit Free Press. 
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It 
to His Clerk 
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C. DUNN had a pretty good jewelry 
¢ business, but he knew it might be big- 
ger. He knew he was not getting his share 
of the business in his territory. Local com- 
petitors and mail-order houses were both 
grabbing off business that ought to be com- 
ing to him. He and his head clerk and sales- 
man, Barney Mason, had talked it over, then 
they agreed about it. 

J. C. could not see why they did not get 
more business. “We carry as good a line as 
any of them and we sell at just as attractive 
prices as anybody, and I don’t except even 
the mail-order houses,” he said to Barney. 
“It’s funny we don’t get the results we ought 
to get from advertising. I’ve been running 
a newspaper ‘ad’ ever since I can remember, 
and I don’t know that it ever brought in a 
customer that I was sure came from that.” 

What Dunn said was all true enough. He 
ran his store well, gave good values to cus- 
tomers, and good service. He had a nice lit- 
tle trade, but things were not coming his 
way, and he continued his advertising only 
half-heartedly. 

“I’m sure that advertising is the answer 
in some way,” Barney said. “If we sell good 
goods and treat customers right and give ’em 
good prices, why ain’t advertising the way 
to tell ’em about it?” 

“Tt ought to be,” J. C. admitted, “but noth- 
ing ever seems to happen in answer to the 
advertisements.” 

A week or so after the conversation which 
included the above comments, Dunn con- 
tracted pneumonia, and about all he had time 
to say to Barney was, “You run things till 
I get back. I leave it all in your hands.” 

In a few days the boss was so sick that 
Barney did have it all in his hands and no 
one to give him advice. Fortunately the 
business affairs were all in good order, and 
Barney was familiar with the main details. 
He carried on to the best of his ability. 

Then there came a telephone call from 
the newspaper office, “Aren’t you going to 
give us copy for your new advertisement. 
Mr. Dunn promised it to us before this. 
Rush us something by tomorrow morning.” 

For a moment Barney was panic-stricken. 
He had never written an advertisement, 
though he had some very definite ideas about 
advertising. He was a salesman, not a 
writer. But he was compelled to act. He 
dug out of a drawer a lot of the old adver- 
tisements of the store. The boss evidently 
clipped and saved them, and apparently used 
the old ones over now and then. Barney 
studied these “ads,” and he had to admit to 
himself that they were not particularly in- 
teresting. He could see that they would not 
start any great rush of trade. 

There was some variation in them, but 
there was too much of a sameness and too 
much “For reliable watches come to J. C. 
Dunn,” “Fine jewelry sold at fair prices,” 
“Everything in silverware,” and more of that 


type of talk. No information and no in- 
spiration in them. 


“By jing!” Barney exclaimed, after going 
through the lot, “I don’t know why those 
‘ads’ should bring us any business. Why 
should they? What is there about any of 
them to make anybody want something from 
this store? I’ve got to do better than that. 
Maybe those ‘ads’ are the answer to why our 
business isn’t growing like it ought to.” 
Barney reached for a pile of jewelry trade 
journals that lay on top of the boss’s desk. 
“I saw something in one of these one day 
that was telling about how to get folks to 
read your advertisements,” he commented 
under his breath as he turned the pages of 
one of the papers. After some search he 
found what he was looking for. It was this: 


It isn’t always the biggest advertise- 
ment, the one that occupies the largest 
espace, that gets the most attention or 
produces the most sales, Many a half- 
page “ad” in your own newspaper you 
have passed with hardly a glance, while 
some little five-inch, double-column 
“ad” has attracted your attention and 
held it until you read it through. 

You may get up wonderful headings 
and you may display your advertisement 
in large space, but if the advertisement 
itself is not interesting, there will be 
no results, 

There is one kind of reading matter 
that interests us all. That is the story. 
People who read essays and scientific 
articles like stories, too. The high- 
brows and the low-brows and all the 
rest of us like a story, and when a little 
story interest appears in some place 
like this, we all prick up our ears. 

Some years ago a woman came into 
my jewelry store and said she had a 
watch she believed to be the oldest 
watch in the city, and there was a mys- 
tery connected with it, and she wanted 
me to help her solve the mystery. 
Didn’t your interest increase when that 
hint of a story appeared, just as I said 
it would? 

Well, why shouldn’t we take advan- 
tage of that liking for a story and make 
our advertisements something else than 
mere accumulations of facts. If an ad- 
vertisement of watches tells about Henry 
Jackson buying a watch fifteen years 
ago and carrying it all this time, hav- 
ing fallen in the river with it once with- 
out its stopping, won’t people read that 
advertisement more carefully because of 
the story interest? It is possible to put 
some story interest into most “ads,” 
with a little effort. 


Barney laid down the journal and leaned 
back and pondered over what he had read. 
Finally he swung around to the boss’s type- 
writer, which he had learned to use in a 
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engine turned, chased or plain in Sterling Silver. 12K 1/20th, 
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newest pat. hinged Lingerie 
Clasp with’ a double hump. 
No rivets. Will firmly hold 
the thinnest piece of silk as 
well as the thickest lingerie. 


0. R. Johnson Co. 


j Auburn, Providence, R. I. J 
ASK YOUR JOBBER FOR SAMPLES. 


a 


—— 

















i 











Zid 


SAF 


F | 


RST 


3 Genuine Diamonds 4/100 ea. 





Cut No. S. F. 


Looks and Wears 
Like PLATINUM 














" 20Kt. 
SESE White Gold 
: Hand Carved 
: & To Retail 
$25.00 


This <@@ Reg. Trade Mark Real Platinum 
guarantees you genuine diamonds. without diamonds 
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“pick and punch” fashion, and with much 
hesitation and a good many corrections, he 
prepared the following advertisement: 





—_ 


Do You Know 
George Dale? 


George is janitor of the court house 
and he is responsible for the clocks in 
the building being correctly timed and 
for the opening and closing of the build- 
ing on time, and indirectly for the call- 
ing of court on time. It is important 
that George have the right time all the 
time. 

Depend on it, George does have the 
right time. 

He bought a ...... watch from us 
five years ago. He has brought it here 
from time to time to have us see that it 
was right and working satisfactorily. 

He has never had to spend a cent on 
it, and so far as we can learn he has 
never given cause for any complaint 
that the clocks in the court house were 
not correct. 

For any responsible position a 
watch is the best to be had, and it pays 
every man to have a watch that runs 


right. 
J. C. Dunn 


See Me About Silverware 
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Barney grinned as he read the last line 
of the advertisement written by the boss. 
“As a catch phrase that’s a dandy, now ain’t 
it? J hadn’t thought about it before, either,” 
he commented as he turned to the typewriter 
again, saying as he slipped in a fresh sheet 
of paper, “I guess I might as well get an- 
other ready while I’ve got the thing going.” 
The following “ads” were ready for the 
printer when Barney finally called it a day: 





The Boss Said, “Go 
to It!’ 


“I’m writing this advertisement be- 
cause the boss told me to see what I 
could do, 

So I’m just going to ask you folks 
if you know what a good thing it is to 
have safety catches on your jewelry 
when you wear it. 

It isn’t that they will prevent your 
diamond pin or chain from being stolen, 
though they might at that. It is that 
they prevent your losing such jewelry. 

Haven't you lost things of that sort 
before now and been pretty sorry for 
it? Of course you have. 

Come in and let us fit a “Holdfast” 
catch to whatever bit of jewelry you 
wear. The cost is nominal and it may 
save you the loss of something you 


value. 
J. C. Dunn 


See Me About Silverware 





Barney put that last line on after con- 
siderable thought. “I always kind o’ like 
something on the end that’s catchy and sticks 
in folks’ minds,” he said to himself. “I be- 
lieve it wouldn’t be a bad scheme for us to 
put that on all our advertisements. It would 
make a pretty good sign for the window, 
too, and we could put the boss’s name after 
it and use it anywhere. 

Barney picked up one of the boss’s old 
“ads.” “This is the best of the lot, but I 
ain't afraid to put mine beside it,” was his 
judgment as he laid the clipping on the desk 
beside his own newly finished effort. The 
old “ad” read like this: 


as 





Headquarters for 


Watches 


We have just received a fine line of 
watches of all kinds. 

Wrist watches for men 
women, misses, girls and boys. 

We have the finest assortment of gold 
Watches to be found in this section. 
We can please you, no matter what you 
Want. 

Our watch repair department is at 
your service and we guarantee all our 
work, 

Come in and let us show you what 
we have in the watch line. 


and_ for 


Dunn, the Jeweler 
Satisfaction Guaranteed in All 


a Our Dealings 














My Dear, See That 
e 
Ring? 

Two ladies were passing my show 
window the other day and one of them 
glanced toward the display of rings 
there, a pretty nifty display, too. 
When she saw the display she just had 
to exclaim. 

Honestly, friends, I have displayed in 
my window a good many beautiful 
rings since I have been in business here 
(25 years this month), but I am sure 
I never showed any more alluring and 
attractive rings than those that lay be- 
fore that woman and her friend when 
they stopped to look, 

There were at least a dozen of those 
wonderful, dark purple amethysts that 
everyone wants now, and there were 
sapphires and emeralds and diamonds. 

Did you see that display? Perhaps 
not. Well, you can see it now by step- 
ping inside the store. The same line is 
now shown in the second case on the 
right as you enter. You will be wel- 
comed as a guest just to look at those 
rings, and they are worth seeing as they 
lie there in state. 

Stop in as you go by. 


J. C. Dunn 
Ask Me About Silverware 











“Maybe I’m wrong about it,” Barney re- 
flected as he put the copy for the newspaper 
“ad” into his pocket and started for the 
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printer’s, “but I just think that if I can get 
up ‘ads’ along the lines of those with some 
little interest in them that comes from an 
incident with people in it, or that mention 
the names of folks around them, they’re go- 
ing to be read. And if folks ‘Il read the 
‘ads,’ then they’ll come around and do busi- 
ness with us.” 

At first it was hard for Barney to prepare 
the “ads,” and he had to rewrite them time 
and again to eliminate the mistakes in spell- 
ing and grammar. The specimens shown 
are as they appeared in the newspaper with 
all corrections made. 

He saw some of their good customers who 
were personal friends of the boss and gained 
their permission to use their names in ad- 
vertisements. He wrote “ads” which were 
direct messages to public officials and men 
of affairs. He sought by all such means to 
introduce human interest into his copy. 

He soon had people watching the J. C. 
Dunn advertising space and commenting on 
what appeared there. It was not to be ex- 
pected that immediate business would prove 
the value of the “ads.” It takes time to get 
results from the best of advertising in any 
line. There were some immediate results, 
but the great thing to be expected was the 
increase in prestige and popularity, gradual 
and continued. 

The profitable results from advertising 
come from continued work in that direction, 
from continually keeping your name and 
your business and the quality of your serv- 
ice before the public, so that when they 
think of jewelry or jewelry store service, 
they think of you. Cause people by persist- 
ent advertising to think first of you in con- 
nection with your line of business, and in 
the majority of instances they will give you 
the first chance, and then it is all a matter 
of salesmanship. 

All this Barney came to realize in time, 
and much of it was apparent to him before 
his boss got back on the job. There were, 
however, some very satisfying early results 
from the new advertising, and it was plain 
enough that it was making its influence felt, 
and he was satisfied that he had done the 
right thing in trying it out. He was more 
satisfied, however, when on the occasion of 
his first visit to the boss, when the latter be- 
gan to recuperate, he found him with a 
newspaper in his hand and his finger on the 
latest store “ad” and a smile on his face. 
“You put it over on me all right,” said J. C. 
“T never would have tried out a new adver- 
tising plan myself because I hadn’t the con- 
fidence in it, but I am sold on it now that 
I’ve seen some good live ‘ads.’” 


Police Officer (to actress)—“So you got 
your pearls, back, miss?” 

Flossie Footlights—“Yes; isn’t advertis- 
ing wonderful—here they are, real ones; 
my pearls were merely imitation.”—London 
Opinion. 


a * « 


“What’s become of Biffels?” 

“He’s dead.” 

“Poor fellow! He was a good man. I 
dare say he’s playing a harp in heaven now.” 

“Maybe so, but Biffels was a chronic fail- 
ure in life and even if he’s playing a harp 
now, I’m afraid he’s playing it off the key.” 
—Birmingham Age-Herald. 
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THE NORRIS, ALISTER-BALL CO. 


WHOLESALE JEWELERS 
58 East Washington St. CHICAGO 








THE EASIEST TO ASSEMBLE 
Ring Findings 


that typify the very 
latest fashions in 


18 Karat White Gold 


Platinum 


and all other colors and karats 


ry Vv y 


A Few of Our Side Pieces. 


Made to Meet the Requirements of Particular 
Ring Manufacturers 


14 Karat Finding Co., Inc. 
64 Fulton St. New York 





























Fashion hath 
decreed that 


CRYSTAL 
CARNELIAN 


and 


LAPIS 


direct from the Land of 


Tut-Ankh-Amen 


WILL be the season’s specialty 





We are headquarters for 


Everything in Stone Necklaces 





Be Well Supplied With 
CRYSTAL, CARNELIAN and LAPIS 
The Demand is Big 


Giuseppe D’Elia, Inc. 
45 W. 34th St. New York 





Real Stone Necklaces 


Reproductions of Egyptian Vogue 
Carnelian, Lapis, Turquoise, Amber, Jet 


also 
Latest Creations in All Stone Combinations. 


BORRELLI & VITELLI 


15 West 34th St. New York 

























You Should Always Have in Stock a Supply of 


rT; “1.” Ring Springs for Loose Rings 
Justrite The Original and Best 


No wires to pinch or twist. Solid band of gold, very springy, smooth 4 
durable. Look for the name ‘“‘Justrite’ siamped on each one. r 
Yellow, Green and White Gold, 9 widths. Order from your jobber by 
name ‘‘Justrite,’’ and avoid imitations. 
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HE greater the need of securing more 
business, the greater the interest in 
slogans. With the formation of associa- 
tions to create a new interest in the prod- 
ucts sold by an industry, one of the first 
moves is to find a suitable slogan. 

The dictionary tells us that a slogan is 
the war cry of a Highland clan. It is some- 
thing to inspire enthusiasm and inspire ac- 
tion. As the word is ordinarily used in 
business, a slogan is that combination of 
words which, if given wide circulation, is 
most likely to cause the largest number of 
people to buy that which is offered for sale. 

Any business man who has found just 
the right slogan and is making good use of 
it, finds it one of his most valuable assets. 
It will bring people to his store and cause 
them to spend money there as nothing else 
will. 

Every business man realizes this. The 
problem is to find the right combination of 
words. There are only a few slogans that 
really meet the demands. When the florists 
adopted “Say it with flowers,” they appar- 
ently selected the very best slogan that they 
could select. Here is a slogan that sug- 
gests buying flowers continually. It sug- 
gests uses of flowers that it would require 
volumes to catalog. 

“Kodak as you go” is causing people to 
snap a good many more pictures than they 
would if this suggestion was not made to 
them. It suggests taking pictures as one 
goes through life and as one travels in his 
own or other countries. 

“Gifts that last” impresses upon the mind 
qualities of jewelry that probably could not 
be impressed upon the mind in any other 
way. These words suggest far more than 
they actually say. 


The ideal slogan is the one that con- 
denses into four words, pleasingly combined, 
all the reasons why people should buy. This 
means that the words must suggest far more 
than they say. It seems to be the general 
consensus of opinion that “Say it with 
fowers” is the best slogan now in common 
use. Though it is a command, it has struck 
the Popular fancy, and there is no question 
that it has inspired the action which has 
caused the purchase of thousands upon thou- 
sands of dollars of flowers. 

It is four words long and the words are 
Pleasingly combined. There is a glamor of 
fomance around this slogan, just as there is 
around “Jewelry, gifts that last?’ It has 

*n given such wide circulation that it is 
upon everyone’s tongue. This has resulted 
™ a word-of-mouth advertising that it is 
very hard to get. 

Pitter of the desirability of this word- 
Pa advertising, it is highly important 
tion of slogan be composed of a combina- 

ae words that people like to repeat. 

.-atice it is not always easy to deter- 
iat just what combination will please 
It is doubtful if those who were 











responsible for “Say it with flowers” ex- 
pected that it would prove as popular as it 
has. 

Experience has shown, however, that a 
combination of four words is almost al- 
ways more effective than a combination of 
a greater number. Four words permit of 
a simple yet complete sentence. One word 
may be a noun, another a verb, another a 
preposition, and the fourth the object of 
a preposition. That is exactly what we have 
in the flower slogan. In addition, in the 
case of that slogan each word is a simple 
word. 

A closer examination of that slogan indi- 
cates how much the number four is used. 
There are four words. Count the letters 
in these words and add them together, and 
we find that there are sixteen letters, or an 
average of four letters per word. That 
magic number four seems to have a great 
deal to do with the success of this slogan. 

“Buy gifts that last” is another combina- 
tion of four words and sixteen letters. 
“Kodak as you go” has but twelve letters, 
but the longest word has five letters. Ex- 
amine those slogans that really catch the 
popular fancy and we find that they are 
built around the number four. 

That part of the paint manufacturers’ 
slogan that sticks in the mind is “Save the 
surface.” This contains but three words, 
yet as far as pronouncing the last word is 
concerned it might as well be two. The 
words might be written “Save the sur face.” 
We then have four words, the first and last 
of which contain four letters. When a syl- 
lable of a word is a complete word in itself 
it seems wise when using it as a slogan to 
consider, insofar as the construction of the 
slogan is concerned, as a word by itself. 
That is, when using a two-syllable word 
like surface, consider the syllables sepa- 
rately. 

The slogan “Save the surface and you 
save all,” when analyzed in this way, di- 
vides itself into two parts, each part hav- 
ing wliat we might call four-word parts; 
that is, words or syllables equivalent to 
words. This slogan is long yet easy to 
remember because it is divided into two 
parts. Because it is so long, however, it 
is not tripping off so many tongues as is 
the slogan “Say it with flowers.” 


If when the jeweler is seeking a slogan 
for his store he will bear these facts in 
mind, his chances of adopting one that will 
prove effective will be greater. Take a par- 
ticular example. A slogan that has proven 
very popular with certain lines of business 
is “Always at your service.” Now this 
slogan has nineteen letters, and if we con- 
sider service as two-word parts, five-word 
parts. As a matter of fact we might con- 
sider always as two-word parts. It is just 
as hard to say as all ways. This gives us 
six-word parts. If we change always to 
ever, we have a more pleasing word with 
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which to start. Yet the slogan is ‘rather 
round about. Too many letters are being, 
used. It doesn’t comesdirectly to the point.’ 
Let us cut the sentiment down to four words 
containing a total of sixteen letters. We 
can do it by expressing the sentiment in 
this way: “Ever ready to serve.” This is 
surely easier to say than “Always at your 
service,” and, in addition,’ it seems to say 
much more. It is not so distant and formal. 

Four words, sixteen letters, this seems 
to be a safe limit for a slogan. It will be 
found that if sufficient effort: is put forth 


that nearly every slogan can be put 
inte this form. We have already seen 
how one slogan can be changed in 


this way. 

The man who adopted the slogan “The 
customer is always right,” did not really 
mean what the slogan says. He knew that 
there were cases where the customer was 
not in the right, though usually the average 
customer was right. What he meant was 
that the customer would always be treated 
as though he was right. He meant that the 
customer would be given every benefit of 
the doubt. If a customer deliberately stole 
something at the store and it was proved 
beyond a question of a doubt that he or she 
had stolen, no man using this slogan would 
still consider that the customer was doing 
right. 

As a matter of fact that slogan has caused 
more than one business man to do a good 
deal of worrying. After he has adopted it, 
this slogan has caused him more or less 
trouble. He knows that there are a cer- 
tain few customers who are taking advan- 
tage of him, yet if he lives up to his slogan 
to the letter, he is not going to be able to 
bring them to book. 


That is one trouble with slogans that are 
not very short. The meaning is not en- 
tirely clear. That term, “The public be 
damned,” that is so often quoted in connec- 
tion with public utilities, it will be noted is 
only four words long. There are just sev- 
enteen letters in it. It conforms in this re- 
spect to a good slogan. That is no doubt 
one reason why it has lived so long. Had 
the man who originated this slogan said in- 
stead, “The public has nothing to do with 
the management of our affairs, and they 
may be ignored,” he would not have been 
quoted as often as he has. He said in the 
fewest possible words and with the shortest 
possible words exactly what he wanted to 
say. 

Now to go back to “The customer is 
always right.” This contains five words. 
There are twenty-four letters in it, and it 
does not say what it is desired to say. It 
is no longer a good slogan. What the busi- 
ness man really means is to say to the cus- 
tomer, “You must be pleased.” It will be 
noted that this last contains four words and 
sixteen letters, also. 

Of course, it is not necessary in order 
to have a good slogan to reduce it to four 
words and exactly sixteen letters, but by 
striving to approach this standard it can 
be seen that the slogans are made more ef- 
fective and at times are made to mean more 
exactly what the business man intends them 
to mean. Short words and short sentences 
are not open to the same degree of mis- 
interpretation as are long words and long 
sentences. R. F. 
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HE “outside” possibilities of the re- 

tail jeweler have not been over-de- 
veloped. There are certain hours each day 
when the trade will permit the jeweler the 
privilege of outside solicitation. 

Many do this. 

And in the effort to so stimulate business 
there exists for the jeweler further trade 
benefit in the cultivation of advertising 
specialties as a medium of sales to others 
and without deviating from the jewelry line 
to any extent, 

As a practical means of consideration fol- 
lowing is a brief list of articles bought as 
advertising specialties by various organiza- 
tions from retail jewelers: 


Fancy quill pens Pins 
Fountain pens Medalions 
Re-filled pencils Desk pieces 
Pencil holders Rings 

Pen holders Trays 
Cigarette boxes Book ends 


Pocket knives Cigar cutters 


Cuff links Letter openers 
Watch charms Pocket match boxes 
Badges 


One retail jeweler who has made it a 
special point to develop just such business 
as an added means of revenue for his estab- 
lishment and also for the purpose of gaining 
wider recognition for his services states that 
his offerings are welcomed by sales execu- 
tives who favor useful articles of a lasting 
quality, for in their longer life and prac- 
tical use a greater advertising value ac- 
crues, Following the distribution of such 
articles to the field or for whatever purpose 
they are used the houses buying such 
generally receive many flattering comments 
and testimonials of appreciation; all of 
which confirm the judgment of the buyer 
and increase the value of the attraction to 
the jeweler. 


S a marked illustration of what can be 
done with enterprise and thought along 
these lines a Connecticut jewelry salesman 
who is affiliated with the leading jewelry 
house of the city, approached one of the in- 
surance companies and suggested the use of 
a scarf pin as a novel means of rewarding 
agents for business produced. The idea was 
teceptive and the jewelry representative 
was told to submit some design of an ap- 
Propriate nature. This he did in presenting 
a neat design symbolic of strength and 
“curity, yet attractive in its appearance. 
result was a big order in his favor and 
bobably the further use of the design ac- 
cepted in other manners. 
_ Along this line the jeweler can capitalize 
in the reproduction of the various trade- 
marks used by firms—reproducing such de- 
‘gns in the form of watch charms or other 
mall articles that can be conveniently car- 
Ted about. Most organizations are proud 


of their trade-marks and generally there is 
some executive familiar with the history or 
creation of the trade-mark through whom 
the worthwhileness of such a reproduction 
can be stimulated. A manufacturer of 
miniature statues in Boston has developed 
a large and flourishing business along these 
very lines and equal opportunity exists for 
the jeweler. 

In following up such business there exists 
many opportunities with manufacturing 
companies, real estate dealers, insurance 
agents as well as insurance companies and 
with banks. All of these institutions use 
such articles in the form of advertising 
specialties or trade-building and good will 
purposes. 


A BUSINESS getting letter which the 
jeweler anxious to stimulate such re- 
sponse can effectively use is quoted follow- 
ing: 
Dear Sir: 

Every call your salesmen make does 
not mean an order. 

But every call is some advantage. 

The appearance of your representa- 
tive is a personal advertisement for 
your house. It can also be counted 
as a service contact. 

How much more valuable these calls 
could be, especially with new trade if 
your representatives left some practical 
little remembrance with those with 
whom he visits. 

Some firms already practice this to 
good advantage. Likewise, many in- 
dividual salesmen. 

It is our privilege as active jewelers 
to have a variety of practical articles 
for such purposes as well as for sales 
contests, business getting rewards, and 
so on—pencils, pocket pieces, desk 
articles and other specialties on which 
your name and trade-mark can be im- 
printed. 

It would be a pleasure to call and 
demonstrate how we can assist you in 
this way. 

Very truly yours, 


THis letter is of value and its success 
lies in the fact that it offers a practical 
suggestion in addition to bringing out an 
announcement of service. 

The very plan outlined and suggested in 
the beginning of this letter can be practiced. 
to good advantage by the retail jeweler him- 
self, who in following up those who con- 
stitute prospects for these lines of business 
can leave some little practical desk article 
or personal gift bearing an imprint remind- 
ful of such service. 

Sometimes a novelty can be created which 
the jeweler can sell to several houses, For 
illustration, one enterprising jeweler had 
produced a pocket piece manufactured in 


nickeled silver and bearing on one side an 
ornamental border with some for-get-me- 
nots in the center. On the back of this 
metal pocket piece he worked up a reference 
to the for-get-me-nots, tying up the thought 
to make it a selling suggestion. These 
pieces he sold to several commercial houses 
located in his state, varying the wording to 
some extent but using the same dye repre- 
senting the for-get-me-nots, + 


(THERE also remains for further cultiva- 

tion in the use of jewelry and allied 
products for advertising specialties the ap- 
plication of such means in the stimulation 
of efforts from ladies employed by concerns 
as saleswomen. It is a recognized fact that 
jewelry matters have an appeal to the 
feminine gender and one chain store in recog- 
nition of this helps to build sales through 
the offering of combs, rings and other ad- 
vertising selected from the jeweler’s stock. 
These are awarded to the sales ladies who 
make the best records. Similar opportunity 
exists in interesting other organizations to 
employ sales ladies, 

One of the selling facts which can be 
used in persuading such business is that 
even though a larger proportion might be 
necessary there is a much longer life in the 
advertising specialties offered by the jeweler. 
The advertiser or distributor obtains more 
value for his money, A calendar lasts but 
for a year when it must be substituted or 
the connection is lost. A letter opener, 
matchbox or pocket piece lasts for years 
and so perpetuates the message. The jeweler 
can convince his prospect that a greater in-. 
vestment is fully justified, as an investment 
is being made into a perpetual advertisement 
and not into a form of short term publicity. 

Your territory for the development of 
such business is not necessarily to your own 
town. Strange to say,- one well located 
jeweler found little success in building up 
the sale of advertising specialties in his 
city, but met with quite good encourage- 
ment in the first nearby town tried. This 
was accounted for in the fact that in his 
home town there were long established re- 
lations which were hard to disturb. 

Frequently following the sale of advertis- 
ing specialties to firms and individuals for 
distribution there develops “follow-up” 
orders. A handy article such as a refill 
pencil or a pocket knife or penholder may 
make such a favorable impression on those 
who receive them that they too may de- 
sire a supply for circulation in their terri- 
tory. By making arrangements with the 
company you sell to have any such re- 
quests referred to you you establish an op- 
portunity for even more extended business. 


ERSONALITIES are worth following 
up in the cultivation of added sales 
through advertising specialties. If the 
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The Modern Phorometer 


By DeZeng. Complete treatise on the practical 
application of the Phorometer & Rotary Cross 
ylinder. Illustrated by color plates, charts and 
diagrams. Price, $2.50. 


Ocular Therapeutics 


By Ohlemann. Authorized translation, and edi- 
ted by Dr. Charles A. Oliver. Price, $1.75. 


Oculist’s Vade Mecum 


Comprising all the important methods of testing 
the eyes devised by leading ophthalmic surgeons, 
besideg many valuable tables on the properties of 
lenses and methods of procedure in the examina- 
tion of the eye. Price, $1.25. 


Compend of Diseases of the Eye and 


Refraction 


By Gould and Pyle. Including Treatment and 
Operations, and a Section on Local Therapeutics. 
With Formulae, Useful Tables, a Glossary and 
111 illustrations, several of which are in colors. 
Price, Cloth, $2.00. 


Diseases of the Eye 


696 pages. By De Schweinitz. Illustrated. Price, 
Cloth, $12.00. 


Notes on the Eye 

HW By Henderson. 140 illustrations. A students’ 
manual of diseases of the eye, describing in sim- 

ple language all those ocular diseases which the 

opticians should be able to recognize when met. 

Price, $1.75. 


11 John Street +. $3 


Valuable Optical Books 


The prices quoted are net. No books sent on approval. 


Prices subject to change without notice. 


Medical Pocket Pronouncing Dictionary 


By Gould. 30,000 Medical Words Pronounced and 
Defined. Price, Full Limp Leather, Gilt Edges, 
$2.00; Thumb Index, $2.50. 


An Optical Primer 


By C. H. Pixley and collaborators. Three hun- 
dred pages; cloth; illustrated. A primer invalu- 
able to all beginners in their early ‘studies and 
contains a vast amount of material of value to 
every practicing refractionist. Price, $1.50. 


Manual of Diseases of the Eye 


By Charles H. May, M.D., New York. For stu- 
dents and general practitioners, with 360 original 
illustrations, including 21 plates with 60 colored 
figures. Eighth edition, revised. Cloth, 390 pages. 
Price, $3.50. 


Diseases of the Eye 


With separate chapters on Anatomy, Physiology, 
Bacteriology, The Relation of the Eye to the 
Nose, etc. By Henry Caldwell Parker, Clinical 
Professor of Ophthalmology in the Indiana Uni- 
versity School of Medicine, Indianapolis, Ind. 116 
text illustrations and 6 full-page chromo-litho- 
graphic plates with 19 figures. Flexible cloth. 
Rounded corners. 303 pages. Price, $1.75. 


Lessons on the Eye 


By M. B. Ketchum, M.D. Covering the Essen- 
tials of the Structure and Function of the Eye, 
the Orbit and Its Appendage. Also the Diseases 
of the Eye that the Optometrist Should Recog- 
nize, as well as a good many other special fea- 
tures. Price, $3.00. 


The Optical Publishing Company 


2 New York 
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The Merle Bracelet Attachment 


Made in Platinum and engraved or 





paved with diamonds to match any 











eh lh, watch. 
iy : 
' Made in 18K. & 14K, White, Green, 
or Yellow 10K. and Sterling Silver 
Plain or Engraved to fit any watch 
oo 009 or wrist for man, or woman. 
Practical — Beautiful — Well Made— 
Easy to Adjust—and worn with com- 
(Patents Applied For) fort either around the wrist or out- 
side the glove. 


Miles ahead of the ribbon or any flexible bracelet. 
Sells on Sight Wherever Shown 
Send for illustrated price list. 


The Merle Manufacturing Company 
608 Title Guarantee Building | LOS ANGELES, CAL. 


Some territory still open for live wires to carry as a side line. 
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By Newark’s Progressive Tool Maker 
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The Protection Ring Guard 


Has No Points to Catch or Scratch 


EASY TO PUT ON 
Made tm UK Yellow and White 





The Lion Safety Pin Clutch Co. 
Pat. Feb. 28, 1917 100 W. 2ist St, Room 411, New York Pat. ay 3 9 
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president of some company is distinguished 
jn some way or other it may be possible 
to secure an order for the reproduction 
of his picture in medalion form or in the 
way of real work on a desk weight or 
something of that nature. Many “good 
will gifts’ have been founded on this idea 
and welcomed in their distribution to a 
large field of customers or representatives. 

In the search of such business competition 
will be met, particularly from firms who 
will offer cheaper grades of similar articles 
at less cost. But it has been the experience 
of jewelers who have already attempted this 
field that most firms are willing to pay for 
an idea and the man on the ground first has 
a big advantage and after he has secured one 
or two orders establishes his store with the 
reputation of being a place where practical 
and useful articles of a dependable nature 
can be obtained. 


Improved Methods Needed in Adver- 
tising Today 


REGRETTING that the average retailer 

in the smaller cities does not study ad- 
vertising and does not get out of it what he 
should and could, Fred P. Mann. of Devils 
Lake, N. D., told the North Dakota adver- 
tising convention that most small city mer- 
chants do not even believe in advertising. 
He spoke of the need for methods that will 
fit conditions as they are today. 

“Advertising that used to draw well in 
years gone by seems to have but very little 
persuasive power with the average buying 
public,” he said. “It is more necessary than 
ever to study all phases and plans of adver- 
tising, in order to get satisfactory results. 
In merchandising today the methods are en- 
tirely different from those of five or ten 
years ago, and the consumer has to be 
solicited much harder and in a very different 
manner, 

“It has been my experience that it is neces- 
sary to depart many times entirely from the 
methods laid down by many so-called ‘ad- 
Vertising experts.’ We have been compelled 
to do advertising that we did not wholly 
approve of, but which we found was being 
used by the mail order houses and bringing 
them the business. 

“We have found by watching the large 
city newspapers that some of the larger re- 
tail stores are adopting more and more the 
sensational style of advertising, and upon in- 
quiry I find that it is necessary that they 
to something sensational to arouse interest. 

‘That the average retail merchant of the 
‘ountry knows nothing whatever about ad- 
Yertising and fully 75 per cent. of them do 
hot believe that advertising pays, is in my 
“pinion responsible for the very rapid decline 
ol the smaller retail stores of the nation,” 

¢ continued, 

During the past five years I have talked 

0 thousands of merchants all over the 
United States, and to me it is the greatest 
'ragedy in business that during all the years 
ry by so few have realized the wonder- 

ul value of advertising to establish and 

Momete their business,” 














Too Many people “talk shop” at the table 
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It Takes More Than Words to ‘‘Say 
It with Advertising” 
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THs business of advertising is becoming a 

most highly important factor in retail 
sales building. But it takes more than mere 
words to advertise successfully. 

All advertising is not publicity. Some ad- 
vertising, frequently the most successful, is 
that which makes the least noise. Every 
parade needs a brass band to attract the 
first attention, but following the sight and 
noise of brass there are many quiet ways of 
holding such response. 

Advertising is much like a bridge—it is a 
means of getting sales over. 

Nearly all retailers employ publicity in 
some form or other—but not all advertise 
in the true sense of the word, 

Advertising includes publicity to be sure— 
but it also embraces many other contribu- 
tory factors. The appearance of your store, 
for example, is really a part of your ad- 
vertising. 

The physical appearance of your store, 
both inside and out, identifies either falsely 
or truly the character of your store. If 
you have a real live organization, you may 
gain response through recognition of this 
by means of other sources, but possibly 
cause the loss of other response due to an 
unattractive store front, either in the lack of 
paint, arrangement or thought. 

Signs are a part of your advertising. The 
“shingle” you hang out advertises the alert- 
ness of your store. If it is up to date, clear 
to read, fresh in appearance, it stamps your 
store as being of the same characteristics. 
If it is rusty, weather-beaten, and difficult 
to read, it conveys an impression to buyers 
which has some effect on your business. ' 

Equally as important, even if employed in 
a small degree, is your daily correspondence, 
as represented in the appearance of your let- 
ters and your letterhead. Many concerns 
spend large sums in advertising to get busi- 
ness and attention, only to undermine it in 
destroying such prestige with letterheads 
and letters that are not in keeping with the 
expectations of the store. Some progressive 
advertisers harmonize their entire adver- 
tising, such as the Lily Cup people, who have 
letterheads, bill heads, and even their deliv- 
ery wagons all painted in checkerboard style 
to match their general advertising scheme. 

Window displays are an important part of 
every retailer’s advertising. One of the latest 
and quite productive efforts is in tying up 
window displays with newspaper and other 
advertising. In other words, if you are 
pushing plans by means of a sale or con- 
centrated sales effort, it frequently helps 
to have your windows filled with the same 
product as presented to the public by way 
of newspapers, 

Your store service is a highly important 
part of pour advertising. To persuade cus- 
tomers pleasantly by word of newspaper ad- 

vertising and then to resist such response 
by insincere service in the store is not suc- 
cessful advertising. The progressive re- 


tailer takes time to convince his salesmen 
and employes on this subject, and the post- 
ing of your advertisements in the store is a 
good plan in keeping everyone aware of what 
you are trying to accomplish, also in getting 
them to join in the spirit of service as a 
part of advertising. 

Your packages in their appearance are ad- 
vertising. Some stores even mark them- 
selves by using some particular sort of 
wrapping paper that is immediately recog- 
nized. One jeweler in the East, for practical 
illustration, uses nothing but a dark green 
paper to tie up all packages containing pur- 
chases.. It is in itself real constructive ad- 
vertising, for packages so wrapped have 
become recognized as coming from this 
store. Unconsciously people are reminded 
of the store even though the name does not 
appear on the paper. Another jeweler uses 
tinted paper and carries the tint into every- 
thing in his store—wrapping paper, bill 
heads, order slips and letter-heads. The 
mere arrival of his paper, which is of a 
yellow tint, immediately advertise his store. 
This part of retail selling can be classified 
as an important part of advertising, and 
many national advertisers are studying their 
products in this direction most scientifically. 
Large manufacturers of goods which are 
sold in tins, boxes or packages study the 
colors, sizes and shapes most thoroughly, 
and to the result of increased sales. 

Your telephone service can be included as 
a means of advertising successfully. Every 
effort should be made to have telephone 
courtesy in your store, both as to prompt 
response and proper replies ‘to all questions 
in the demonstration of service. Some re- 
tailers even select someone fit for this pur- 
post to take the majority of telephone calls, 
for even though some of the calls may try 
patience, it is part of good sales building 
to meet all telephone requests and orders 
with the best of courtesy and tact. 

There is further advertising power to be 
found in your collections—the manner in 
which you approach them, the collection let- 
ters you write. Many a jeweler has included 
some little human reference on bill heads and 
in other ways to take away the curt and 
formal “demand” of most statements. In 
like manner every complaint received by the 
store should be handled carefully with all 
consideration possible in reasoning it out 
with the customer. It is not intimated that 
the customer’s demands should be always 
met if entirely out of line, but they should 
be handled with the greatest of diplomacy. 

Until these things are practiced or put 
into operation to the best ability possible, the 
jeweler is not obtaining full value of his 
so-called advertising—and many people who 
have gone on record against advertising as 
something which does not pay can frequently 
find the fault not in the advertising itself 

but in the performance of the things their 
advertising impresses the public to expect. 
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Rolling White Gold 


Platinum 
Gold, Silver 
Copper, Brass 


Made easier when you have 
LEIMAN BROS. 


Multiple Geared Power—Plus 


Smooth running, mirror finish 


ROLLING MILLS 





A _ self-contained 
power unit 


that runs like a 
watch. Smooth, 
velvety work. 
Ease of opera- 
tion is amazing. 


Single and 
Double Units 


Hand or Motor 
Operated. 





60-62 Lispenard St. 


LEIMAN BF BROS. New York 


Makers of good machinery for 35 years 














FOR OVER TWENTY YEARS 


THE RECORD OF 


Fulcrum Oil 


has been an unbroken period of success in the 


lubrication of 
Watches and Clocks 


Never once has it fallen 
down 
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The most competent watch ex- 
perts in the world have acknowl- 
edged this. 

The highest authorities on lubri- 
cation, for the United States Gov- 
ernment, have attested to this fact. 


The favorable and continued use 
by the great majority of watch 
repairers of this country have 
proven it. 


“If you are not using Fulcrum Oils, 
you are not using the BEST oils.” 


FULGRUM OIL COMPANY 


Franklin, Pa., U. S.A. 




















Refiners 


Gold 
Silver 
Platinum 





HANDY @ HARMAN 


31 Geld St., New York City Bridgepert, Cenn. 
SHIP TO EITHER PLANT 























1858 


Sweep Smelters Refiners Bullion Dealers 


LELONG-KENDICK 


Manufacturers 
of 





- 


Sheet_White Gold—wire 


ormr 


six_Platinum Solder—craces - 
All Colors—Gold Solder-—aii Karats & 


Anodes-999+ Sj] yepr—Solder-Wire 


B 
R 
0 





PLATINUM—PALLADIUM I 
PALLADIUM WHITE GOLD N 
IRIDIUM—IRIDIO- PLATINUM C 
. 


"“O2=— -O410 & OZOFrMr -r 





17 WEST 42nd ST. | 


HALSEY & MARSHALL STS. 
NEW YORK CITY 


NEWARK, N. J. 








‘‘Ev2rything in Precious Metals’ 






































3! p YD oe WS > 






































Report of Educational Committee of the 
Horological Institute of America 


Read by Chairman of the Committee, John J. Bowman, Lancaster, Pa., at the Third Annual Meeting of the Institute, Held May 9, at the 
\ Headquarters of National Research Council. Washington, D. C. 

















OUR Educational Committee, in consid- 

ering the subject matter for-this report, 
decided that the first part should undertake 
to inform the Institute as to what the pres- 
ent situation is in the United States, with 
respect to facilities for teaching watch and 
clock making and repairing—the work for 
which it is becoming more and more cus- 
tomary to use the term “horology.” Follow- 
ing the preliminary survey, some suggestions 
will be made as to how the cause of horo- 
logical education may be assisted by those 
whose interests are involved; then the re- 
port will close with an enumeration of the 
activities of the Educational Committee dur- 
ing the past year. 

The history of the school movement in the 
horological field runs mainly parallel to that 
in other industries. The oft related story of 
how steam-driven machinery brought about 
the factory system, and how the factory 
system abolished apprenticeship, applies to 
watch and clock making as it does to most 
other industries. 

In watchmaking, the gradual decay of the 
apprenticeship system seems to have caused 
no alarm until about 45 years ago. The 
trade press of that period reflects that the 
more far-seeing men began to worry about 
where the next generation of watchmakers 
were to come from, and an agitation was 
begun which began to bear fruit about five 
years later in the establishment of horolog- 
ical schools. 

The earliest schools quite naturally were 
welcomed only by the most progressive men 
m the trade. At other hands the schools 
encountered not only indifference, but hos- 
tility. Natural conservatism forbade most 
of the jewelers seeing anything good in the 
imnovation. The older watchmakers short- 
Sightedly feared the schools as a menace to 
their economic interest. Another factor 
soon came in to add to the troubles of the 
Pioneer schools. In addition to schools of 

igher aims, there sprang up a crop of 

Shools started by men who imagined that 
4 watchmaking school could be made a very 

Mofitable business. Disappointment in this 








led them to seek to attract students in large 
numbers by advertising to teach watchmak- 
ing in an impossibly short length of time. 
The graduates of these schools went out and 
failed to make good “on the job.” Their 
disappointed employers then thoughtlessly 
condemned all horological schools. The pio- 
neer of high aims needed vision, courage, and 
persistency in highest degree. Many schools 
failed; a few survived through the earlier 
period of discouragements, and their lead 
has been followed by other good schools 
which have been established in response to 
the continually increasing demand for good 
workmen. The jeweler has gradually learned 
that the schools are the only source he has 
to depend upon to supply him with com- 
petent watchmakers. 

There are 10 horological schools now in 
operation in the United States. These are, 
geographically speaking, fairly well distrib- 
uted. Their combined output is estimated at 
about 350 graduates per year. This number 
is easily seen to be much under the require- 
ments of the trade for replacements to the 
current force of watchmakers engaged in 
repair work. In all of this discussion, the 
term “watchmaker” means the man who re- 
pairs watches—not the man who works in a 
watch factory. The factory man need not 
know anything but his one limited subdivided 
portion of the work. The watch repairer, 
on the other hand, must know how to make 
almost any part of any watch when neces- 
sary. This fact justifies the apparently para- 
doxical statement that the man who repairs 
watches—and not the man who works in the 
watch factory—is a watchmaker. To say 
watchmaker for watch repairer is correct 
and in accord with trade usage. 

The figures above given as to the output 
of horological schools show that conditions 
demand not only the fullest support of the 
existing horological schools, but, in addition, 
the eventual establishment of additional 
schools. But a fact which has a bearing 
upon the adequacy of the present supply of 
watchmakers coming from schools, must 
now be considered—namely, the great num- 


ber of ex-service men undergoing rehabilita- 
tion training, under the United States Vet- 
erans’ Bureau, to become watchmakers. 

In all of the foregoing part of this report, 
the schools discussed have been regular per- 
manent institutions, established to draw stu- 
dents from the civilian population; while it 
is true. that the Veterans’ Bureau has sent 
to these regular schools as many trainees as 
could be accommodated, these rehabilitation 
students,are only a portion of the total at- 
tendance; their presence is incidental and 
the schools depend upon getting their pupils 
from the trade and otherwise, and expect to 
continue in operation permanently; their 
continuance does not depend upon the influx 
of students from the Veterans’ Bureau. The 
Veterans’ Bureau, however,. found itself 
faced by the problem of several thousand 
men desiring training as watchmakers, in 
excess of the facilities offered by existing 
schools. 

To provide training for men was a dif- 
ficulty which was solved by establishing 
special temporary watchmaking schools, and 
by placing men in jewelry stores for instruc- 
tion by watchmakers “on the job,” or, to 
use the Bureau’s term, in “placement train- 
ing.” 

Of the Veterans’ Bureau watchmaking 
schools there are two types: schools man- 
aged and taught by men employed by the 
Bureau, and schools which are operated on 
the basis of a contract held with the Bureau 
by individuals, or by organizations of vari- 
ous kinds—for instance, a Y. M. C. A,, or 
a general trade school, or college—in each 
case the idea being that when there are no 
more trainees from the Veterans’ Bureau, 
the watchmaking classes at the school shall 
close. 

The number of men in training to be 
watchmakers under the Veterans’ Bureau is 
approximately 4,000. While it is true that 
not every one of these men will become a 
competent watchmaker, still the final result 
of the Bureau’s operations will be to add a 
large number to the ranks of the watch- 
makers. The effect of this on the matter 
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of supply and demand, while it cannot be 
told in exact figures, may be reasonably as- 
sumed to be a temporary easing of the great 
shortage of watchmakers which has existed 
for many years. It is not thought that the 
shortage can be cancelled, because it is con- 
sidered to exceed in numbers the new sup- 
ply, and the shortage is not stationary, but 
increasing continually. The thing to empha- 
size is that the effect of Veterans’ Bureau 
trainees coming into the field as watchmak- 
ers is temporary. The trade must not enter- 
tain any delusive hopes that the problem of 
training watchmakers has been met for it 
by these temporary measures of the re- 
habilitation program. 


The only way in which the trade, the re- 
tail jewelers, can safeguard their supply of 
skilled workmen, is by co-operating with 
and assisting not only the Veterans’ Bureau, 
but particularly the permanent horological 
schools upon which the trade must depend 
in the long run, 

Your committee suggests, especially to re- 
tail jewelers, that they inform themselves 
as to what the schools teach, how long is 
required for courses; and all other condi- 
tions. In this way mistakes can be avoided, 
and the schools’ efforts to turn out competent, 
successful workmen can be aided, instead of 
unintentionally interfered with by the jewel- 
er himself, who should be interested above 
all in seeing as many good workmen as pos- 
sible turned out by the schools, 


The schools try to retain students long 
enough to complete the courses for which 
they enter. The tendency, however, is for 
the student to be tempted away from school 
when only partly through his course by of- 
fers of positions. A jeweler needs help; he 
knows a good boy from his town who is 
half way through with his course in a watch- 
making school; he offers the student a job 
at pay low enough so that his work will be 
profitable as far as it goes. The boy, per- 
haps, is told that the experience he will get 
in the jeweler’s shop is all hé will need to 
make a finished workman of him, 


Now the result of this is simply to add 
one more half-competent workman to their 
already too great nuthber. 

The jeweler no doubt meant well enough, 
but he acted without knowledge of what 
was best for the young man. He held out 
a delusive hope when he said “experience in 
my shop will finish your ability.” The fact 
is that “experience” can do as much harm 
to a half-taught man as it will do good to 
one who has completed his school course. 
The graduate of a school needs shop experi- 
ence to develop speed and output. The stu- 
dent only half way through school, if put 
on shop-work without the systematic in- 
struction he was getting in school, will be 
plunged into difficulties, blind guesswork, 
and the formation of bad habits in doing 
his work; then another “botch” workman 
has been started on his melancholy career. 
In the interest of the student and of the 
trade (including the jeweler himself in the 

€ run), the student should be encouraged 
fo remain in school to the end of his course 
mstead of being coaxed away from it. 

The crying need is first of all for better 
Watchmakers; next, for more of them. The 
~atacter of watch repair work is changing; 

It is becoming more difficult. Men’s watches 
™€ expected to achieve better timekeeping 
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than formerly, and the exceedingly small 
size of women’s watches creates difficulties 
which were unknown to the watchmakers of 
only a generation ago. The schools must 
conform their standard to the present re- 
quirements, and turn out graduates who will 
be easily able to do the work required. 
Wonderful opportunities for service are open 
to the horological schools of America. The 
schools’ great service to the watchmaker is 
to make him capable of success; able to hold 
a good position and earn a good income. 
The schools’ great service to the public is 
to provide sufficient good watchmakers so 
that the owner of a timepiece can have it 
repaired without risking the ruination of its 
good timekeeping qualities. The schools’ 
great service to the trade is in the fact that 
they are the only source from which the 
trade can draw the competent watchmakers 
needed. 


In every community the jeweler is looked 
upon as the authority on horological matters. 
Not infrequently jewelers are asked advice 
by parents as to watchmaking as a vocation 
for their sons. In such cases the jeweler 
can render assistance to any school he favors 
by securing and passing on to the prospec- 
tive student accurate information as to 
courses, and by following the matter up, and 
making a real effort to gain a good recruit 
for the trade. If jewelers would do more 
of such work, they would help the schools 
to solve one of their most important prob- 
lems—securing maximum attendance of the 
right sort of students. 

The question is sometimes brought up 
whether in some way there should be pro- 
vided a distinct type of instruction in Ameri- 
can horological schools to produce horologi- 
cal engineers. This matter has been con- 
sidered carefully and thoroughly discussed 
by your committee, and their conclusion is 
that the demand at this time for the graduate 
of such a course would be too limited to 
make its success possible. 

The term “horological engineer” is to be 
understood as meaning one who designs the 
mechanism of timepieces with the aim of 
improving. He may or may not be also an 
engineer of machinery for use in manufactur- 
ing timepieces, but he must be primarily a 
watchmaker. 

Most of the American watchmakers who 
could be considered as horological engineers, 
who have designed improvements in watches 
or clocks, have been fitted for their vocation 
by uniting early training as watchmakers at 
the repair-bench, with great mechanical tal- 
ent and native power of intellect. While 
each of our American horological schools, 
to a greater or less extent, teaches its pupils 
the mechanical principles upon which time- 
pieces are built, the object of such instruc- 
tion is of course in the direction of efficiency 
in repairing, rather than to train pupils for 
designing improyement in timepieces. Only 
in the sense that American horological engi- 
neers spring from the ranks of her watch- 
makers, can there be said to be any connec- 
tion between our schools and the matter of 
the education of students to be horological 
engineers. 

As time goes on, if changing conditions 
should indicate the need for more horological 
engineers than can be produced, as now, by 
natural development, the establishment of 
appropriate courses will then become a live 
issue, and can then be taken care of, without 
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the waste of effort which is the result of 
premature action, 

We have come now to the matter of the 
work of the Educational Committee during 
the past year. In spite of the fact that the 
members of the committee are scattered from 
Massachusetts to Texas, some have had the 
opportunity of meeting during the year, and 
the others have kept in touch as well as 
could be by correspondence, In addition to 
this, the chairman called a meeting of the 
committee yesterday, in order to have an 
opportunity to review educational matters 
thoroughly before presenting this report. 

Throughout the year there has been con- 
sidetable correspondence received upon edu- 
cational matters, correspondence either re- 
ferred to the chairman by the secretary of 
the institute, or addressed directly to him. 

Some of this correspondence asks the help 
of the institute in starting new horological 
schools. These inquiries have, of course, 
been very carefully and sympathetically han- 
dled. Lists of the necessary equipment, out- 
lines of courses, suggestions as to securing 
instructors, financial estimates and general 
information otherwise, have been furnished 
where desired. In every case the invitation 
has been pressed to write to the institute at 
any time for further advice, as occasion may 
arise, in case the school in question should 
be started. The desire of the institute to 
be of help, out of the fund of knowledge 
gained through the experience of its mem- 
bers, has been expressed to each of this 
class of inquirer. It must be understood 
that such assistance is as far as the institute 
can go. The expectation in several cases 
was that the institute would finance new 
schools, or provide personnel to prganize and 
instruct the school, The institute has no 
funds for such purposes. Should any funds. 
be left in its care for aiding horological 
schools in any specified way, the institute 
would be able and willing to administer them. 

Another class of letters which have been 
numerously received are from men working 
in the trade who desire to improve their 
knowledge of horology, but have not the 
means to permit them to cease earning for 
a while in order to go to a school. The best 
that can be suggested in these cases is that 
the ambitious workmen study suitable books, 
Your committee has considered the subject 
of books available for watchmakers, and 
finds that there is much to be done before a 
good range of works suitable for American 
watchmakers can be said to be at their dis- 
posal. We are glad to be able to report that 
arrangements are under way which will re- 
sult in an adequate library being placed upon 
the market for American watchmakers in 
the near future. Your committee is con- 
tinuing its efforts to replace haphazard pub- 
lication by a systematically planned course 
of reading from which each watchmaker may 
select the units he needs. 

There has been considerable discussion, in 
previous meetings of the institute, of the 
subject of Standardization of Courses in 
horological schools. This matter seems to 
be an appropriate one for the attention of 
the Educational Committee. After thorough 
consideration, the committee has arrived at 
the opinion that it would be inadvisable to 
attempt to secure standardization of courses 
by means of direct agreement between the’ 
schools. It would seem entirely reasonable 


(Continued on page 150) 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 
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UNITED STATES PATENTS 





Issue of May 1, 1923 


1,453,455. BAG FRAME. Franz A. Futter, 
Newark, N. J., assignor to The J. E. Mergott 
Co., Newark, N. J. Filed Dec. 22, 1921. Serial 
524,111. 8 Claims. 

A bag frame comprising a pair of channel mem- 
bers having angular extensions disposed in parallel, 
plate members disposed within the channeled mem- 
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bers, hinge elements connecting the ends of said 
plate members, the plate and channel members being 
riveted near their ends, said plate members having 
perforations for stitching the bag cover thereto, and 
means formed with said plates adapted to prevent 
abrasion of the stitches. - 


1,453,563. VANITY CASE. Samuet Apert, New 
York. Filed Oct. 17, 1922. Serial 595,177. 6 
Claims 


A vanity case comprising a main box, a cover box 
slidably connected with the main bax and sliding 
in the direction of length of said main box into and 
out of register therewith, the main box having at 
one end fastening means cooperating with comple- 
mentary means hereinafter specified and a lid hinged 





at one end to the end of the cover box opposite the 
fastening means of the main box and having at the 
free edge of said lid fastening means cooperating 
with those on the end of the main box, all sub- 
Santially as described, whereby when the vanity 
tase is closed the fastening means may operate to 
Secure the two boxes and the lid in closed relation 
and when the case is opened the two boxes and the 
interior of the lid may be exposed in alinement, as 
and for the purposes set forth. 


1,453,585, DISPENSING CIGARETTE CASE. 
Joseri Giurrre and Curtis W. Ricu, San 
Francisco, Cal. Filed May 14, 1921. Serial 


469,719. 13 Claims. 

A cigarette case comprising a container arranged 
to receive a plurality of cigarettes; a cover hingedly 
connected to said container; a cigarette dispensing 
member slidably and pivotally mounted within the 
Container and arranged to engage one end of a 
“gatette; a spring mounted within the container in 
engaging relation with the dispensing member to 
Move said member to dispense said cigarette when 
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the cover is opened; and means actuated by the 
closing of the cover for moving successive cigarettes 























into dispensing position after each preceding 


cigarette has been dispensed. 

1,453,626. PARTITION FOR VANITY CASES. 
Witiram G. KeNnpatit, Newark, N. J. Filed 
Oct. 14, 1920.° Serial 416,847. 4 Claims. 

The combination with a vanity case having front 

and rear walls and connecting end walls, and a 

partition disposed within the case and comprising 

side members having intermediate portions margin- 





ally connected and having terminal portions bearing 
frictionally against the inner faces of the front and 
back walls of the case and having their extremities 
located substantially at the point of juncture of the 
end walls of the case with the said front and back 
walls, 

1,453,708. FINGER RING AND SETTING. 
Georce GascHKE, Newark, N. J., assignor to 
American Platinum Works, Newark, N. J. 
Filed April 16, 1921. Serial 461,896. 3 
Claims. 

A finger ring comprising an integral band haviny 

a transverse recess in its periphery, a pair of in- 


van 
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tegral retaining prongs extending outward from said 
band, a base element fitted to be received in the 
mentioned recess, lugs on said base engageable with 
the sides of said band, and a plurality of retaining 
prongs extending from said base. 


1,454,013. CHAPLET. Cuaries W. Bourton, 
Waltham, Mass. Filed May 24, 1922. Serial 
563,453. 2 Claims. 


In a chaplet of five decades, a connecting piece 
between the first and last of said five decades hav- 


res, 


f * 


3 





ing an indicator projecting from one portion of said 
connecting piece to direct the user in telling the 
beads, and a series of directional elements spacing 
said decades. 
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DESIGNS 


62,271. URN. Georce E. Curtiss, New Britain, 
Conn., assignor to Landers, Frary & Clark. 


















Filed Aug. 31, 1922. 
patent 14 years. 
62,272, EMBLEM, A BADGE, BROOCH, PIN, 
CUFF BUTTON, WATCH FOB, OR AN 
ARTICLE OF SIMILAR NATURE. Cuarres 


Serial 3,603. 


Term of 





B. Dyer, Indianapolis, Ind. Filed Nov. 20, 
1922. Serial 4,346. Term of patent 7 years. 


62,293. BADGE OR BUTTON. Burton I. Rezp, 


Concord, N. H. Filed Jan. 25, 1922. 
361. Term of patent 3% years. 


62,310. VANITY CASE. Atrrep Francis REILLy, 


Serial 





North Attleboro, Mass. 
Serial 517,115. 


Filed Nov. 22, 1921. 
Term of patent 3% years. 








I. Greenberg, for 18 years engaged in the 
retail jewelry business at 211 Bergenline 
Ave., Union Hill, N. J., sold out his stock 
at auction and closed his store recently. 
With the closing of his store, Mr. Greenberg 
retired from the jewelry business. The 
store fixtures were purchased by Leon 
Chanaud, a former Union Hill jeweler and 
ex-secretary of the New Jersey Retail 
Jewelers’ Association. On May 1 Mr. 
Chanaud again started in the jewelry busi- 
ness on his own account in the store for- 
merly occupied by Mr. Greenberg. 
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Report of Educational Committee 





(Continued from page 147) 








to. expect to see standardization brought 
about as an effect of the certification of 
watchmakers which the Horological Insti- 
tute is now carrying on. In other fields, 
standardization of the curricula of educa- 
tional institutions has been effected sufficient- 
ly by the operation of what corresponds 
with our certification of watchmakers—for 
example, the examinations which the grad- 
uates of law schools must undergo for ad- 
mission to the bar, and the State Medical 
s0ard examinations for permission to prac- 
tice medicine. 

To await the certain effect of the Certifica- 
tion movement will be, in your committee’s 
opinion, the only practicable way in which 
standardization of courses in our horological 
schools may be brought about—an end which 
is unquestionably desirable. 

In concluding their report your committee 
feels that it would be neglecting a duty both 
important and agreeable if it failed to ex- 
press its gratification at the way in which 
the institute has brought together the hor- 
ological schools of the United States. Not 
only has it brought the schools together but 
it has afforded them an extremely helpful 
contact with leaders in the general field of 
education, as well as with representative 
men of various branches of the trade which 
the schools are serving. The associations 
thus made possible by the Horological In- 
stitute of America are and will continue to 
be, in ever-increasing measure, of untold 
benefit to the cause of better horological edu- 
cation in America, 

(Signed) Joun J. Bowman, Chairman. 


Dr. Wm. J. BAwpeN, Assistant 
Commissioner of Education of 
the U. S. 

Epwin F, LIiiey. 

H. R. PLaytner. 

W. H. SAMELIUS. 

Cart KLINEFELTER, 
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Items from Here and There. 

R. G. Payne, Milton, Fla., has moved to 
412 E. Park Ave., Tallahasse, Fla. 

The Sanford Jewelry Co., Atlanta, Ga., 
has leased a store and basement at 77 Peach- 
tree St. 

The Joseph Jewelry Co., Marshalltown, 
Ta., has been sold to R. C. Williams and 
R. N, Riste. 

About July 1, the C. E. Brothers & Son 
store at Newcomerstown, O., will be taken 
over by A. F. Stossmeister, East Liver- 
pool, O. 

Early one morning recently a thief broke 
a window in the jewelry store of M. L. No- 
vack, 930 Hennepin Ave., Minneapolis, Minn., 
and escaped with rings and watches valued 
at $500. 

The Sellers jewelry store, which has been 
conducted in Carlsbad, N. Mex., for the past 
18 years, is being closed owing to the death 
last year of Mr. Sellers, and a sale is being 
conducted. 

The four-story building occupied by the 
Endicott-Johnson Shoe Co., at Nashville, 
Tenn., has been sold to Marcus & Goldner, 
237 Fourth Ave., N. It is understood that 
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the purpose of the jewelry firm in purchasing 
the building is an investment. 

Wallace Miller & Bro. have moved their 
jewelry store from their former location in 
the Central Hotel building to new and more 
commodious quarters in the Hagan building, 
Uniontown, Pa. 

One night recently the display window at 
the jewelry store of J. O. Endris & Son, 
New Albany, Ind., was smashed, but the loss 
suffered by the concern was only slight. 
Before the store was closed, the display of 
diamonds was replaced by a number of 
white sapphire rings, which was the only 
loot the window smasher was able to obtain. 











M. T. Roth, retail jeweler of Louisville, 
is one of the incorporators of the Louis- 


ville Drug Sundries Co., capital $25,000, 
which plans a wholesale business in druggist 
supplies. 

Thieves recently ransacked a number of 
homes in the Highlands, including the home 
of Raymond R. Tafel, head of the jewelry 
house of Richard G. Tafel & Sons Co., 
where a small amount of money was taken. 

William P. Kendrick, of William Ken- 
drick’s Sons, as secretary of the Co-operative 
Club of Louisville, is planning a trip to Lit- 
tle Rock shortly as a representative of the 
local club at the national convention of co- 
operative clubs. 

William Irion, president of ihe Kentucky 
Retail Jewelers’ Association, has set May 
28 as the date for the annual meeting of 
the organization at Louisville. Walter H. 
Mellor, field secretary of the national asso- 
ciation will be the principal speaker. 

P. B. Stith, secretary of the Kentucky Re- 
tail Jewelers’ Association, has announced 
that the annual meeting, scheduled for May 
28, Louisville, will be held at the Seelbach 
Hotel, with a morning and afternoon ses- 
sion, and perhaps a banquet in the evening. 

Early on the morning of Sunday, April 
29, police of New Albany, Ind., across the 
river from Louisville, discovered that 
thieves had broken a window at the jewelry 
store of J. O. Endris & Co., 230 Pearl St., 
taking several rings along with other mer- 
chandise. The loss was insured, The com- 
pany is offering a cash reward of $100. 

Lemon & Son have filled an order for the 
Kentucky Jockey Club for a fine gold 
trophy which will be presented to the win- 
ner of the Kentucky Derby, which will be 
run on Saturday, May 19, at Louisville. 
Hotel accommodations and box seats have 
long been exhausted and the greatest jam in 
the history of Kentucky racing is expected. 

Lemon & Son, Louisville, have handled a 
special display at the Seelbach Hotel of 
fine Georgian silver, it being a large col- 
lection of original pieces, recently imported 
by Brainerd Lemon, head of the concern. 
Dates on the fine old pieces ranged from 
1672 to 1870. Most of the stock is marked 
with the coat of arms of nobility of Eng- 
land. A collection of antique jewelry was 
also included in the showing. 

Among recent visitors to Louisville were 
Otto Heinrichs, of Adolphe Schwob, Inc., 
New York; A. N. Dorchester, of Chapin & 
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Hollister Co., Providence; W. E, Mumler, 
of Hermann Baum, Inc., New York; 
George W. Beardsley, of Allsopp & Allsopp, 
Newark, N. J.; E. A. Hirsch, of Robert 
Blum & Co., New York; Jul Schuman, of 
William Kinscherf Co., New York; George 
A. Schuetz, Traub Mfg. Co., Detroit; N, 
S. Valk, of N. H. White & Co., New York. 

Harry W. Riehl, after four years as mane | 
ager of the Better Business Bureau, Louis- 7 
ville, has resigned to take charge of a much © 


larger better business bureau at St. Louis,” | 


While manager of the local bureau Mr, 
Riehl did some excellent work which aided 
materially in breaking up false advertising 
and misleading and frauludent sales, espe- 
cially of the auction variety. During the 
recent holiday season his organization was 
responsible for the arrest of two or more 
jewelry auctioneers. " 

Louisville is well crowded with visitors 
for the Spring racing season starting May 
12, while the city will be further jammed 
during the coming week as a result of a 
great crowd coming in for the famous Ken- 
tucky Derby of May 19. As a rule the 
races bring some business to the jewelers, 
but at the same time have a tendency to slow 
down local business, and make for slow col- 
lections, and many of the retailers are of 
the opinion that the races do them more 
harm than good directly, although they 
bring a good deal of advertising to Louis- 
ville, which helps indirectly. 

William Kendrick’s Sons recently com- 
pleted and delivered something unusual, it 
being in the form of an all time baseball 
club pass, made of solid gold, beautifully 
engraved. This was made up for the Louis-. 
ville Baseball Club, which presented it to 
Mayor Houston Quinn, of Louisville, one 
of Louisville’s leading baseball fans, and a 
mun who has done a great deal for baseball 
and for the local club. The mayor has al- 
way refused free tickets for everything. 
He may not use the pass that has been 
presented to him, but it is a token of esteem 
which he values quite highly. 

Market St. jewelers’ windows during the 
past week have contained some unusual lines 
of merchandise to be shown in a jeweler’s 
windows. Market St. merchants conducted 
a made-in-Louisville display week 
loaned the use of their windows to various 
manufacturers, who showed general lines of 
products, including paint, shoes, bedding, 
hardware, implements, brooms, and general 
lines. M. T. Roth, of David Roth’s Sons, 
and Raymond Tafel, of Rich G. Tafel & 
Sons Co., jewelers, were members of the 
committee in charge of arrangements for the 
Market Street Merchant’s Association, 
they did a first-class job. 

Louisville jewelers have contributed @ 
number of trophies for tournament play at 
the local golf clubs. Nolte Ament, 0 
Lemon & Son, as usual, has offered a silver 
trophy at the Audubon Country Club, while 
Vic Lorch & Sons and Roth Bros. are of- 
fering trophies at the Cherokee Club, 

H. H. Newmark is offering a trophy at the 
Standard Club. There are several 0 

jewelry trophies offered in the local clubs 
this year. The donors secure a good d 

of excellent advertising from such trophies, 
both in display at the clubs, and in a | 
nouncements through the newspapers 
in the trophy lists published by thg 























